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Media  feeding  frenzy  in  L.A  Jcoiiit  eases  im-c  9 
Qay  journalist  in  media  spotlight  tni-c  /s 
Scripps  takes  United  Media  off  the  hloek  >4 
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The  first  law  of  growth 
is  tt)  let  it  happen. 


In  the  natural  order  of  things  there  is  an  irrepressible  urge  to  change  and  grow.  And  it  should 
be  allowed  to  happen.  At  the  Sun-Sentinel,  we  take  it  a  step  further  we  help  it  happen. 

In  our  newsroom,  we've  removed  the  obstacles  to  personal  growth.  Our  management 
poheies  don't  restrict  journalists  to  one  department,  one  subject  or  even  one  editor.  Our  reporters 
are  encouraged  to  tackle  any  stories  that  may  fall  outside  their  regular  beats. 

When  management  asks  a  business  writer  to  cover  the  Super  Bowl,  a  bureau  chief  to  do  an 
investigative  series  on  stockbroker  fraud  and  a  pohee  reporter  to  file  fax>m  the  Panamanian 
Presidential  Palace,  it  creates  an  environment  where  BtowardlPalm  Beach 


joumahsts  can  develop  and  grow.  That's  the  Sun-Sentinel.  We 
practice  freedom  of  the  press,  by  exercising  freedom  within  it. 


Sun-Sentinel 


Florida's  fastest-giowmg  newspaper 


Southern  California  has  been  dubbed  the  land  of  the  "endless  summer."  The  mild  climate  and  laid 
back  lifestyle  of  residents  are  infamous.  But  there's  much  more  to  this  area  than  meets  the  eye. 


That's  where  Copley  Los  Angeles  Newspapers  come  in.  We  cover  the  affluent  coastal  communities 
of  Los  Angeles  from  Malibu  to  San  Pedro.  We  focus  on  local  issues,  local  people  and  the  local  news 
stories  that  our  readers  want.  We  provide  residents  with  the  information  they  need  to  make 
informed  decisons  on  everything  from  local  elections  to  real  estate  transactions.  Plus,  we  look  at 
the  nation  and  the  world  from  a  local  perspective  with  an  eye  on  how  it  affects  people  in  our 
communities. 

Next  time  you  think  of  Southern  California,  remember  there's  more  here  than  just  sun,  sand  &  surf. 


CopIClj  ANGELES 

Daily  Breeze  News-Pilot  The  Outlook 
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y  \dvertise  in  Editor  &  Purlisher’s 
Color  in  Newspapers  section  . . .  !t  provides 


THE  EDITORIAL  CLIMATE  FOR  TELLING  THE  NEWSPAPER 


INDUSTRY  JUST  HOW  COLORFUL  YOUR  COMPANY  REALLY  IS. 


/  mm  ditor  &  Publisher,  on  September  25th. 
^  will  once  again  focus  on  color  in  news¬ 
papers.  From  new  production  technologies  and 
state  of  the  art  equipment  to  the  use  of  color  in 
editorial  and  advertising,  this  section  educates 
readers  on  what’s  hot  and  what’s  not. 


To  reach  the  people  who  care  about 
what’s  happening  in  newspapers,  advertise 
in  Editor  &  Publisher.  To  place  an  advertisement 
in  the  Color  in  Newspapers  pullout  section, 
contact  your  local  sales  representative  or  Steven 
Towiisley,  at  21 2*675 *4380  today.  The  September 
25th  publication  date  is  coming,  so  act  now'. 


Publication  Date:  September  25, 1993 
Closing  Dates  Space:  September  10  Copy:  September  15 


Sales  Offices 


New  York 

212-57.5-4380 


Chicago 
.312- 641-0041 


New  Orleans 
.304-.386-%73 


Los  Angeles 
213-382-6;H6 


San  Francisco 
415-421-7950 
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...until  you've  checked 
with  Steve  Persall. 

That's  what  parents  in  the  Tampa 
Bay  area  are  sajdng  to  each  other 
about  Steve's  Family  Movie  Guide. 

The  weekly  guide  lets  readers 
know  which  family-rated  movies 
contmn  profanity,  violence,  nudity 
or  anything  else  they  might  deem 
inappropriate  for  children.  In  one 
of  the  early  Family  Movie  Guides, 
Steve  cautioned  parents  about  the 
intense  scenes  in  Jurassic  Park. 

He  was  one  of  the  first  movie 
critics  in  the  country  to  do  so. 

Snce  its  May  10  debut,  the  guide 
has  attracted  the  attention  of 
moviegoers  and  others  as  well. 
Several  newspapers  have  picked 
it  up  and  more  have  inquired 
about  it 

The  Family  Movie  Guide  is  one  of 
many  features  we  ^ve  Times 
readers  to  help  them  make  the 
best  choices  for  themselves  and 
their  families. 

Tampa  Bay’s  Lai^gest  Newspaper 
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SEPTEMBER 

8"  1  O — International  Newspaper  Marketing  Association  European 
Conference,  Lillehammer,  Norway. 

1 O*  1  2 — National  Lesbian  and  Gay  Journalists  Association  Nation¬ 
al  Conference,  Grand  Hyatt  Hotel,  New  York,  N.Y. 

15-1  8 — National  Newspaper  Association  Convention  and  Trade 
Show,  Clarion  Hotel,  Cincinnati,  Ohio. 

1  8- 1  8 — Michigan  Press  Association  Display  Advertising  Confer¬ 
ence,  St.  Clair  Inn,  St.  Clair,  Mich. 

20-23 — Associated  Press  Managing  Editors  Convention,  Hyatt  Re¬ 
gency  Hotel,  Minneapolis,  Minn. 

23-24 — Pennsylvania  Newspaper  Publishers  Association  Meeting, 
Hilton  Hotel,  Pittsburgh,  Pa. 

23- 26 — New  England  Newspaper  Operations  Association  Confer¬ 
ence,  Sheraton  Tara  Hotel,  Danvers,  Mass. 

20- 1  0/3 — New  York  Press  Association  Fall  Convention,  Otesaga 
Hotel,  Cooperstown,  N.Y. 

30-10/2  — International  Newspaper  Marketing  Association  Cen¬ 
tral  Region  Conference,  Wyndham  Hotel,  Itasca,  Ill. 

30-10/3— Women  in  Communications  National  Conference  and 
Exposition,  Westin  William  Penn  Hotel,  Pittsburgh,  Pa. 

OCTOBER 

O- 1  3 — Advertising  Media  Credit  Executives  Association  Confer¬ 
ence,  Great  Smokies  Hilton  Hotel,  Asheville,  N.C. 

1  3- 1  6 — Society  of  Professional  Journalists  National  Convention, 
Sheraton  Bal  Harbour  Resort,  Miami,  Fla. 

2 1  -24 — Society  of  Environmental  Journalists  National  Conference, 
Duke  University,  Durham,  N.C. 

24- 26 — Inland  Press  Association  Meeting,  Inter-Continental  Ho¬ 
tel,  Chicago,  Ill. 

NOVEMBER 

4-6 — International  Newspaper  Marketing  Association  Latin  Amer¬ 
ican  Conference,  Buenos  Aires,  Argentina. 

4- 6 — International  Newspaper  Marketing  Association  Southern  Re¬ 
gion  Conference,  Omni  Hotel,  Richmond,  Va. 

5- T — International  Newspaper  Marketing  Association  Eastern  Re¬ 
gion  Conference,  Hilton  Hotel,  Mystic,  Conn. 

1  4- 1  7 — Southern  Newspaper  Publishers  Association  Convention, 
Boca  Raton  Resort  &  Club,  Boca  Raton,  Fla. 

1 4- 1  8 — Inter  American  Press  Association  General  Assembly,  Hol¬ 
iday  Inn  Crowne  Plaza  Resort,  San  Carlos  de  Bariloche,  Argentina. 

1  7-20 — International  Newspaper  Marketing  Association  Western 
Region  Conference,  Hilton  Beach  Resort,  Huntington  Beach,  Calif. 


Seminars/Workshops/Clinics 

SEPTEMBER 

7-1 0 — Poynter  Institute  Spanish-language  Newspapers  Design  Sem¬ 
inar,  St.  Petersburg,  Fla. 

1  O- 1  2 — Foundation  for  American  Communications  Environmen¬ 
tal  Risk  Reporting  Seminar,  Radisson  Airport  Hotel,  Columbus,  Ohio. 

Vol.  126,  No.  34  August  21,  1993  Editor  &  Publisher,  The  Fourth  Estate 
(1SSN:0013-094X)  is  published  every  Saturday  by  the  Editor  &  Publisher  Co.  Editor¬ 
ial  and  business  offices  at  1 1  West  I9th  St.,  New  York,  N.Y.  10011.  Cable  address  “Ed- 
pub.  New  York.”  Second-class  postage  paid  at  New  York,  N.Y.  and  additional  mailing 
offices.  Printed  at  Mack  Printing  Co.,  East  Stroudsburg,  Pa.  18301.  Titles  patented 
and  registered  and  contents  copyrighted  1993  by  Editor  &.  Publisher  Co.,  Inc.  All 
rights  reserved.  Annual  subscription  $50.00  in  the  United  States  and  possessions,  and 
in  Canada.  All  other  $105.00.  No  claims  for  back  issues  honored  after  one  year. 

Postmaster;  Send  change  of  address  to  Editor  &.  Publisher  Co.,  1 1  West  19th  Street, 
New  York,  N.Y.  10011 


2 


Editordf Publisher  •  August  21,  1993 


I 


n  this  age  of  unthinkable  alliances 

—  a  time  when  the  stray  pterodactyl  is 
likely  to  mate  with  any  like-minded  T. 
Rex  —  newspaper  publishers  had  best 
tread  ahead  with  the  trepidation  of  a 
tourist  upon  the  threshold  of  Jurassic 
Park. 

Of  course,  the  mating  ritual  is  by 
now  well  known  to  civilians,  right 
down  to  the  unnerving  news  that  it  is 
politically  correct  for  two  historic  ene¬ 
mies  such  as  newspapers  and  telephone 
companies  to  hold  hands  in  the  heat  of 
the  moment.  Alliances  can  be  a  way  to 
limit  risk,  leverage  resources  and  en¬ 
hance  research  and  development  at  a 
time  of  cold-blooded  cost-cutting  —  or 
an  excuse  to  pass  the  buck  when  things 
go  bad. 

If  you  are  wondering  why  caution  is 
needed  in  this  nascent  theme  park, 
look  no  further  than  Atlanta,  where 
Cox  Enterprises  Inc.  and  BellSouth  In¬ 
telligent  Media  Ventures  Inc.  have  be¬ 
gun  to  go  public  with  further  details  of 
the  three-digit  (511)  operator-assisted 
services  (OAS)  planned  for  Atlanta 
and  West  Palm  Beach,  Fla.  Cox  also 
announced  agreements  with  papers  in 
Georgia,  Florida  and  North  Carolina. 
Both  Cox  and  BellSouth  hope  their 
Newspaper/Yellow  Pages  Network  will 
marry  classifieds  and  yellow  pages  into 
a  single  integrated  database.  David 
Easterly,  president  of  Cox  Newspapers, 
estimates  that  combined  yellow  pages 
and  classified  advertising  total  some  $3 
billion  in  the  Southeastern  states 
alone. 

However,  the  Cox/BellSouth  venture 

—  announced  two  months  ago  —  is 
still  just  an  establishment  to  agree,  and 
the  two  sides  have  not  been  able  to  es¬ 


tablish  the  exact  parameters  of  their 
strategy. 

Gary  Prophitt,  president  of  Intelli¬ 
gent  Media  Ventures,  a  subsidiary  of 
BellSouth  Enterprises  Inc.,  said  that  he 
was  more  concerned  with  the  immedi¬ 
ate  local  issues  facing  Atlanta  and  West 
Palm  Beach,  rather  than  with  a 
grandiose  nationwide  battle  plan.  On 
the  other  hand,  Cox  Newspapers  has 
made  no  secret  of  its  national  aspira¬ 
tions.  During  a  speech  last  month  at 
the  Interactive  Services  Association 
(ISA)  annual  conference  in  Toronto, 
Cox’  Easterly  articulated  his  belief  that 
“similar  arrangements  will  be  negotiat¬ 
ed  with  many  of  the  RBOCs  and  that 
ultimately  a  network  of  goods  and  ser¬ 
vices  for  sale  will  be  accessible  across 
the  United  States.” 

“It’s  not  our  task  to  go  and  convince 
everybody,”  Prophitt  said  when  asked  of 
the  strategic  discrepancy  between  the 
two  partners.  “We’ll  do  Atlanta  first, 
then  West  Palm  Beach,  then  other  mar¬ 
kets  within  the  Southeast.  Our  focus  is 
on  the  markets  of  interest  to  us.  .  .  . 
David  [Easterly]  doesn’t  necessarily 
mean  we’re  going  to  physically  do  this 
all  over  the  country.” 


Toronto.  “The  lesson  is  this:  You  can’t 
do  it  all  by  yourself.” 


T 


I 


(Conniff  is  chairman  and  CEO  of 
Interactive  Sports  Inc.  He  can  be 
reached  at  [802]  860- 14 1 1  or  via  fax  at 
[802]  862-4699.) 


here  are  major  questions  on  the 
database  development  side  as  well.  The 
task  of  combining  and  integrating  the 
Cox  classified  platform  with  the  Bell 
Advertising  and  Publishing  Co.  (BAP- 
CO)  yellow  pages  database  is  daunting. 
To  extend  the  integration  strategy  to 
other  newspapers  and  directory  publish¬ 
ers  is  a  dizzying  prospect,  though 
Prophitt  said  BAPCO  “can  do  that 
now.  Within  about  the  second  quarter 
of  1994,  we  would  hope  to  do  that  with 
classified  information  from  the  [Cox] 
Atlanta  paper.” 

“All  of  us  have  learned  an  important 
lesson  about  the  future  of  electronic  in¬ 
formation  systems,”  Easterly  said  in 


t  is  hard  enough  to  make  an  alliance 
work  when  the  partners  have  identical 
objectives,  but  it  helps  to  start  with  the 
same  bloodlines.  For  newspapers,  the 
best  partner  just  might  be  other  news¬ 
papers.  Cox  is  trying  to  carve  out  just 
such  a  role  for  itself  with  BellSouth  in 
audiotex  and  with  Prodigy  in  on-line 
services.  Newspapers  should  be  think¬ 
ing  about  some  of  their  other  national 
and  statewide  options. 

North  American  Classifacts  Inc.  of 
Denver  has  signed  up  52  newspapers  for 
its  launch  Sept.  12  of  a  national  opera- 
tor-assisted  service.  Recent  additions  to 
the  roster  include  the  Syracuse  (N.Y.) 
Herald  Journal,  Fresno  (Calif.)  Bee  and 
the  Spokane  (Wash.)  Spokesman-Re- 
view,  according  to  Jake  Dale,  the  com¬ 
pany’s  vice  president  of  sales  and  news¬ 
paper  relations. 

Classifacts  now  has  plans  to  ap¬ 
proach  its  newspaper  affiliates  in  1994 
to  do  “minibases”  that  might  concen¬ 
trate  on  price  categories  of  classifieds 
such  as  vacation-rental  properties.  Dale 
said  access  to  that  type  of  on-line  data¬ 
base  could  be  made  available  nation¬ 
wide  on  a  subscription  basis. 

One  of  the  best  partners  for  a  news¬ 
paper  publisher  might  be  even  closer  — 
right  in  your  own  back  yard.  With  a  few 
obvious  exceptions,  newspapers  are  re¬ 
gional  and  local  in  nature,  which  means 
that  most  newspapers  within  a  given 
state  do  not  directly  compete  for  local 
classified  advertising. 

Working  with  the  Missouri  Press  As¬ 
sociation  and  audiotex  vendor  Audio 
Listing  Services  Inc.,  40  Missouri  news¬ 
papers  have  signed  up  for  a  statewide, 
ffee-to-the-caller  audiotex  classified  ser¬ 
vice  called  Call-It-Sold!  scheduled  for 


Editor6?Publisher  •  August  21,  1993 


(See  Edge  on  page  37) 
3 


Editor(^Publisher 


9  Press  Squeeze  at 
High-Profile  Trial 

The  media  gripe  about  fees  and  a  lack 
of  court  seats  as  high-profile  Los  Ange¬ 
les  cases  draw  swarms  of  press. 

1 1  Throwing  a  Wrench 
In  Trial  Coverage 

A  free-lance  writer  covering  a  sensa¬ 
tional  Los  Angeles  murder  trial  has 
raised  unusual  issues  involving  the 
shield  law  and  conflict  of  interest. 

12  Tragedy 
Forces  Change 

The  outcry  over  a  carrier  who  was 
murdered  on  the  job  provokes  papers 
to  switch  to  a  direct-payment  system. 

13  Editor  Killed 
During  Test  Drive 

A  paper  awaits  final  reports. 

14  Albanian  News 
Breaks  in  New  York 

A  small  bilingual  paper  is  a  clearing¬ 
house  for  Balkan  news. 

18  What’s  in  a  Name? 

A  Federal  Lawsuit 

The  Tribune  Co.  denies  an  allegation 
that  its  Spanish-language  publication 
stole  its  name  from  an  existing  paper. 


DEPARTMENTS 

1  5  Campus  Journalism  —  Out  of 
the  closet  into  the  headlines. 

22  Advertising/Promotion  —  Ad 
stirs  Salt  Lake  flap;  Ad  Scene. 

30  News  Tech  —  Dewar  bows  out  of 
direct  sales;  Vendors’  agreements;  Or¬ 
ders  and  installations. 

34  Syndicates/News  Services — 
Scripps  decides  to  keep  United  Media. 

40  Classified 
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Air  Drops 
Starting  Soon 


Page  14  Balkans  via  the  Bronx 


3  The  Leading  Edge 
Love  the  one  you’re  with.  Columnist 
says  newspapers  have  opportunities  for 
information  services  close  to  home. 

6  Editorial 

T  Letters  to  the  Editor 

1  7  Stock  Tables 

24  Book  Reviews 

The  Power  and  the  Money:  Inside  the 

Wall  Street  Journal. 

The  Best  of  the  Rest:  Non-syndicated 
Newspaper  Columnists  Select  Their 
Best  Work. 

26  Ad  Data 

48  Shop  Talk  at  Thirty 
Medical  writers  should  act  like  politi¬ 
cal  writers. 
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The  HP 3000  takes  the  worry  Maybe  you  toss  and  turn,  worrying  about  Beyond  this,  the  HP 3000  runs  all  the 

out  of  ruiming  your  newspaper  rising  costs.  The  easy-to-use  HP 3000  low-  premier  implications.  Including  many 

and  publishing  business.  ers  overall  costs  by  reducing  MIS  staffing  previously  available  only  for  main- 

Your  sleepless  nights  are  over.  With  the  requirements  by  up  to  50%.  What’s  more,  frames.  It’s  no  wonder  leading  news- 

HP 3000,  you  won’t  have  to  worry  every  niany  companies  have  found  that  they  can  paper  and  publishing  companies  rely 

waking,  or  sleeping,  hour.  purchase  an  HP 3000  for  only  a  fraction  ontheHP3000. 

_  .  ’  .  .  ’  ...  ofthe  cost  ofa  comparable  mainframe.  j  n  j  *_ 

Perhaps  your  mghtmare  IS  system  fail-  If  this  sounds  like  a  dream  come  true, 

ure.  Rest  assured,  the  HP  3000  delivers  The  HP  3000  supports  anywhere  from  two  call  1-800-637-7740,  ExL  7651  for  more 

uptime  ofnearly  100%.  But  in  the  -  i  to  two  thousand  users  in  a  distributed  information.  You’ll  truly  sleep  better, 

unlikely  event  of  system  failure,  j  envirorunent  or  dedicated  data  center, 
data  recovery  will  automatically  -  ;  *  .  And  it  interoperates  with  over  thirty 
occur  within  minutes.  With  ^  .ii’  ^ '  different  computer  families-from  PCs 

complete  data  integrity.  ^  K  to  mainframes.  PACKARD 
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James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 


Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 


EditorifPublisher 


®The  Fourth  Estate 


Ban  on  recruiters 

IT  WAS  THE  decision  of  the  board  of  directors  of  the  National  Association  of 
Black  Journalists  not  to  permit  representatives  of  the  National  Rifle  Association 
to  recruit  at  the  job  fair  at  its  annual  convention  this  year  in  Houston.  More  than 
110  other  organizations  were  permitted  to  recruit. 

The  decision  raised  some  controversy  as  some  members  felt  any  group  with 
jobs  to  offer  should  be  welcome.  As  one  member  put  it,  “It  is  sadly  paternalistic 
and  just  plain  unfair  for  the  board  to  limit  the  opportunities  of  job  seekers.  As  far 
as  I’m  concerned,  if  the  American  Nazi  Party  wants  to  recruit  here,  we  should  al¬ 
low  them.  And  if  there’s  a  fool  who  wants  to  work  for  them,  let  him.” 

The  NABJ  board  wisely  put  the  issue  to  the  membership,  which  on  a  voice 
vote  barred  the  NRA  recruiters. 

In  the  past,  recruiters  from  the  FBI,  CIA  and  Voice  of  America  have  been 
banned. 

Yet  the  question  persists:  Should  a  professional  association  of  this  kind  attempt 
to  dictate,  by  controlling  the  job  market,  what  job  opportunities  are  legitimate 
and  correct  for  its  members? 

We  always  thought  a  job  was  a  matter  of  personal  choice  and  not  an  opportu¬ 
nity  selected  for  you,  or  recommended  to  you,  by  a  group  —  even  if  it  represents 
your  peers.  If  your  peers  disapprove,  it  is  still  your  choice.  Or,  isn’t  it  anymore? 


Breaking  barriers 

ONE  OF  THE  barriers  to  reporting  in  japan  are  the  “kisha  clubs.”  Until  recently, 
foreign  journalists  were  barred  from  membership  and  thus  from  access  to  impor¬ 
tant  news.  Now  the  Associated  Press  and  Reuters  have  cracked  open  the  door  a 
little  bit. 

In  June,  the  AP  became  the  first  foreign  member  to  gain  admission  to  the  Im¬ 
perial  Household  Agency  kisha  club,  and  it  has  applications  pending  with  six 
other  ministries  and  agencies.  AP  and  Reuters  gained  admission  last  November 
to  the  Foreign  Ministry’s  kisha  club. 

Tom  Dygard,  AP’s  chief  of  bureau  in  Tokyo,  explains,  “The  kisha  clubs  are  for¬ 
mally  organized  groups  representing  Japan’s  larger  media  outlets  on  a  specific 
beat.  They,  along  with  the  politician  or  bureaucrat  or  businessman  they  are  cov¬ 
ering,  usually  exclude  other  reporters  from  news  briefings  and  interviews.  The  re¬ 
porters  sometimes  decide  among  themselves  what  to  report,  sometimes  ignoring 
news  that  might  embarrass  their  source,  sometimes  deciding  against  asking  the 
awkward  question,  sometimes  placing  embargoes  on  their  own  stories.  The 
sources,  for  their  part,  offer  ready  access,  backgrounding,  tips  and  tidbits  in  full 
confidence  they’ll  get  favorable  treatment.” 

There  is  a  crack  in  the  door,  and  access  to  two  of  the  kisha  clubs  is  a  major  vic¬ 
tory.  However,  access  is  limited.  AP  reports  it  has  what  is  called  a  “non-regular” 
membership  at  the  Imperial  Household  Agency  kisha  club.  AP  is  allowed  to  pre¬ 
sent  itself  at  the  palace  but  is  not  admitted  to  the  briefings  and  will  not  be  ad¬ 
mitted  to  the  Emperor’s  annual  news  conference  on  the  eve  of  his  birthday. 

Progress  is  slow,  but  at  least  conditions  are  better  than  before. 
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Letters  to  the  Editor 

Says  university’s  attitude  is: 
To  hell  with  First  Amendment 


I  READ  WITH  interest  Allan  Wolper’s 
“Publishing  an  alleged  rape  victim’s 
name”  (July  17)  and  found  it  generally 
accurate  and  complete.  However,  from 
my  perspective,  there  was  one  glaring 
omission:  Not  only  did  I  support  Hal 
Shaver’s  testimony  that  Marshall’s 
president,  J.  Wade  Gilley,  threatened 
his  job,  I  too  was  told  by  Gilley  that  I 
served  at  his  will  and  that  I  was  ex¬ 
pected  to  support  his  plan  to  take  con¬ 
trol  of  the  student  newspaper. 

After  Shaver  was  excused  from  the 
October  meeting,  Gilley  requested 
that  I  stay.  He  then  said  to  me,  “Every¬ 
thing  I  said  to  Shaver  goes  for  you  too.” 
During  the  spring  term,  I  received  two 
letters  from  Gilley  in  which  he  accused 
me  of  not  doing  my  job  properly.  I  have 
been  in  higher  education  for  more 
than  25  years  and  have  worked  for 
eight  presidents.  All  but  Gilley  have 


Newspaperdom. 

50  YiARS  AGO  .  .  .  More  than 
100  newspapermen  descended  on 
Quebec  to  cover  the  historic  meet¬ 
ing  of  the  combined  U.S.  and  British 
staffs  and  their  commanders  in  chief, 
President  Roosevelt  and  Prime  Min¬ 
ister  Churchill.  They  found  Canadi¬ 
an  censorship  more  liberal  than  that 
in  Washington.  Elmer  Davis  and  the 
Office  of  War  Information  tried  to 
take  over  the  show  but  were  re¬ 
buffed.  The  Canadians  ran  their 
own  show. 

The  New  York  Times  placed  a  limit 
of  28  lines  on  all  Help  Wanted  ad¬ 
vertising,  display  or  classified,  be¬ 
cause  of  newsprint  restrictions.  Dur¬ 
ing  the  previous  week,  the  Times  was 
forced  to  omit  advertising  every  day 
—  as  much  as  50  columns  from  a 
single  issue. 

I  From  Editor  &  Publisher 
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given  me  high  praise  for  my  work. 

I  think  Gilley’s  comments  —  as 
quoted  in  your  article  —  speak  vol¬ 
umes.  They  show  a  man  who  knows 
nothing  about  how  the  campus  press 
functions.  Worst  of  all,  he  has  made  no 
effort  to  learn  anything  about  its  role 
within  the  journalism  school  and  the 
campus  community.  One  of  his  close 
advisers  said  to  me  several  years  ago  — 
when  I  argued  in  favor  of  permitting  a 
student  reporter  to  sit  in  on  a  meeting 
—  “To  hell  with  the  First  Amend¬ 
ment.”  That  phrase  aptly  describes  the 
view  of  Marshall’s  top  leadership  these 
days. 

As  a  footnote,  I  should  add  that  I 
have  resigned  my  position  as  dean  of 
the  College  of  Liberal  Arts  at  Marshall 
to  accept  a  job  at  another  school.  I 
leave  with  some  regret  —  and  with  a 
lot  of  concern  for  my  friends  and  for¬ 
mer  colleagues  in  the  journalism 
school.  They  are  in  for  rough  times  so 
long  as  Gilley  is  Marshall’s  president. 
Sadly,  I  think  the  members  of  the 
board  of  trustees  like  it  that  way.  Still, 
I  am  heartened  knowing  that  Mar¬ 
shall’s  journalism  faculty  will  never 
cave  in  to  Gilley’s  demands  that  stu¬ 
dents  be  censored. 

Deryl  R.  Learning 

(Learning  is  the  former  dean  of 
Marshall  University’s  College  of  Liber¬ 
al  Arts,  Huntington,  W.Va.) 

The  right 
Linda  Moore 

I  WAS  SURPRISED  to  discover  that  I 
had  moved  to  the  Nashville  Ten¬ 
nessean  in  Mark  Fitzgerald’s  piece  on 
Lani  Guinier  (“Lani  Guinier  tells  me¬ 
dia  they  failed,”  July  31 ). 

Fitzgerald  is  correct  that  the  Ten¬ 
nessean  does  have  a  Linda  Moore  on 
staff  —  she  is  a  business  writer.  How¬ 
ever,  Lani  Guinier  was  referring  to  me, 
not  to  her,  in  her  speech  before  the 
National  Association  of  Black  Journal¬ 
ists  on  July  22. 


My  name  is  Linda  Wright  Moore.  I 
am  an  editorial  writer  and  columnist  at 
the  Philadelphia  Daily  News.  1  intro¬ 
duced  Guinier  at  the  convention  and, 
as  she  noted,  was  one  of  the  few  op-ed 
writers  to  support  her  prior  to  Presi¬ 
dent  Clinton’s  withdrawal  of  her  nomi¬ 
nation  to  be  the  assistant  attorney  gen¬ 
eral  for  civil  rights  in  the  Justice  De¬ 
partment. 

Linda  Wright  Moore 

Guinier  missed 
the  mark 

IN  READING  OF  Lani  Guinier’s  ap¬ 
pearance  before  the  National  Associa¬ 
tion  of  Black  Journalists  convention,  I 
thought  we  were  about  to  get  some 
well-deserved  criticism:  She  accused 
journalists  of  not  researching  her  writ¬ 
ings  and  blamed  the  problem  on  hiring 
practices. 

Indeed,  I  have  seen  too  many  edito¬ 
rialists  pontificate,  not  about  what 
someone  said  or  wrote  but  about  what 
they  are  alleged  to  have  said  or  written, 
including  Hillary  Rodham  Clinton’s 
writings  on  children’s  rights  or  Bill 
Clinton’s  famous  statement  —  which 
he  later  clarified  on  MTV’s  Rock  the 
Vote  —  that,  given  his  allergies,  he  was 
not  able  to  inhale  marijuana  and  found 
the  experience  very  unpleasant. 

However,  Guinier  then  went  on 
to  say  the  problem  was  not  enough 
African-Americans  in  the  newsroom. 

True,  someone  with  a  racial  agenda 
might  have  taken  the  time  to  look  into 
her  exact  writings  and  statements. 

But  the  problem  with  journalism  is 
not  that  we  do  not  have  a  wide  enough 
selection  of  people  whose  work  is  driv¬ 
en  by  their  personal  agendas. 

We  need  to  weed  out  the  lazy,  preju¬ 
diced  incompetents  we  have,  not  hire  a 
more  demographically  representative 
group  of  them. 

Mike  Peterson 

(Peterson  is  readership  service 
manager  for  the  Plattsburg,  N.Y., 
Press-Republican . ) 

Correction 

A  STORY  ANNOUNCING  Editor  & 
Publisher  Co.’s  on-line  services  (Aug. 
14,  P.  13)  gave  an  incorrect  example  of 
a  “relevant”  search.  The  example  of  a 
newspaper  shopping  for  a  color  scanner 
was  an  “optimum”  search,  one  of  sever¬ 
al  kinds  of  searches  to  be  available. 
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In  Huntsville,  Alabama, 
The  Sky  is  Not  the  Limit 


the  early  1950s,  the  Huntsville  area  has  diversified  its 
economy  into  the  space  age. 

The  economic  success  of  this  community’s  high- 
tech  industry  has  provided  residents  with  some  of  the 
highest  salaries  in  the  Southeast. 

As  a  matter  of  fact,  recent  statistics  from  the  U.S. 
Department  of  Labor  reveal  that  residents  in  Huntsville 
and  Madison  County  have  the  highest  household 
income  of  any  metropolitan  area  in  the  southeastern 
U.S. 

The  Huntsville  Times  and  Huntsville  News  are 
staying  on  top  of  the  growth  and  progress  of  this 
community  and  are  meeting  the  challenge  of  space  and 
beyond.  In  Huntsville,  ‘The  Sky  is  Not  the  Limit.’ 


The  people  in  Huntsville,  Alabama  were  the  first  to 
capture  John  Kennedy’s  vision  of  putting  a  man  on 
the  moon.  It  was  in  Huntsville  that  workers  developed 
and  built  the  space  vehicles  that  propeled  man  and 
machine  into  the  heavens.  The  community  today 
continues  to  play  a  key  role  in  the  nation’s  aerospace 
future  with  the  development  of  NASA’s  space  station. 

So  you  can  see,  this  marketplace  is  not  ordinary. 
The  chamber  of  commerce  has  a  theme  that  reflects 
the  community’s  way  of  thinking,  ‘The  Sky  is  Not  the 
Limit.’ 

It  is  these  progressive  people  that  make  the 
Huntsville  area  a  unique  market  in  the  U.S.  From  a 
small  southern  city  rooted  in  the  cotton  industry  in 


(theltuntsinUe^mes  &  Huntsville  News 
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Press  Squeeze  at 
High-Profile  Trial 

Media  gripe  about  fees,  lack  of  court  seats 
as  high-profile  L.A.  cases  draw  press  swarms 


by  M.L.  Stein 

IT’S  BIG-TIME  trial  time  again  in  Los 
Angeles,  and  the  media  have  enough 
hot  copy  to  carry  them  through  the 
summer,  fall  and  probably  into  winter. 

Under  way  is  the  Menendez  murder 
trial  —  two  brothers  accused  in  the 
shotgun  murder  of  their  parents  in 
their  $4  million  Beverly  Hills  mansion. 

Along  with  Page  One  stories,  the 
case  is  giving  newspapers  and  broad¬ 
cast  stations  a  real  test  in  how  to  cover 
a  major  trial  with  only  12  press  seats 
available  in  the  courtroom. 

At  the  same  time,  jury  selection  was 
taking  place  in  the  trial  of  Damian 
Williams  and  Henry  Watson  in  the 
televised  beating  of  a  truck  driver  dur¬ 
ing  the  1992  Los  Angeles  riots. 

Waiting  in  the  wings  for  possible  tri¬ 
al  is  a  case  involving  the  gaudy,  front¬ 
page  arrest  of  27-year-old  Heidi  Fleiss, 
charged  with  felony  pimping  as 
“madam  to  the  stars.”  Then  police 
nabbed  her  boyfriend,  55-year-old 
movie  director  Ivan  Nagy,  in  a  scandal 
reported  to  involve  top  studio  execu¬ 
tives  as  customers  of  the  high-priced 
call-girl  operation. 

While  all  this  was  going  on,  police 
Sgt.  Stacy  C.  Koon  and  officer  Law¬ 
rence  M.  Powell  were  sentenced  to  30 
months  in  prison  for  violating  the  civil 
rights  of  Rodney  King  when  he  was 
beaten  following  an  auto  chase,  an 
episode  that  was  caught  by  an  amateur 
video  cameraman.  The  video  drew 
worldwide  attention. 

The  sentencing,  which  enraged 
many  people  in  the  city’s  black  com¬ 
munity,  pushed  the  Menendez  trial  off 
Page  One  for  a  day  or  two,  but  the  pro¬ 
ceedings  still  were  prominently  played 


in  the  papers  and  on  the  air. 

Such  a  rash  of  juicy  copy  is,  of 
course,  not  new  to  the  Los  Angeles 
media,  veterans  of  the  Manson  mur¬ 


ders,  the  Hillside  strangler,  the  Mc- 
Martin  pre-school  molestation  case, 
the  Charles  Keating  savings-and-loan 
debacle  and  the  cop-slapping  trial  of 
Zsa  Zsa  Gabor.  On  the  civil  trial  side, 
another  actress,  Kim  Bassinger,  at¬ 
tracted  a  full  house  of  reporters  for  a 
trial  in  which  she  was  accused  of  vio¬ 


lating  a  movie  contract. 

The  Menendez  trial  is  being  held  in 
a  cramped  Van  Nuys  courtroom  made 
even  more  crowded  by  the  fact  that 


two  separate  juries  are  hearing  the  cas¬ 
es  against  the  brothers,  Lyle  and  Erik. 

In  the  opening  days,  about  100  local 
and  national  TV  and  print  reporters, 
still  and  broadcast  photographers,  pro¬ 
ducers  and  sound  technicians  flocked 
into  Van  Nuys. 

Most  of  them  had  to  crowd  into  a 


Most  galling  to  the  media  is  the  idea  that  they  have 
to  pay  to  cover  a  trial. 
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six-room  former  children’s  play  area 
that  has  been  converted  into  a  press¬ 
room.  The  facility,  about  a  block  from 
the  courtroom,  is  supplied  with  a  video 
and  audio  feed  of  the  trial  —  but  at  a 
controversial  price  that  could  be  de¬ 
scribed  as  a  new  version  of  checkbook 
journalism. 

Newspapers  pay  $1,000  for  press¬ 
room  space  and  broadcasters  $6,000 
for  the  five  months  the  trial  is  expect¬ 
ed  to  last. 

The  building’s  use  has  been  donated 
by  the  county,  which  authorized  the 
Radio  Television  News  Association 
(RTNA)  to  furnish  the  facilities,  ex¬ 
cept  desks,  which  the  occupants  must 
supply.  The  money  is  paid  to  RTNA. 
Its  executive  director,  Carolyn  Fox,  ac¬ 
knowledges  that  the  arrangement  has 
brought  grumbling  and  even  outrage 
from  some  users. 

“I’m  grumbling  the  most  about  the 
complaints,”  she  said.  “We’re  not  mak¬ 
ing  a  dime  on  this,  and  if  there  is  mon¬ 
ey  left  over,  we’ll  return  it  to  the  pay¬ 
ers.  The  rental  is  just  meant  to  cover 
our  expenses.” 

The  fees  also  cover  janitorial  service 
and  a  private  security  guard  who 
checks  credentials,  including  a  special 
“Media  Center”  badge  required  for  ad¬ 
mittance. 

The  response  of  some  reporters  is 
that  in  other  big  trials,  a  pressroom  was 
available  in  the  courthouse,  and  secu¬ 
rity  and  cleanup  were  supplied  by  gov¬ 
ernment  employees.  But  most  galling 
to  the  media  is  the  idea  that  they  have 
to  pay  to  cover  a  trial. 

“If  we  were  paying,  I  would  consider 
it  a  complete  outrage,”  exclaimed  Los 
Angeles  Times  reporter  Alan  Abra- 
hamson.  “I  can  empathize  with  my  col¬ 
leagues  who  are  being  forced  to  pay  up 
just  to  do  their  jobs.” 

Abrahamson,  who  used  to  practice 
law,  said  the  situation  presents  “a  legit¬ 
imate  First  Amendment  concern.” 

The  Times  and  the  Los  Angeles  Dai¬ 
ly  News  are  not  on  the  paying  team 
because  they  have  space  in  the  regular 
courthouse  pressroom. 

Daily  News  reporter  Dawn  Webber 
called  the  press  center  arrangement 
“very  unfair.” 

“This  all  could  be  avoided  if  those 
picking  a  courtroom  for  a  big  trial  take 
into  account  the  needs  of  the  public 
and  the  media,”  she  added. 

Los  Angeles  Daily  Journal  reporter 
Mary  Jane  Stevenson  observed,  “They 
knew  this  would  be  a  high-profile  trial. 
They  could  have  arranged  for  a  larger 


courtroom. 

However,  reporters’  employers  were 
restrained  in  their  public  comments 
about  the  pay-for-coverage  demand. 

“Obviously,  this  was  an  unexpected 
expense  and  one  which  we  would  pre¬ 
fer  not  to  have  had,”  said  Associated 
Press  Los  Angeles  bureau  chief  Andy 
Lippman,  “but  it’s  also  a  necessary  ex¬ 
pense  to  cover  the  story.” 

City  News  Service  president  Dou¬ 
glas  Faigin  said,  “I  don’t  think  anyone 
likes  to  spend  the  money  but  unless 
someone  plays  traffic  cop,  there  would 
be  a  chaotic  situation.  We’re  paying  be¬ 


cause  we  have  to  provide  information 
to  our  clients,  but  I  think  it’s  beneficial 
for  everyone  to  have  an  orderly 
arrangement  for  coverage.” 

A  spokesman  for  a  news  organiza¬ 
tion  that  did  not  want  to  be  identified 
in  this  matter  said  a  representative  met 
with  court  officials  to  protest  the  press¬ 
room  tab  “but  it  didn’t  do  us  any  good.” 

In  addition,  of  the  12  seats  allocated 
to  the  media  in  the  Menendez  trial, 
two  went  to  book  writers  and  a  third  to 
Dominick  Dunne,  a  Vanity  Fair  corre¬ 
spondent. 


“We’re  pissed  off  because  those  au¬ 
thors  are  in  there,”  UPI  reporter  Elka 
Worner  told  the  Times. 

Ronald  Soble,  a  former  Times  re¬ 
porter,  who  is  writing  a  book  about  the 
Menendez  case,  defended  his  presence, 
saying,  “I’m  just  as  much  a  journalist  as 
anyone  else  here.  We’re  all  on  the  same 
mission.”  The  other  author,  Robert 
Rand,  lost  his  seat  when  the  court 
forced  him  to  turn  over  taped  state¬ 
ments  from  a  witness. 

Even  a  New  York  Times  reporter  was 
denied  a  seat  when  he  showed  up. 

However,  Jerrianne  Hayslett,  Supe¬ 


rior  Court  public  information  director, 
said  that  paper  did  not  respond  to  a 
surv'ey  to  gauge  interest  in  covering  the 
trial  and  did  not  request  seating. 

The  seating  selection  was  made  by 
presiding  Judge  Stanley  M.  Weisberg 
from  a  list  recommended  by  Hayslett. 

“He  approved  some  of  my  recom¬ 
mendations  and  cut  out  others,”  Hays¬ 
lett  said. 

AP  special  reporter  Linda  Deutsch, 
who  has  covered  scores  of  major  trials 
around  the  country,  termed  the  ar¬ 
rangement  among  the  poorest  in  her 


AP  special  reporter  Linda  Deutsch,  who  has  cov¬ 
ered  scores  of  major  trials  around  the  country, 
termed  the  seating  arrangement  among  the  poorest 
in  her  memory. 
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Free-lancer  throws  wrench 
in  Menendez  murder  trial 


memory.  The  few  seats  assigned  to  the 
press  are  in  the  last  row,  making  it  dif¬ 
ficult  to  see  the  trial,  she  said. 

“We  have  the  worst  seats  in  the 
house,”  Deutsch  griped.  “With  36  ju¬ 
rors,  you’d  think  they  would  have 
found  a  bigger  courtroom.” 

As  to  the  pressroom  charge, 
Deutsch  said,  “There  is  a  tradition  of 
the  court  providing  a  place  for  media 
to  work  in  a  courthouse.  Even  the  feds 
gave  us  a  pressroom  in  the  cops’  trial  in 
the  King  case.” 

Deutsch  said  she  and  her  colleagues 
also  are  ticked  off  by  a  copying  fee  of 
57^  a  page  for  documents  from  the 
Menendez  case. 

“1  think  we’re  caught  up  in  a  county 
budget  crunch,”  she  continued.  “Some¬ 
body  is  making  money  on  this.” 

The  one  pool  photographer  is  al¬ 
lowed  to  shoot  only  from  a  fixed  posi¬ 
tion  with  a  silenced  camera  when  the 
jury  is  not  present. 

Still,  there  is  a  measure  of  media 
pampering  in  the  Menendez  trial. 

Hayslett  furnished  a  press  kit  con¬ 
taining  lists  of  prosecution  and  defense 
attorneys  and  their  phone  numbers, 
witnesses,  court  documents  available 
and  background  material  on  the  case 
along  with  a  detailed  description  of  the 
counts  against  the  brothers. 

The  kit  also  spells  out  the  rules  for 
coverage,  including  Weisberg’s  order 
forbidding  interviews  in  the  hallway  or 
in  the  courthouse  cafeteria.  A  concrete 
strip  outside  the  courthouse  is  desig¬ 
nated  as  an  interview  area. 

Such  restrictions  are  becoming  com¬ 
monplace  in  prominent  trials,  and  ap¬ 
peal  courts  are  upholding  judges  who 
impose  them  on  the  press,  said  Jane  E. 
Kirtley,  executive  director  of  the  Re¬ 
porters  Committee  for  Freedom  of  the 
Press  in  Washington. 

“It’s  being  called  the  ‘rule  of  reason’ 
to  avoid  the  possibility  of  jurors  over¬ 
hearing  an  interview,”  she  explained. 

Reporters  commended  Hayslett  and 
Sandi  Gibbons,  public  information  of¬ 
ficer  for  the  district  attorney,  for  their 
help.  Gibbons  attempts  to  obtain  re¬ 
sponses  from  prosecutors  to  interview 
statements  made  by  defense  attorneys. 

“We  did  the  best  we  could,”  Hayslett 
said.  “For  one  thing,  we  allowed  TV  in 
the  courtroom  that  gives  gavel-to-gav- 
el  coverage.  I’m  sorry  about  the  press¬ 
room  but  the  court  is  not  in  a  position 
to  foot  the  bill  for  it  and  we  don’t  have 
a  room  in  the  courthouse.  We’re  not 
getting  any  money  out  of  the  arrange¬ 
ment.”  BE^P 


by  M.L.  Stein 

A  FREE-LANCE  WRITER  covering 
the  sensational  murder  trial  of  the 
Menendez  brothers  in  Los  Angeles  has 
raised  unusual  issues  involving  the 
shield  law  and  conflict  of  interest. 

Robert  Rand,  who  is  writing  a  book 
for  Simon  &  Schuster  on  the  case,  was 
bumped  from  his  assigned  seat  at  the 
trial  when  officials  learned  that  he  had 
taped  an  interview  with  a  major  wit¬ 
ness.  He  was  then  called  as  a  witness  at 
a  hearing  on  the  tape. 

The  brothers,  Erik  and  Lyle  Menen¬ 
dez,  are  charged  with  the  murders  of 
their  parents  in  their  Beverly  Hills 
mansion. 

Rand,  who  previously  wrote  about 
the  case  for  the  Miami  Herald,  People 
magazine  and  other  U.S.  and  foreign 
publications,  conducted  the  interview 
with  Donovan  Goodreau,  a  former 
friend  of  Lyle  Menendez.  According  to 
Goodreau,  Lyle  said  he  had  been  mo¬ 
lested  by  his  father,  a  claim  at  the 
heart  of  the  defense  case. 


A  20-second  segment  of  the  tape 
was  played  on  a  Los  Angeles  television 
station  the  day  after  Goodreau  testified 
that  Lyle  had  never  told  him  he  had 
been  sexually  abused  by  his  father. 
Rand  also  played  the  tape  for  defense 
lawyers. 

Prosecution  attorneys  demanded 
that  the  tape  be  turned  over  to  them, 
and  Judge  Stanley  M.  Weisberg  agreed. 
He  rejected  Rand’s  claim  that  Califor¬ 
nia’s  shield  law  protected  him  from 
such  seizure. 

Weisberg  held  that  as  a  free-lancer, 
Rand  is  not  covered  by  the  shield  law. 

“I  find  Mr.  Rand  collected  this  ma¬ 
terial  when  he  was  neither  connected 
with  or  employed  by  a  news  organiza¬ 
tion,”  Weisberg  said. 

The  shield  law,  he  ruled,  “was  a  mat¬ 
ter  to  apply  to  a  certain  class  of  indi¬ 
viduals,  and  Rand  is  not  a  part  of  that 
class.” 

The  judge  barred  Rand  from  further 


coverage  in  the  courtroom  when  the 
jury  is  present  because  he  might  be 
called  as  a  witness  in  the  trial. 

The  order  came  after  assistant  D.A. 
Pamela  Bozanich  said  in  court: 

“Mr.  Rand  has  crossed  the  line  from 
being  a  journalist  to  a  witness  in  this 
case  ....  1  think  that  by  the  virtue  of 
the  fact  that  he  has  injected  himself 
into  this  case  as  a  witness,  he  cannot 
now  choose  which  he  wants  to  be.  He’s 
either  a  journalist  who’s  going  to  take 
an  impartial  role  ...  or  he  is  a  witness 
.  .  .  which  1  think  he  decided  to  be¬ 
come.” 

Rand’s  attorney,  Stephen  Rawson, 
argued  that  there  was  only  a  slight 
chance  Rand  would  be  called  as  a  wit¬ 
ness  —  a  statement  with  which  Weis¬ 
berg  concurred. 

He  said  the  prosecution  was  punish¬ 
ing  Rand  “for  producing  a  videotape, 
the  contents  of  which  they  do  not  like 
at  this  point  .  .  .  and  it  seems  to  me 
that  the  only  reason  this  motion  is  be¬ 
ing  made  ...  is  sort  of  to  get  back  at 
him  a  little  bit.  It’s  a  payback.” 


In  an  application  to  the  court,  Rand 
accused  the  prosecution  of  seeking  to 
“punish  me  for  disclosing  information 
which  they  perceived  was  unfavorable 
to  their  case.” 

Rand  also  noted  that  Ronald  Soble, 
another  writer  who  has  a  contract  for  a 
book  on  the  Menendez  case,  is  being 
allowed  in  the  press  row,  and  he  asked 
for  similar  treatment. 

On  the  stand,  Rand  was  questioned 
closely  about  why  he  shared  his  inter¬ 
view  with  Goodreau  with  the  defense 
and  not  the  prosecution. 

“I  didn’t  give  information,”  Rand  re¬ 
torted.  “What  1  was  doing  was  an  in¬ 
terview.  In  the  course  of  an  interview, 
you  sometimes  reveal  information  to 
gain  other  information.” 

Rand’s  attorneys  were  trying  to  re¬ 
gain  his  seat  in  the  courtroom.  Mean¬ 
while,  he  was  covering  the  trial  by 
closed-circuit  television  in  a  pressroom 
a  block  from  the  courthouse.  BE^P 


Rand  accused  the  prosecution  of  seeking  to 
“punish  me  for  disclosing  information  which  they 
perceived  was  unfavorable  to  their  case.” 
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Tragedy  Forces  Change 

Outcry  over  carrier  who  was  murdered  while  collecting 
prods  newspapers  to  switch  to  direct  payment 


by  Robert  Bell 

IT  HAD  ALL  the  trappings  of  a  good, 
albeit  tragic,  story:  An  ll-year-old  girl 
is  abducted  June  29  from  Pocatello, 
Idaho,  a  quaint  town  of  porch  swings 
and  stone  churches. 

Police  and  more  than  1,500  volun¬ 
teers  spend  days  combing  the  area  for 
clues.  Roadblocks  are  set  up.  Donors 
pledge  $35,000  for  a  reward. 

Eight  days  later,  police  arrest  a  man 
who  confesses  to  jeralee  Underwood’s 
kidnapping  and  murder.  The  girl’s  dis¬ 
membered  body  is  found  later  that  day 
in  Snake  River,  55  miles  north  of  town. 

While  area  papers  chronicled  the  or¬ 
deal  with  man-on-moon  headlines,  the 
story  hit  closer  to  home  at  the  Idaho 
State  Journal  because  Underwood,  a 
carrier  for  the  hometown  paper,  was 
abducted  while  collecting  on  her  route. 

It  was  not  until  after  the  suspect  told 
police  he  had  kidnapped  Underwood 
minutes  after  she  collected  from  a 
house  he  was  visiting  that  the  Journal 
found  itself  the  center  of  its  own  news 
reports. 

Outraged  parents  of  carriers  de¬ 
manded  that  the  paper  scrap  its  tradi¬ 
tional  door-to-door  collection  system 
for  a  mail-in  version. 

Surprisingly,  the  Journal  obliged. 

Fueled  by  a  similar  outcry  by  its  sub¬ 
scribers,  the  Post  Register  in  Idaho 
Falls,  where  the  body  was  found,  modi¬ 
fied  its  collection  system,  too. 

“We  just  thought  it  was  the  right 
thing  to  do,”  said  Jim  Smith,  circula¬ 
tion  director  at  the  Journal.  “The  only 
other  real  option  was  not  to  make  any 
changes,  but  that  didn’t  seem  to  be  a 
positive  solution  based  on  the  carriers’ 
and  parents’  sentiments.  The  response 
from  our  community  has  been  over¬ 
whelmingly  in  favor  of  the  change.” 

Indeed,  at  a  time  when  newspapers 
are  being  accused  of  alienating  readers, 
the  changes  —  at  a  prohibitive  cost  to 
both  papers  —  are  being  warmly  em- 

(Bell  is  a  free'lance  writer  in  Pocatello, 
Idaho.) 


Jeralee  Underwood,  the  Idaho  newspa¬ 
per  carrier  whose  brutal  kidnapping  and 
murder  caused  two  local  papers  to 
change  how  they  collect  subscription 
money. 


braced  by  their  communities. 

“If  they  end  up  doing  everything  they 
say,  then  I’m  really  satisfied  with  it,”  said 
Theresa  Valasquez,  whose  12-year-old 
son,  Adam,  is  a  Journal  carrier. 

“The  dangers  didn’t  really  hit  home 
to  me  until  Jeralee’s  abduction.  Any¬ 
one  watching  these  kids  can  easily  fig¬ 
ure  out  their  route  and  plan  a  strategy 
against  them.  This  goes  a  big  way  to¬ 
ward  eliminating  that.” 

In  a  Page  One  letter  to  readers. 
Journal  publisher  Don  Byrne  asked 
subscribers  to  prepay  for  the  months  of 
July  and  August  before  a  complete  con¬ 
version  to  office  collection  begins  in 
September. 

Response  to  the  change  was  imme¬ 
diate  and  overwhelming.  Two  weeks  af¬ 
ter  the  conversion  program  began, 
more  than  12,000  of  the  paper’s  17,000 
home  subscribers  returned  their  pay¬ 
ments  in  envelopes  delivered  with  their 
papers. 

Post  Register  publisher  Jerry  Brady 
was  wary  that  any  sudden  change  in 


collections  might  scare  away  sub¬ 
scribers  and  jeopardize  the  paper’s 
heady  claim  to  being  the  nation’s 
fastest-growing  afternoon  daily.  In 
three  years,  the  Post  Register’s  circula¬ 
tion  has  jumped  a  whopping  29%  to 
almost  30,000. 

“Those  are  numbers  that  are  very 
important  to  us,”  said  Brady.  “We 
worked  hard  to  get  them  and  we  didn’t 
want  to  give  up  on  them.” 

After  much  soul-searching,  the  Post 
Register  devised  a  plan  and  announced 
it  to  the  community  via  billboards, 
television,  radio  and  house  ads. 

Under  the  new  system,  subscribers 
are  encouraged  to  pay  by  mail  but  can 
still  pay  their  carrier  by  leaving  the 
payment  at  their  doors  or  in  their  pa¬ 
per  boxes.  If  the  carrier  cannot  collect 
after  two  notices  are  left,  the  account 
is  turned  over  to  the  paper,  which  ab¬ 
sorbs  the  loss. 

“It  was  never  our  plan  to  go  100% 
compulsory  pay  in  the  office,”  said 
Mike  Lowe,  the  Post  Register’s  circula¬ 
tion  director.  “By  doing  so,  we  would 
have  left  our  customers  on  fixed  in¬ 
comes  who  don’t  have  discretionary 
money.  They  pay  when  they  can.” 

The  Journal  and  Post  Register  aren’t 
alone  in  their  changes.  Many  other  pa¬ 
pers  have  eliminated  carriers  from  the 
collection  process. 

“It’s  the  future,”  said  Thomas  Os¬ 
born,  circulation  director  at  the  Santa 
Barbara  (Calif.)  News  Press.  “I  can  go 
back  to  1978  and  maybe  10  or  15%  of 
the  papers  in  California  required  pay¬ 
ing  in  the  office.  Now  it’s  over  65%.” 

Post  Register  officials  went  a  step 
further  than  the  Journal  by  hiring  safe¬ 
ty  consultants  to  meet  with  carriers 
and  parents  during  12  three-hour 
training  sessions.  Brady  estimated  all 
the  changes  will  cost  his  family-run  pa¬ 
per  $23,000. 

Is  it  worth  it? 

“I  think  so,”  said  Brady.  “Even  in 
Idaho,  streets  are  a  little  more  mean, 
people  are  a  little  more  stressed.  If  we 
can  do  anything  to  keep  our  kids  safe, 
we’re  going  to  do  it.”  BES?? 
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Noey  If  Time 


In  Brief 

Editor  killed 
during  test  drive 

SUBDUED  JOURNALISTS  AT  the 
Wichita  Falls  (Texas)  Times  Record 
News  are  awaiting  a  full  police  report 
on  the  test-drive  accident  that  killed 
editor  Don  James. 

James,  64,  was  just  four  months  from 
retirement  when  he  died  Aug.  10  in  a 
head-on  collision  on  a  twisting  road  in 
the  Nevada  desert  while  driving  a 
Chevrolet  pickup  truck  in  a  test  drive 
sponsored  by  Chrysler. 


Don  James 


Another  journalist,  Snou)  Country 
magazine  writer  Tom  LaRocque,  was 
seriously  injured  in  the  collision. 
LaRocque  was  James’  passenger  in  the 
truck. 

Both  were  wearing  seatbelts.  The 
Chevrolet  truck  was  not  equipped  with 
air  bags. 

According  to  news  accounts,  James 
and  LaRocque  were  driving  along  a 
rough  stretch  of  road  when  a  cloud  of 
dust  from  a  truck  obscured  their  vision 
while  they  headed  into  a  curve. 

Their  truck  collided  head-on  with  a 
Dodge  Ram  pickup  driven  by  Chrysler 
employee  Patrick  St.  Louis.  St.  Louis 
was  killed  in  the  collision,  although  he 
was  wearing  a  seatbelt  and  the  vehicle’s 
air  bags  inflated. 

Times  Record  News  executive  editor 
Dana  Moffatt  said  the  newspaper  is 
awaiting  an  autopsy  report  and  a  final 
accident  report  from  the  Nevada  High¬ 
way  Police.  The  accident  report  is  due 
in  three  weeks,  he  said. 

“If  you’ve  seen  the  wire  stories,  you 


know  about  as  much  as  we  do,”  he  said. 

Moffatt  said  the  newsroom  is  “com¬ 
ing  to  grips”  with  the  accident,  which 
killed  an  editor  who  was  also  an  insti¬ 
tution. 

“There’s  none  of  us  who  were  here 
before  he  was,”  Moffatt  said.  “He’s  been 
a  constant  in  our  life  as  long  as  we  all 
have  been  here.” 

James  wrote  a  weekly  auto  column 
and  was  acknowledged  as  an  expert  in 
the  field,  Moffatt  said. 

“A  lot  of  car  writers  don’t  really 
know  about  cars,  but  he  quite  literally 
did.  He  restored  old  cars.  He  was  al¬ 
ways  working  on  cars.  He  knew  crank¬ 
shafts  from  carburetors,”  Moffatt  said. 

James  generally  tested  two  vehicles  a 
week,  Moffatt  said,  and  frequently 
traveled  to  events  such  as  the 
Chrysler-sponsored  test  drive  in  which 
he  died.  — Mark  Fitzgerald 

Exec’s  son  kills 
brother,  then  self 

A  PENNSYLVANIA  NEWSPAPER  as- 
.sociation  director’s  teen-age  son  killed 
his  brother  and  then  took  his  own  life. 

On  July  31  in  Derry  Township,  Pa., 
17-year-old  Joshua  Williams  killed  19- 
year-old  Nathaniel  Williams  with  a 
shotgun  belonging  to  their  father,  Tim 
Williams,  executive  director  of  the 
Pennsylvania  Newspaper  Publishers  As¬ 
sociation. 

It  was  reported  that  Nathaniel  may 
have  confronted  his  younger  brother 
about  his  alleged  involvement  in  a  local 
burglary,  provoking  the  killings. 

Tim  Williams  and  his  wife,  Ann,  dis¬ 
covered  the  bodies  after  returning  home 
from  a  dinner  date  with  friends,  reports 
said. 

Toronto  Star  cuts 
more  jobs 

THE  TORONTO  STAR  said  it  would 
cut  another  70  jobs  in  an  effort  to  save 
$4  million  (Canadian)  a  year. 

The  newspaper  is  offering  enhanced 
pensions  to  employees  aged  55  through 
64  and  buyouts  to  other  staffers.  The 
Star  said  it  could  not  rule  out  layoffs  if 
the  new  offer  did  not  meet  its  goal. 

Employees  were  given  until  Aug.  25 


to  accept  the  offers.  The  company  said 
if  layoffs  become  necessary,  notices 
would  be  issued  Aug.  30. 

The  paper’s  advertising  was  off  12% 
in  April  and  May.  No  comparison  was 
provided  for  June  because  of  the  impact 
of  a  strike  from  June  8  to  July  9  last 
year.  The  advertising  trend  was  not  ex¬ 
pected  to  improve  before  year’s  end. 

“When  you’re  faced  with  a  continu¬ 
ing  decline  in  revenues,  the  only  place 
you  can  really  go  is  look  at  the  staffing 
complement,”  said  Star  spokesman  Fred 
Ross. 

The  paper  now  has  a  staff  of  about 
2,500  full-  and  part-time  employees, 
down  from  2,950  early  in  1990. 

NAA  reports  on 
readership 

GENERAL  NEWS  REMAINS  the 
best-read  section  of  the  newspaper,  sev¬ 
en  of  10  readers  scan  most  pages  of  a 
paper  and  women  are  more  likely  than 
men  to  read  editorial  pages,  according 
to  a  Newspaper  Association  of  America 
study. 

These  and  other  findings  can  be 
found  in  “Newspaper  Page  and  Section 
Readership,”  a  report  based  on  data 
from  the  Simmons  Market  Research 
Bureau’s  national  survey  of  22,406  U.S. 
households. 

“The  reading  styles  of  newspaper  au¬ 
diences  have  undergone  substantial 
changes  since  1979,”  said  NAA  vice 
president  and  research  director  Albert 
Collin. 

According  to  the  report: 

•  Newspaper  readership  increases 
steadily  with  education  and  household 
income. 

•  The  classified  section  is  25%  more 
likely  to  be  read  by  readers  18  to  24 
than  by  other  age  groups. 

•  Adults  living  in  suburban  areas  are 
12%  more  likely  to  read  the  business 
section  than  adults  living  in  central  city 
or  non-metropolitan  areas. 

•  Selective  readership  is  growing,  as 
46%  of  adult  readers  read  some  pages  or 
sections,  compared  with  38%  in  1979. 

The  NAA  also  released  its  study  of 
daily  and  Sunday  newspaper  audiences. 
It  found  that  68.4%  of  American  adults 
usually  read  a  Sunday  newspaper. 

On  the  average  weekday  last  year, 
62.6%  of  the  population  read  a  daily  pa¬ 
per,  NAA  said. 
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Albanian  News 
Breaks  in  New  York 

Small  bilingual  paper  is  clearinghouse  for  Balkan  news 


by  Larry  Luxner 

A  BRONX,  N.Y.-based  ethnic  newspa¬ 
per  is  not  quite  two  years  old  but  has 
become  an  important  source  of  infor¬ 
mation  on  Bosnia-Herzegovina  and 
the  Balkan  conflict. 

Illyria,  published  twice  a  week  in 
English  and  Albanian,  is  the  brain¬ 
child  of  Harry  Bajraktari,  a  35-year-old 
Albanian  businessman  who  immigrat¬ 
ed  to  the  United  States  in  1970  from 
his  native  Kosova. 

That  region,  populated  mostly  by 
ethnic  Albanian  Muslims,  recently  de¬ 
clared  its  independence  from  Serbia 
and  is  expected  to  be  the  next  flash 
point  in  a  war  that  has  taken  100,000 
lives  and  has  devastated  the  former  Yu¬ 
goslavia. 

“We’re  the  only  source  of  informa¬ 
tion  that  comes  twice  a  week  on  Koso¬ 
va,”  said  Bajraktari  in  a  recent  inter¬ 
view  in  New  York.  “We  get  calls  from 
all  over  the  country.  Our  voice  is  heard 
by  senators,  the  State  Department  and 
on  Capitol  Hill.” 

Adds  Deborah  Jo  Angus,  the  paper’s 
managing  editor,  “We  pride  ourselves 
on  being  the  most  comprehensive  pub¬ 
lication  on  the  Balkans.  We  run  on  av¬ 
erage  between  10  and  15  articles  an  is¬ 
sue,  more  than  anyone  else.  You  might 
see  one  or  two  stories  a  day  in  the  New 
York  Times,  but  we  try  to  delve  a  little 
deeper.” 

Illyria,  which  means  “freedom”  in 
Albanian,  was  born  in  June  1991,  the 
same  week  James  Baker  attracted  a 
crowd  of  300,000  people  in  Tirana  and 
became  the  first  U.S.  secretary  of  state 
to  visit  Albania  in  more  than  50  years. 

The  24'page  newspaper  has  ap¬ 
peared  every  Wednesday  and  Saturday 
since  then.  Some  4,000  copies  circulate 
in  the  United  States  and  another  5,500 
are  mailed  to  Europe  and  elsewhere. 

For  the  moment,  Illyria  faces  little 

(Luxner  is  a  free-lance  journalist  based 
in  San  Juan,  Puerto  Rico.) 
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competition.  The  only  other  news¬ 
papers  serving  the  250,000-member 
Albanian-American  community  are 
Liria  —  a  four-page  monthly  opinion 
paper  published  in  Boston  —  and  the 
newly  established  Albanian  Herald  in 
Detroit. 


ty  activities,  with  news  on  everything 
from  the  latest  Albanian  Orthodox 
Church  controversy  to  New  York’s  All- 
Albanian  soccer  team. 

The  paper  also  serves  another  func¬ 
tion:  It  helps  Albanians  in  their  home¬ 
land  and  in  the  United  States  to  learn 
English. 

Advertisers  —  mainly  restaurants, 
travel  agencies  and  immigration 
lawyers  —  cater  specifically  to  the  Al¬ 
banian  community  in  New  York. 

In  addition  to  subscribing  to  Inter 
Press  Service,  Reuters  and  the  Associ¬ 
ated  Press,  Illyria  has  two  full-time 
staffers  in  Tirana;  three  in  Prishtine, 
Kosova;  one  in  the  newly  independent 
Macedonia,  and  one  in  Montenegro, 
which  along  with  Serbia  forms  the 
greatly  reduced  Yugoslav  Federation. 

Correspondents  file  by  fax,  though 
that  is  not  always  easy  to  do  in  such 
countries.  Until  three  years  ago,  Alba¬ 
nians  could  not  even  make  overseas 
phone  calls. 

Another  challenge,  says  Angus,  is 
deciding  what  to  print  and  what  not  to 
print.  That  is  because  of  the  “disinfor¬ 
mation  oozing  out  of  the  Balkans,”  es¬ 
pecially  about  reports  of  Serbian  eth¬ 


“Our  voice  is  heard  by  senators,  the  State  Depart¬ 
ment  and  on  Capitol  Hill.” 


Bajraktari  declined  to  say  how  much 
he  invested  to  launch  the  paper,  but  he 
does  expect  Illyria  to  break  even  in  six 
months. 

Angus  says  at  least  40%  of  every  is¬ 
sue  is  devoted  to  the  Balkan  crisis. 

A  typical  recent  issue  of  Illyria  con¬ 
tained  articles  on  President  Clinton’s 
peace  plan  for  Bosnia,  the  expulsion  of 
2,000  Albanians  from  Greece,  growing 
Serb  tension  in  Macedonia  and  Alba¬ 
nia’s  efforts  to  attract  foreign  invest¬ 
ment  in  oil-drilling  ventures.  There  is 
also  strong  local  coverage  of  communi¬ 


nic  cleansing  and  Nazi-like  atrocities 
against  Croats,  Muslims  and  other  mi¬ 
norities. 

Perhaps  the  strongest  endorsement 
of  Illyria  comes  from  Albanian  Presi¬ 
dent  Sali  Berisha,  the  first  democrati¬ 
cally  elected  leader  in  Albania’s  histo¬ 
ry.  According  to  Angus,  Berisha  reads 
every  issue  and  has  publicly  stated  that 
the  paper  does  a  better  job  covering 
the  news  than  any  paper  in  Albania. 

Angus  adds  that  Illyria,  which  backs 


(See  Albanian  on  page  37) 
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Campus  lournalism 

Out  of  the  closet 
into  the  headlines 

Gay  son’s  newspaper  column  brings  him  out  of  the  closet; 
Marine  colonel  dad  puts  him  into  the  national  spotlight 


by  Allan  Wolper 

IT  WAS  EARLY  March.  The  Universi¬ 
ty  of  Maryland’s  Baltimore  County 
(UMBC)  campus  had  become  a  battle¬ 
ground  for  gay  politics. 

Gay  activist  groups  had  distributed 
fliers  with  obscene  comments  about 
straight  society  and  disrupted  a  pro¬ 
heterosexual  demonstration  by  college 
Republicans. 

Gay  groups  were  flooding  the  cam¬ 
pus  newspaper,  the  Retriever,  with 
complaints  about  an  alleged  anti-gay 
bias. 

Scott  Peck  felt  that  he  had  to  fight 
back  for  apolitical  gays  who  wanted  to 
assimilate  into  American  society  and 
for  his  heterosexual  colleagues  on  the 
campus  newspaper. 

He  did,  with  a  column  that  explod¬ 
ed  out  of  his  computer  like  an  elec¬ 
tronic  missile,  bursting  what  he  be¬ 
lieved  were  myths  about  gay  people, 
such  as,  “The  movement.  The  move¬ 
ment,  my  ass.  I  hate  the  movement. 
I’m  sick  of  the  movement.” 

Peck,  son  of  a  Marine  Corps  colonel 
who  was  to  tell  the  Senate  Armed  Ser¬ 
vices  Committee  that  declared  homo¬ 
sexuals  should  remain  barred  from  the 
military,  also  wrote: 

“I’m  starting  to  get  panic  attacks 
every  time  CNN  comes  on  in  the  Pub, 
terrified  that  my  straight  friends  will 
think  I’m  somehow  responsible  for  the 
coverage  of  the  latest  troupe  of  pranc¬ 
ing  preening  members  of  that  small  but 
shrill  breed  known  as  gay  activists.” 

Later  in  his  column,  the  24-year-old 
senior  said: 

“Just  imagine  for  one  politically  in¬ 
correct  moment  if  gay  rights  ceased  to 
be  an  issue  and  instead  human  rights 
took  the  forefront.  Then  there 
wouldn’t  be  any  debate  over  gay  teach¬ 
ers  or  gay  military  officers  or  gay  com¬ 
munities.” 


“There  were  all  kinds  of  conflict-of'inter' 
est  possibilities,”  said  Tom  Nugent,  a 
free-lance  journalist  and  faculty  adviser 
to  the  Retriever,  “but  it  wasn’t  a  conflict- 
of-interest  problem  for  me.” 


His  attack  on  radical  gays  was  part 
of  a  column  entitled  “What  Gay  Com¬ 
munity?”  on  the  March  9  Perspectives 
page  of  the  Retriever. 

Peck  insisted  in  his  column  that  the 
national  media  had  been  duped  by 
“professional  homosexuals”  into  be¬ 
lieving  gays  were  a  single-issue  group 
needing  the  same  legal  protections  giv¬ 
en  racial  minorities. 

“I  wrote  it  in  response  to  a  gay 
demonstration  on  campus,”  Peck  re¬ 
called  in  an  interview.  “They  had  dis¬ 
rupted  a  rally  by  some  straight  Repub¬ 
licans  and  distributed  a  very  offensive 
pamphlet  about  straight  people. 

“It  was  a  time  I  was  glad  that  I  could 
be  a  journalist.  The  demonstration  — 
by  people  belonging  to  Queer  Nation 
—  was  a  microcosm  of  what  was  hap¬ 
pening  in  America. 

“The  mainstream  gay  and  lesbian 
organizations  were  being  taken  over  by 
radicals.  I  wanted  the  world  to  know 
that  there  were  gays  out  there  like  me 
who  didn’t  want  to  see  the  downfall  of 


the  heterosexual  community. 

“I  only  have  one  regret  about  that 
column,  journalistically.  I  should  have 
been  more  specific  and  mentioned  that 
the  gays  I  was  talking  about  were  from 
Queer  Nation  and  Act  Up.” 

Peck’s  column  infuriated  Joel  Bur¬ 
ton,  then  a  student  activist  with  close 
ties  to  Queer  Nation,  a  national  con¬ 
federation  of  gays  who  practice  con¬ 
frontational  politics  including  “outing,” 
the  controversial  practice  of  identify¬ 
ing  to  the  media  gays  in  public  life  who 
prefer  to  keep  their  lifestyles  private. 

Act  Up  members  often  appear  on 
network  news  in  protests  against  reli¬ 
gious  policies  that  often  disrupt  ser¬ 
vices. 

Burton  told  Peck  that  he  would 
“out”  him  to  his  father.  Marine  Col. 
Fred  Peck,  the  American  spokesman 
during  Operation  Restore  Hope,  the 
U.S.  rescue  mission  to  Somalia,  and  to 
the  national  news  media. 

It  was  a  threat  Burton  had  made  two 
months  earlier  when  the  two  were 
dorm  roommates  and  when  Peck  was 
writing  columns  critical  of  militant  gay 
politics. 

Burton  knew  that  Col.  Peck,  in  Mo¬ 
gadishu,  Somalia,  had  written  to  his 
son  asking  for  copies  of  feature  stories 
and  articles  he  had  written  on  gay  life. 
The  younger  Peck  did  not  want  his  fa¬ 
ther  to  learn  he  was  gay  by  reading  his 
work  as  a  campus  journalist,  so  he  ig¬ 
nored  his  father’s  request. 

“A  few  years  ago  when  I  was  still 
struggling  with  being  gay  on  a  person¬ 
al  level,  I  was  interviewing  as  many 
gays  and  lesbians  as  I  could.  I  was  in¬ 
terested  in  how  gays  and  lesbians  inte¬ 
grated  on  campus,  and  I  had  discussed 
that  with  my  father. 

“My  father  wanted  my  columns  and 
stories  to  help  him  with  his  research 
on  gay  lifestyles,”  said  Peck,  who  re¬ 
cently  graduated  from  UMBC,  “but  I 
never  sent  them.  It  was  too  touchy.  I 
was  hoping  that  the  issue  would  dry  up 
and  go  away.” 

However,  Scott  Peck  believed  that 
his  one-time  friend  would  follow 
through  on  his  threat.  The  younger 
Peck  called  his  stepmother,  Joanne 
Schilling,  a  Marine  major  who  he  be¬ 
lieved  was  the  best  person  to  break  the 
news  to  his  father. 

She  did,  and  the  elder  Peck  called 
his  son  several  days  later  when  he  re¬ 
turned  to  San  Diego.  Father  and  son 
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had  a  long  telephone  conversation. 

“He  really  surprised  me,”  Scott  Peck 
said.  “He  was  very  supportive.” 

May  11,  Scott  Peck;  his  lover,  Bobby 
Hampson,  29,  a  legal  secretary;  and 
other  members  of  the  UMBC  Retriever 
staff  sat  in  the  newsroom  in  front  of  a 
television  set  and  listened  to  Col.  Peck 
testify  about  a  campus  and  family  se¬ 
cret. 

“My  oldest  son,  Scott,  is  a  student  at 
the  University  of  Maryland,”  Col.  Peck 
told  the  astonished  listeners  in  the 
Senate  hearing  room.  “He’s  just  about 
to  graduate.  If  he  were  to  walk  into  a 
recruiter’s  office,  it  would  be  a  re¬ 
cruiter’s  dream  come  true. 

“He’s  six-foot-one,  blue-eyed,  blond 
hair,  great  student.  But  if  he  were  to  go 
and  seriously  consider  joining  the  mili¬ 
tary,  1  would  have  to,  number  one,  per¬ 
sonally  counsel  against  it.  And,  num¬ 
ber  two,  actively  fight  it  because  my 
son  is  a  homosexual. 

“1  love  him  as  much  as  1  do  any  of 
my  sons.  I  respect  him.  1  think  he  is  a 
fine  person,  but  he  should  not  serve  in 
the  military.” 

Scott  Peck,  who  toyed  briefly  with 
the  idea  of  joining  the  Marines,  polite¬ 
ly  disagrees  with  his  father. 

“Most  of  the  coverage  of  the  military 
issue  focuses  on  gays  who  are  part  of 
the  anti-assimilist  movement,”  the 
young  journalist  said.  “There  are  lots 
of  gays  who  would  serve  without  any 
problems  at  all.” 

Suddenly  Scott  Peck  and  his  father 
became  instant  celebrities.  The  media 
clamored  for  interviews. 

It  was  a  story  that  appeared  on  the 
front  pages  of  the  New  York  Times,  Bal¬ 
timore  Sun  and  Washington  Post.  People 
and  Time  magazines  covered  the  story. 

“1  never  thought  I  would  be  on  the 
other  side,”  Scott  Peck  said  whimsical¬ 
ly.  “1  didn’t  choose  this  career  to  be¬ 
come  a  story  myself.” 

His  emergence  on  the  national  me¬ 
dia  stage  became  a  bittersweet  specta¬ 
cle  for  the  students  who  worked  with 
him  on  the  campus  newspaper. 

“It  was  the  biggest  story  the  paper 
ever  had,  but  we  weren’t  able  to  cover 
it  because  we  already  had  put  out  our 
last  issue  of  the  semester,”  Kelley  Sla¬ 
gle,  the  Retriever's  21-year-old  editor- 
in-chief  noted  with  a  sigh. 

“There  wasn’t  enough  money  in  the 
budget  to  publish  another  one. 

“The  biggest  thing  we  had  before 
this  was  when  the  board  of  regents  an¬ 
nounced  that  they  would  cut  11  acade¬ 
mic  departments,”  she  said. 

As  reporters  swarmed  through  the 


campus  newspaper  office,  Slagle  fanta¬ 
sized  about  writing  about  her  personal 
relationship  with  Scott. 

“1  was  saying  to  myself,  1  am  Scott’s 
ex-girlfriend,”  Slagle  said  with  a  laugh. 
“1  am  one  of  his  best  friends.  1  could  be 
writing  this.  A  friend  of  mine  who  was 
a  former  journalist  called  up  the  Wash¬ 
ington  Post  and  the  New  York  Times  to 
help  me  get  the  story  published,  but  1 
got  mad  at  him. 

“It  was  too  personal  a  connection.  1 
couldn’t  do  it.  1  was  mad  at  two  of  our 
reporters.  Shannon  Blankenship  and 
Mark  Evans,  who  sold  a  story  to  the 
New  York  Daily  Neivs  until  1  found  out 
that  they  did  it  with  Scott’s  permis¬ 
sion.” 

Eventually,  Slagle  found  herself  be¬ 
coming  part  of  the  story  as  Peck  began 
to  describe  their  relationship  to  the 
media. 

“She’s  six  foot  tall,  flowing  red  hair, 
everything  a  straight  guy  dreams 


about,”  Scott  told  the  New  York  Times. 
“On  top  of  that  1  loved  her.  The  only 
thing  missing  was  that  physical  compo¬ 
nent.” 

Slagle  also  could  have  added  anoth¬ 
er  element  to  the  complicated  campus 
picture  because  she  had  dated  Burton, 
the  gay  activist  who  set  the  story  in 
motion. 

“1  went  out  with  Joel  several  years 
ago  before  he  really  knew  he  was  gay,” 
she  said. 

The  conflict  over  writing  a  story 
even  affected  the  University  of  Mary¬ 
land  faculty. 

Tom  Nugent,  the  Retriever's  adviser 
and  the  Baltimore  correspondent  for 
People  magazine,  was  ordered  to  file  a 
piece  on  the  story,  including  interviews 
with  his  students. 

“Tom  is  one  of  the  most  ethical  guys 
around,”  said  Jay  Livingston,  the  adver¬ 
tising  manager  of  the  Retriever.  “He 
was  telling  some  of  the  students  at  the 
end-of-the-year  banquet  that  he  wasn’t 
sure  he  could  write  it  because  he  was 
part  of  the  paper.” 

The  paper’s  adviser  had  little  choice, 
and  several  weeks  later  he  co-authored 
an  article  for  People. 

“There  were  all  kinds  of  conflict-of- 
interest  possibilities,”  said  the  49-year- 
old  Nugent,  a  former  reporter  for  the 


Baltimore  Sun,  “but  it  wasn’t  a  con¬ 
flict-of-interest  problem  for  me.  It  was 
not  an  investigative  piece.  It  didn’t  de¬ 
ceive  the  readers. 

“1  taught  Scott,  but  the  grades  were 
already  in.  1  don’t  get  paid  very  much 
by  the  college. 

“1  knew  Scott’s  work  and  1  wanted  to 
tell  about  it.  He  has  a  Hunter  Thomp¬ 
son  kind  of  style.  He  writes  with  feel¬ 
ing  and  with  honesty. 

“He  is  more  like  an  artist  than  a 
journalist.  He  was  the  best  pure  writer 
we  ever  had  there.  He  has  a  natural 
gift,  but  he  sweats  blood  over  it.” 

Pam  Hawley,  the  features  editor  of 
the  Retriever,  said  she  would  not  have 
been  able  to  write  the  story. 

“To  do  an  objective  story  about  a  re¬ 
ally  close  friend  would  be  hard  for  me,” 
she  said.  “It  would  be  like  doing  a  story 
about  your  mother  and  father.” 

It  was  Scott  Peck’s  talent  as  a  writer, 
say  the  students  at  the  paper,  that  led 


to  the  emotional  reaction  from  the 
campus  activists. 

“The  column  about  whether  there 
was  a  gay  community  was  just  too  in¬ 
sightful  for  Scott’s  own  good,”  said 
Michael  Clark,  the  Retriever's  general 
manager.  “It  just  pissed  a  lot  of  people 
off.  It  took  a  lot  of  courage  to  say  what 
he  said.” 

Livingston  believes  the  Peck  story 
might  resurface  in  the  fall  because  the 
gay  activists  have  not  yet  had  their  say 
in  the  campus  newspaper. 

“After  Scott  wrote  that  column,  Joel 
Burton  came  up  to  him  and  just  gave 
him  hell,”  Livingston  recalled.  “Joel 
was  so  fired  up.  He  accused  Scott  of 
being  a  closet  heterosexual. 

“Joel  wrote  this  letter  to  the  editor, 
but  we  never  published  it  because  he 
wanted  it  to  run  as  an  editorial.  We 
couldn’t  do  that  because  it  was  just  a 
personal  attack  on  Scott.  We  told  him 
he  had  to  rewrite  it,  but  he  kept  saying 
that  he  wanted  equal  space. 

“We  knew  that  the  threats  of  the 
outing  were  real,”  Livingston  said.  “Joel 
felt  betrayed  by  Scott  because  he  be¬ 
lieved  that  gays  all  belonged  to  one 
community  and  they  shouldn’t  be  at¬ 
tacking  each  other. 

“He  just  doesn’t  understand  journal¬ 
ism.”  BE^P 


“I  never  thought  I  would  be  on  the  other  side,” 
Scott  Peck  said  whimsically.  “I  didn^t  choose  this 
career  to  become  a  story  myself.” 
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In  Brief 


Times  Mirror  teams  with 
Prodigy  Services 

LOS  ANGELES-BASED  Times  Mirror  Co.  and  Prodigy  Ser¬ 
vices  Co.  plan  to  combine  the  nationwide  Prodigy  informa¬ 
tion  service  with  regional  interactive  services  offering  news 
and  other  information  in  Southern  California  and  New  York. 

Beginning  early  next  year,  the  Los  Angeles  Times,  Newsday 
of  Long  Island,  N.Y.,  and  New  York  Newsday  will  be  the  first 
Times  Mirror  newspapers  to  provide  localized  electronic  ser¬ 
vices  over  Prodigy,  the  companies  said. 

A  letter  of  intent  includes  Times  Mirror’s  Baltimore  Sun; 
Allentown,  Pa.,  Morning  Call,  and,  in  Connecticut,  Hartford 
Courant,  Stamford  Advocate  and  Greenwich  Time. 

Times  Mirror  and  Prodigy  also  will  explore  the  involve¬ 
ment  of  Times  Mirror’s  magazines  and  professional  informa¬ 
tion  and  cable  systems  in  the  creation  and  delivery  of  spe¬ 
cialized  electronic  information  services. 

Prodigy  is  a  partnership  of  International  Business  Ma¬ 
chines  Corp.  and  Sears,  Roebuck  and  Co. 

“Increasingly,  the  information  that  people  need  profes¬ 
sionally  and  in  their  daily  lives  is  being  acquired  electronical¬ 
ly,”  said  Times  Mirror  chairman  and  CEO  Robert  F.  Erburu. 
“We  are  committed  to  making  our  wide  array  of  information 
resources  available  in  digital  form.  This  alliance  ...  is  a  ma¬ 
jor  step  in  making  that  commitment  a  reality.” 

The  agreement  allows  Times  Mirror  newspapers  to  join 
Prodigy’s  electronic  advertising  network,  which  enables  con¬ 
sumers  to  make  purchases  interactively. 

The  structure  of  the  Times  Mirror-Prodigy  alliance  is  simi¬ 
lar  to  an  agreement  reached  recently  between  Prodigy  and 
Cox  Newspapers.  Times  Mirror  said  it  expects  to  work  close¬ 
ly  with  Cox  to  encourage  other  papers  to  join  Prodigy  and  to 
develop  local  on-line  services. 

Post  Office  shelves  test 
of  day-certain  delivery 

THE  U.S.  POSTAL  Service  postponed  testing  a  day-cer¬ 
tain  delivery  program  and  will  instead  begin  a  program  de¬ 
signed  to  assure  delivery  of  third-class  mail  within  three 
days. 

Research  conducted  by  the  USPS  and  direct  mailers  has 
shown  that  if  the  Postal  Service  concentrates  on  improving 
its  current  services  for  deliveries  from  sectional  center  facil¬ 
ities  (SCFs),  the  demand  for  day-certain  delivery  is  minimal. 
In  fact,  the  postponement  was  attributed  to  lack  of  interest. 

A  sectional  center  serves  a  group  of  ZIP  codes  determined 
by  the  first  three  numbers.  Postal  standards  say  that  mail  ar¬ 
riving  at  the  centers  should  be  delivered  within  48  hours. 

The  program,  called  Destination  SCF,  is  designed  for 
third-class  mail  that  is  dropped  off  at  sectional  center  facili¬ 
ties  but  is  not  presorted  by  carrier  routes. 

While  final  plans  for  the  program  are  not  yet  in  place, 
initial  thinking  calls  for  mail  to  be  color-coded  so  postal 
workers  know  its  target  delivery  date. 

— Ann  Marie  Kerwin 
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I  U.S.  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

8/17/93  8/10/93 

8/18/92 

Affiliated  Publications  Inc.  (NY) 

14.125 

14.375 

11.75 

A.H.  BeloCorp.  (NY) 

48.00 

47.50 

45.625 

Capital  Cities/ABC  Inc.  (NY) 

490.50 

499.00 

449.00 

Central  Newspapers  Inc.  (NY) 

26.50 

26.875 

22.00 

Dow  Jones  &  Co.  Inc.  (NY) 

29.875 

29.625 

34.00 

Gannett  Co.  Inc.  (NY) 

50.875 

50.75 

46.00 

Knight-Ridder  Inc.  (NY) 

54.375 

54.125 

60.375 

Lee  Enterprises  Inc.  (NY) 

30.50 

30.25 

29.75 

McClatchy  Newspapers  Inc.  (NY) 

18.875 

19.00 

20.25 

Media  General  Inc.  (AM) 

20.25 

21.75 

18.625 

Multimedia  Inc.  (NDQ)  * 

32.00 

32.25 

25.00 

New  York  Times  Co.  (AM) 

25.75 

25.50 

29.25 

Park  Communications  Inc.  (NDQ) 

19.25 

19.25 

16.25 

Pulitzer  Publishing  Co.  (NY) 

28.75 

2,8.75 

30.75 

E.W.ScrippsCo.(NY) 

24.875 

24.875 

24.75 

Times  Mirror  Co.  (NY) 

30.50 

30.75 

34.125 

Tribune  Co.  (NY) 

51.375 

50.375 

42.25 

Washington  Post  Co.  (NY) 

*  3  for  1  stock  split 

224.25 

225.00 

223.00 

1  Editor  &  Publisher 

1  Foreign  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

8/17/93 

8/10/93 

8/18/92 

MacLean  Hunter  Ltd.  (a) 

12.25 

12375 

12.00 

Hollinger  Inc.  (a) 

13.50 

13375 

11.50 

Quebecor  Inc.  Class  A  (a)(d) 

20.50 

20375 

14.625 

Reuters  (c) 

70.00 

68.625 

58.75 

Southam  Inc.  (a) 

16.625 

17.875 

16.625 

Thomscm  Corp.  (a) 

15375 

15.625 

14.00 

Toronto  Sun  Publishing  Corp.  (a) 

12.00 

12.00 

16.50 

TorStar  Cotp.  (a) 

21.50 

22.00 

23.00 

Pearson  Ltd.  (b)(e) 

4.83 

4.79 

3.41 

News  Cotp.  Ltd.  (c) 

49.25 

49.375 

33.125 

(a)  QiBtes  are  in  Canadian  EfoUars 

(b)  Quote  is  in  British  Pounds 

(c)  Quotes  are  in  U.  S.  Dollars 

(d)  2  for  1  stock  split  -  Jan.  24,  1992 

(e)  2  for  1  stock  split  -  june  15, 1992 

Prepared  for  E&P  by  Wertheim  Schroder  Si  Company  Inc. 

Dow  Jones  buys  into 
Asia  Business  News 


DOW  JONES  &  Co.  Inc.  has  announced  it  will  become  a 
shareholder  in  Asia  Business  News  of  Singapore. 

ABN  is  launching  Asia’s  first  satellite  business  news  chan¬ 
nel.  It  will  report  and  interpret  developments  from  an  Asian 
perspective  and  draw  from  Dow  Jones’  resources,  including 
the  Asian  Wall  Street  Journal,  Far  Eastern  Economic  Review 
and  Dow  Jones  Telerate. 

ABN  is  scheduled  to  go  on  the  air  later  this  year. 

Dow  Jones  will  own  29.5%  of  the  channel. 
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What’s  in  a  Name? 
A  Federal  Lawsuit 

Tribune  Co-  denies  allegation  that  its  start-up 
Spanish- language  title  stole  name  from  existing  paper 


by  Mark  Fitzgerald 

THE  PUBLISHERS  OF  the  Extra 
bilingual  weeklies  in  Chicago  accuse 
Tribune  Co.  in  a  federal  lawsuit  of  vio¬ 
lating  trademark  law  and  circulating 
false  stories  as  it  prepares  to  launch  its 
own  Spanish- language  paper,  Exito. 

The  lawsuit  charges  that  Tribune 
Co.  chose  the  name  “Exito”  because  it 
is  “confusingly  similar  in  sound  and  ap¬ 
pearance  ...  to  Extra.” 

Further,  the  lawsuit  says.  Extra  Pub¬ 
lications  has  used  the  name  “Exito” 
since  1989  for  a  special  education  sup¬ 
plement  that  appears  in  the  Extra  pa¬ 
pers  three  times  a  year. 

The  lawsuit,  filed  July  26,  also 
charges  that  Exito  staffers  have  told 
Extra’s  advertisers  that  Extra  is  either 
going  out  of  business  or  is  “not  likely  to 
continue  being  published  long  into  the 
future.” 

Exito,  which  will  be  written  mostly 
in  Spanish  with  some  English,  is  to  be¬ 
gin  publication  this  fall  as  a  free-distri- 
bution  weekly  with  a  target  circulation 
of  75,000. 

Extra  is  asking  for  a  permanent  in¬ 
junction  barring  Tribune  from  publish¬ 
ing  a  paper  called  Exito.  It  also  asks 
that  another  defendant  withdraw  its 
year-old  application  to  register  the  Ex¬ 
ito  trademark  nationally. 

The  suit  was  filed  by  Extra  Publica¬ 
tions  Hispanimedia  Limited  Partner¬ 
ship,  the  New  York-based  owner  of  Ex¬ 
tra  newspapers.  Hispanimedia  is  part- 
owned  by  El  Diario  Associates, 
publisher  of  the  biggest  New  York  City 
Spanish-language  daily,  El  Diario/La 
Prensa. 

Also  named  as  defendants  are  Tri¬ 
bune  Co.’s  Sun-Sentinel  Co.,  the  Fort 
Lauderdale,  Fla.-based  publisher  of  the 
Sun-Sentinel  and  its  Spanish-language 
weekly  Exito,  and  Gold  Coast  Publica¬ 
tions  Inc.,  a  Boca  Raton,  Fla. -based 
publisher. 
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Extra  publisher  Mila  Tellez  said  Tri¬ 
bune  Co.’s  Exito  was  an  “outright 
ripoff”  of  her  13-year-old  bilingual 
publications. 

“We  planted  the  seed  more  than  a 
decade  ago,  when  our  community  was 


small  and  struggling.  Now  that  the 
Hispanic  market  is  gaining  new 
strength  in  number  and  buying  power. 
Tribune  Co.  is  trying  to  muscle  its  way 
in  with  deception,  bully  tactics  and 
outright  ripoff  of  our  own  names,” 
Tellez  said. 

In  a  statement.  Tribune  Co.  called 


UNLIKE  ITS  GLITZY,  entertainment- 
oriented  namesake  in  Florida,  Chica¬ 
go’s  new  Spanish-language  weekly  Exi¬ 
to  will  concentrate  on  family  issues,  its 
president  and  publisher  says. 

“Chicago’s  Exito  will  be  a  strong  re¬ 
flection  of  traditional  Hispanic  values, 
a  strong  family  orientation,”  Mario  j. 
Aranda  said  at  a  press  conference  held 
by  the  Chicago  Tribune  to  introduce  its 
new  free-distribution  paper. 

Another  Tribune  Co.  unit,  Sun-Sen¬ 
tinel  Publishing  Co.  in  Fort  Laud¬ 
erdale,  Fla.,  has  had  great  success  with 
its  Exito  in  the  Dade  County  area. 

Hov/ever,  Aranda  said  that  the 
Chicago  version  will  share  some  arti¬ 
cles  with  its  Florida  cousin  but  will  not 
be  a  clone. 


the  lawsuit  “baseless”  and  said  Exito 
“does  not  infringe  on  any  Hispanime¬ 
dia  trademark.”  A  Tribune  Co.  spokes¬ 
man  said  the  company  had  never  seen 
nor  heard  of  the  “Exito”  supplement  in 
the  Extra  papers. 


Spokesman  Bob  Carr  also  vigorous¬ 
ly  denied  that  Exito’s  sales  force  was 
spreading  rumors  about  Extra  going 
out  of  business. 

“First  of  all,  we  don’t  have  a  sales 
force  yet,”  he  said.  “We  have  a  sales 
manager,  who  has  not  been  saying 
that.  It’s  baseless.”  ilECT 


“Exito  Miami  is  very  strongly  show 
biz-  and  entertainment-oriented  be¬ 
cause  Miami  has  without  a  doubt  be¬ 
come  the  show  biz  capital  of  Latin 
America.  Chicago’s  Hispanic  commu¬ 
nity  is  more  family-oriented,”  he  said. 

The  paper  will  make  its  debut  some 
time  in  the  fall  with  a  distribution  of 
75,000  weekly,  Aranda  said. 

Competitors  such  as  La  Raza,  the 
Spanish-language  weekly,  and  Extra 
Community  Newspapers,  a  chain  of 
fully  bilingual  newspapers,  are  express¬ 
ing  apprehension  about  the  entrance  of 
such  a  huge  marketing  force  as  the 
Chicago  Tribune  into  the  local  Latino 
print  market. 

Exito’s  Aranda  argues  that  the  news¬ 
paper  will  not  threaten  existing  His- 
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“Tribune  Co.  is  trying  to  muscle  its  way  in  with 
deception,  bully  tactics  and  outright  ripoff  of  our 
own  names,”  Tellez  said. 


Tribune  Co.’s  family-style 
Spanish-language  weekly 


Exito  publisher  Mario  J.  Aranda 


panic  media  in  the  Chicago  market. 

“It’s  a  false  claim  that  if  one  grows, 
the  other  must  shrink,”  he  said.  “I  real¬ 
ly  believe  —  and  this  is  not  pap  —  we 
have  been  socialized  in  the  Hispanic 
community  to  think  there  is  only  a 
tiny  pie  and  we  must  fight  for  it.  It’s  my 
experience  that  when  we  grow,  we  all 
grow.” 

Exito  top  management  represents  a 
mix  of  the  many  nationalities  making 
up  Chicago’s  Hispanic  community. 

Aranda  was  born  in  Mexico.  Alfredo 
S.  Lanier,  a  native  of  Cuba,  was  ap¬ 
pointed  editor.  Elias  Sanchez,  the  ad¬ 
vertising  manager,  is  of  Puerto  Rican 
descent. 

Isabel  Muniz,  whose  parents  are 
from  Mexico,  was  named  director  of 
marketing  and  promotions.  Mario 
Moya,  born  in  Chile,  will  be  circula¬ 
tion  director.  — Mark  Fitzgerald 

Monitor  opens 
two  bureaus 

THE  CHRISTIAN  SCIENCE  Monitor 
has  opened  news  bureaus  in  Seattle  and 
Toronto,  giving  the  paper  21  bureaus 
worldwide. 

Monitor  staff  writer  Mark  Trumbull, 
who  has  worked  in  the  Boston  office, 
oversees  the  Seattle  bureau.  Staff  writer 
Mark  Clayton,  also  from  Boston,  moves 
to  Toronto. 

“The  bureaus  take  into  account  the 
growing  natural  unity  of  the  North 
American  continent,”  especially  as  seen 
in  the  free  trade  agreements  being  final¬ 
ized  by  North  American  nations,  stated 
editor  Richard  J.  Cattani. 


You  can  get  too  close  to  sources 

Journalists  offer  experiences,  advice  at  ethics  conference 


by  Earl  B.  Conn 

WHEN  JOHN  SEIGENTHALER  re¬ 
turned  to  the  Nashville  Tennessean  af¬ 
ter  a  year  and  a  half  with  the  Kennedy 
administration,  “many  in  Nashville 
saw  me  as  a  member  of  the  Kennedy 
government  in  exile,”  he  told  an  audi¬ 
ence  at  a  recent  Media  in  Ethics  con¬ 
ference  at  DePauw  University  in 
Greencastle,  Ind. 

At  a  session  titled  “Are  Journalists 
Too  Cozy  With  Their  Sources?”  Seigen- 
thaler  observed  that  reporters  who  get 
too  close  “take  on  baggage  that  they 
will  have  to  live  with  for  a  long,  long 
time.” 

He  said  that  when  he  left  the  Ten¬ 
nessean  to  work  in  government,  he  was 
not  sure  he  would  later  return  to  jour¬ 
nalism. 

However,  he  knows  today  that  he 
“got  too  close”  when  he  went  to  work 
for  the  Kennedy  administration. 

“The  culture  of  the  newsroom  at 
every  level  argues  against  it,”  he  said 
about  how  to  discern  if  the  reporter 
has  a  problem  with  getting  too  close. 

Tom  Wicker,  former  New  York 
Times  reporter,  editor  and  columnist, 
agreed. 

Reporters  are  mostly  much  too  close 
to  their  sources,  he  said,  so  all  they  re¬ 
ally  know  about  a  beat  is  what  their 
sources  have  let  them  know. 

In  his  case.  Wicker  said,  he  knows 
now  that  it  was  a  mistake  to  accept  an 
invitation  to  spend  a  week  at  the  Texas 
ranch  of  President  Johnson. 

At  the  end  of  the  week,  when  he 
was  “crowned  with  an  LBJ  hat,”  he  re¬ 
alized  that  Johnson  believed  he  had 
been  bought  because  Johnson  believed 
anybody  could  be  bought. 

Howard  Fineman,  chief  political 
correspondent  for  Newsweek,  agreed 
too. 

“You  can’t  do  your  job  if  you  get  too 
close  to  your  sources,”  he  said,  adding 
that  reporters  are  in  trouble  if  they  be¬ 
lieve  they  are  part  of  the  story. 

“We  are  observers.  We’re  not  part  of 
the  process,”  he  emphasized. 

He  said  his  seven  years  at  the 
Louisville,  Ky.,  Courier-Journal,  with 
its  “almost  ridiculous  rules,”  neverthe¬ 
less  were  good  for  him,  and  he  “ab¬ 
sorbed  the  lesson.” 


Wicker  said  he  thought  reporters 
need  to  rely  on  good  judgment  and 
character  and  written  rules  would  not 
work  because  “no  matter  how  many 
rules  we  have,”  there  will  be  an  unwrit¬ 
ten  one  to  violate. 

However,  there  must  be  differences 
in  how  close  reporters  get  to  sources, 
he  said. 

For  example,  at  the  Times,  Washing¬ 
ton  reporters  were  told  to  “stay  close” 
to  former  Secretary  of  State  Henry 
Kissinger  because  he  had  the  informa¬ 
tion  and  would  have  anyone  else’s 
“head  chopped  off”  for  talking  with 
the  press. 

You  have  to  be  “neither  in  nor  out,” 
he  said.  “You  shouldn’t  be  in  but  you 
can’t  be  out  either.” 

Fineman  said  it  came  down  to  a  re¬ 
porter  doing  good  work.  “If  you  do 
your  job,  then  you  don’t  need  this  sec¬ 
ond  level  of  personal  relations.”  BE^P 


★  ★  ★  ★  ★ 
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Newspeople  in  the  News 


Compiled  by  Ian  E.  Anderson 


Bob  Porterfield 


Marcia  Parker 


Sharon  Henry 


Kathleen  Buckley 


Bob  Porterfield,  an  investigative  re¬ 
porter  for  Newsday,  Long  Island,  N.Y., 
has  been  named  to  the  newly  created 
position  of  projects  editor  at  the  Con¬ 
tra  Costa  Times,  Walnut  Creek,  Calif. 

Previously,  he  worked  for  the  An¬ 
chorage  (Alaska)  Daily  News  and  the 
Boston  Globe. 

Mercia  Parker,  a  heat  writer  for 
Crain’s  New  York  Business,  now  is  the 
Times  business  editor. 

Sharon  Henry,  an  illustrator  at 
the  Santa  Rosa,  Calif.,  Press  Democrat, 
was  appointed  graphics  editor  at  the 
Times. 

Kathleen  Buckley,  a  locally  based 
journalist,  was  named  the  Times  bu¬ 
reau  chief  in  Martinez,  in  Contra  Cos¬ 
ta  County. 

Carol  Manner,  managing  editor  of 
the  New  Haven  (Conn.)  Register,  has 
been  named  projects  editor  at  the  Lex¬ 
ington  (Ky.)  Herald-Leader. 

Previously,  she  held  various  editing 
positions  at  the  Rocky  Mountain  News 
in  Denver  and  the  Winston-Salem 
(N.C.)  Journal. 

Rebecca  Treunsen,  a  reporter  with 
the  Houston  Chronicle,  has  joined  the 
Orange  County  edition  metro  staff  of 
the  Los  Angeles  Times. 

Sue  Ann  Tempore,  vice  president  of 
employee  relations  at  the  Des  Moines 
(Iowa)  Register,  has  been  elected  presi¬ 
dent  of  the  Newspaper  Personnel  Rela¬ 
tions  Association. 

Other  officers  elected  were  J.  Hec¬ 
tor  Rodriguez,  human  resources  di¬ 
rector,  Gannett  Rochester  (N.Y.) 
Newspapers  —  vice  president  and 
president-elect,  and  Darlene  Has- 
selbacher,  human  resources  manag¬ 


er,  Lee  Enterprises,  Davenport,  Iowa 

—  secretary  and  treasurer. 

Wanda  S.  Lloyd,  senior  editor  for 
days  and  administration  at  Arlington, 
Va.-based  USA  Today,  has  been  elect¬ 
ed  chairwoman  of  the  National  Asso¬ 
ciation  of  Minority  Media  Executives. 

Other  officers  elected  were  JacquI 
Love  Marshall,  vice  president  for 
human  resources  at  the  Miami  Herald 

—  vice  chairwoman;  Maxine  L. 
Lynch,  managing  editor  for  personnel 
of  the  Cleveland  Plain  Dealer  —  secre¬ 
tary;  and  Booker  T.  Izell,  vice  presi¬ 
dent  of  community  affairs  and  diversi¬ 
ty  at  the  Atlanta  Journal  and  Constitu¬ 
tion  —  treasurer. 

J.  Roger  Grier,  a  newspaper  consul¬ 
tant  and  former  Hearst  Corp.  execu¬ 
tive,  has  been  elected  to  the  board  of 
Nixon  Enterprises  Inc.,  Peru,  Ind. 

Kenneth  C.  Bronson,  senior  vice 
president  of  Stauffer  Communications 
Inc.,  Topeka,  Kan.,  was  named  execu¬ 
tive  vice  president  and  chief  operating 
officer  of  Nixon  Newspapers  of  Peru. 

He  succeeds  the  late  John  E. 
Mitchell. 

Richard  Walsh,  advertising  training 
director  for  the  Virginian-Pilot  and 
Ledger-Star  of  Norfolk,  has  been 
named  to  the  newly  created  position  of 
circulation  training  manager. 

Mike  Herr<  »n,  new  product  devel¬ 
opment  manager,  succeeds  Walsh  as 
advertising  training  director. 

Pat  Taylor,  sales  manager  at  the 
Roanoke  (Va.)  Times  &  World-News, 
has  been  named  director  of  marketing 
for  the  Anniston  (Ala.)  Star. 

Previously,  he  worked  for  the 


Greensboro  (N.C.)  News  &  Record 
and  a  community  newspaper  in  Jeffer¬ 
son,  N.C. 

Jack  Fuller,  editor  of  the  Chicago 
Tribune,  has  been  promoted  to  presi¬ 
dent  and  chief  executive  officer  of  the 
Chicago  Tribune  Co. 

He  succeeds  John  W.  Madigan, 
who  remains  as  publisher  of  the  Tri¬ 
bune. 

Theoias  P.  O'Donnell,  president 
and  CEO  of  the  Sun-Sentinel  Co., 
Fort  Lauderdale,  Fla.,  and  publisher  of 
the  Sun-Sentinel,  becomes  chairman  of 
Tribune  Publishing  Co.’s  Sun-Sentinel 
Co.  and  Sentinel  Communications  Co. 
in  Orlando,  Fla. 

Scott  C.  Smith,  Tribune  Co.  senior 
vice  president  for  development,  suc¬ 
ceeds  O’Donnell  as  Sun-Sentinel  Co. 
president  and  CEO  and  Sun-Sentinel 
publisher. 

Harold  R.  LIfvendahl,  Sentinel 
Communications  president  and  CEO 
and  Orlando  Sentinel  publisher,  was 
named  senior  vice  president  of  Tribune 
Publishing. 

John  P.  Puerner,  vice  president  of 
marketing  and  development  at  the  Tri¬ 
bune,  succeeds  Lifvendahl  as  Sentinel 
Communications  president  and  CEO 
and  Sentinel  publisher. 

Dennis  Arnoldussen,  subscriber 
services  director  for  the  Chico  (Calif.) 
Enterprise-Record  and  the  Oroville 
(Calif.)  Mercury-Register,  has  been 
named  assistant  manager  of  subscriber 
services  at  Donrey  Media  Group,  Fort 
Smith,  Ark. 

Michelle  Hymen,  copy  editor  at  the 
Eugene,  Ore.,  Register-Guard,  has  been 
promoted  to  business  reporter. 
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Susan  Miller  Betty  Kimbrough  Liz  Trotta  Allen  Funk 


Paul  P.  Seveska,  general  manager 
at  the  Daily  Courier-News,  Elgin,  111., 
has  been  named  president  of  Fox  Val¬ 
ley  Press,  Plainfield,  111. 

He  succeeds  George  H.  Fisk,  who 
retired. 

Peggy  Kirby,  business  manager  at 
the  Courier-News,  was  appointed  in¬ 
terim  general  manager. 

Betty  Kimbrough,  human  resources 
director  for  the  distribution  division  of 
Target  Stores  in  Minneapolis,  has  been 
appointed  the  vice  president  of  human 
resources  at  the  Minneapolis  Star  Tri¬ 
bune. 

Lis  Trotta,  who  has  worked  for  News- 
day  of  Long  Island,  N.Y.,  the  Associat¬ 
ed  Press,  CBS  News  and  NBC  News, 
has  been  named  to  the  newly  created 
position  of  New  York  bureau  chief  for 
the  Washington  Times. 

Allen  Funk,  director  of  financial 
analysis  and  planning  for  the  Washing¬ 
ton  Post,  has  been  named  to  the  newly 
created  position  of  advertising  director 
and  general  manager  at  the  Everett, 
Wash.,  Herald. 

In  the  advertising  capacity,  he  suc¬ 
ceeds  Ann  Reed,  who  was  named  hu¬ 
man  resources  director. 


Wash.,  now  also  serves  as  editor  of 
Seattle  Weekly. 

Dan  Zedek,  a  Dallas-based  publi¬ 
cations  designer,  was  appointed  to  the 
new  post  of  design  director  for  East- 
sideweek  and  Seattle  Weekly. 

Richard  Jordan,  director  of  employ¬ 
ee  relations  for  the  San  Francisco 
Newspaper  Agency,  agent  for  the  San 
Francisco  Chronicle  and  the  San  Fran¬ 
cisco  Examiner,  has  been  promoted  to 
vice  president  for  employee  relations. 

Dave  Winegarden,  advertising  di¬ 
rector  at  the  Fort  Collins  Coloradoan, 
has  been  named  advertising  director 
for  the  Stockton  (Calif.)  Record. 

He  previously  worked  at  the  Reno 
(Nev.)  Gazette-Journal  and  Rapid  City 
(S.D.)  Journal. 

David  G.  Williams,  circulation 
manager  at  the  Reno  Gazette -Journal, 
was  appointed  circulation  director  for 
the  Record. 

Ezell  Cox,  community  relations 
manager  for  the  Sacramento  (Calif.) 
Bee,  was  named  the  Record’s  marketing 
director. 

Jim  Hushaw,  special  projects  man¬ 
ager,  now  is  the  community  relations 
manager. 


Cathleen  Cline,  marketing  coordi¬ 
nator,  was  appointed  market  develop¬ 
ment  manager. 

Darcy  Falk  Kester,  circulation 
sales  manager,  was  named  promotions 
manager. 

Mark  Miller,  editor  of  Crain’s  Chica¬ 
go  Business,  has  been  appointed 
deputy  managing  editor  at  the  Sunday 
edition  and  business  section  of  the 
Chicago  Sun-Times. 

Richard  Jaffe,  assistant  managing 
editor  for  sports,  was  promoted  to 
deputy  managing  editor  for  sports  and 
graphics. 

William  Adee,  assistant  sports  ed¬ 
itor,  takes  over  as  sports  editor. 

Robert  Granfeldl,  marketing  man¬ 
ager  at  the  Lubbock  (Texas)  Ava- 
lanchejS 

-Journal,  has  been  appointed  circula¬ 
tion  promotion  manager  of  the  Florida 
Times-Union  in  Jacksonville. 

Susan  H.  Milier,  vice  president  of 
editorial  for  Scripps  Howard  news¬ 
papers,  Cincinnati,  has  been  named 
president  and  editor  of  the  Monterey 
County  Herald  in  Monterey,  Calif. 

She  was  previously  executive  editor 


Judy  B.  Reliins,  a  news  and  features 
reporter  at  the  Salt  Lake  Tribune,  Salt 
Lake  City,  Utah,  has  been  named 
deputy  editor  of  the  newly  formed  fea¬ 
tures  department. 

Terry  Orme,  movie  critic,  was  pro¬ 
moted  to  features  editor. 

Andrea  Otanez,  Tribune  copy  ed¬ 
itor,  was  appointed  community  desk 
news  editor. 

David  Neyce,  copy  desks  chief, 
was  named  wire  desk  news  editor. 

Knute  Berger,  editor  and  publisher 
of  the  weekly  Eastsideweek,  Kirkland, 


the  most  experienced 
executive  recruiting  Hrm  in 
the  newspaper  industry 

Specialists  in  newspapers  and  broadcasting  for  two  decades. 
For  a  confidential  discussion,  call  708-991-6900. 
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Advertising/Promotion 


Ad  on  section  front 
stirs  Salt  Lake  flap 


by  Ann  Marie  Kerwin 

A  SQUABBLE  BETWEEN  editorial 
and  advertising  departments  over  an 
ad  on  the  front  page  of  previously  “un¬ 
tainted”  local  news  sections  at  the 
Newspaper  Agency  Corp.,  Salt  Lake 
City,  Utah,  quickly  died  down  to  a 
murmur  this  month. 

The  ad  side  declared  victory. 

The  flap  arose  when  Delta  Airlines 
requested  a  six-by-three-inch  strip  ad 
across  the  bottom  of  the  front  page  of 
the  local  news  section. 

Advertising  director  Ed  McCaffrey 
said  he  approached  the  president  of 
the  agency,  which  administers  the  joint 
operating  agreement  between  the  Salt 
Lake  Tribune  and  Deseret  News,  with 
the  idea,  and  it  was  approved. 

The  editors  of  the  two  newspapers 
agreed  to  run  the  ad.  Delta  bought  a 
26-week  schedule  and  paid  a  premium 
for  special  positioning. 

“The  Delta  ads  have  created  a  stir 
among  some  of  the  editorial  purists,” 
he  said,  “but  this  is  not  unique  posi¬ 
tioning.  It  is  to  this  market,  but  it  is 
not  in  light  of  what  other  newspapers 
are  doing.  We  just  happened  to  break 
with  a  tradition  here.” 

While  some  reporters  at  the  news¬ 
papers  still  believe  certain  pages 
should  be  free  of  ads,  resignation  final¬ 
ly  prevailed. 

A  reporter  for  the  News  said  the  ed¬ 
itorial  people  who  were  initially  upset 
have  become  “docile  and  accepting”  of 
it. 

“Whatever  we  did  about  it,  we  did 
not  think  management  would  take  any 
action  or  pay  attention,”  one  reporter 
said. 

However,  he  questioned,  “Is  any¬ 
thing  sacred?  Are  any  pages  sacrosanct 
that  we  won’t  put  any  ads  on,  that  are 
just  for  news?” 

Reporters  may  be  overly  sensitive 
because  Delta  Airlines  is  paying  for  the 
ads.  TTie  News  reporter  explained  that 
Delta  has  a  large  influence  on  the  Salt 
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Page  One  of  local  section  shows  strip  ad 
along  bottom. 


Lake  City  area  because  it  is  a  large  lo¬ 
cal  employer. 

“There  is  a  sense  that  just  because  it 
is  Delta  Airlines,  they  can  walk  in  and 


where.  Giving  advertisers  a  toehold  in 
prime  news  space  may  not  take  any 
space  from  local  news,  but  it’s  a  sym¬ 
bolic  act  that  shows  what  matters  most 
to  the  newspaper  executives.” 

“If  the  question  is,  ‘Is  everything  for 
sale?’  then  the  answer  is  yes,  every¬ 
thing  is  for  sale,”  McCaffrey  said.  “We 
look  at  this  as  just  another  revenue 
source. 

“The  television  and  radio  stations 
consider  their  prime-time  spots  ones 
they  can  sell  at  a  premium.  We  consid¬ 
er  our  front  pages  of  the  sections  our 
prime  time.  And  if  we  can  get  a  premi¬ 
um  for  it,  why  not  sell  it  and  charge  ac¬ 
cordingly?”  McCaffrey  argued. 

The  strip  ads  are  sold  as  incremental 
business  at  13-week  intervals  with  col¬ 
or  as  an  option,  McCaffrey  said.  In 
other  words,  current  advertisers  can¬ 
not  switch  their  advertising  contract 
dollars  to  include  the  strip  ad.  They 
must  sign  a  separate  contract. 

“This  was  not  a  desperate  move,” 
McCaffrey  said.  “We’re  in  a  solid  mar¬ 
ket  and  are  having  a  good  year.  An  ad¬ 
vertiser  made  a  request  and  we  saw  it 
had  some  merit.  It  doesn’t  compromise 
the  look  of  the  newspaper  or  the  edito¬ 
rial.” 

If  the  advertiser  had  stipulated  that 
negative  news  could  not  run  above  the 
ad,  then  there  would  be  a  problem, 
McCaffrey  said,  adding  that  if  an  air¬ 
line  disaster  story  were  to  run  the  same 
day  as  the  ad,  he  would  give  Delta  the 
opportunity  to  pull  out. 

Only  a  few  readers  complained 
about  the  ad  to  the  Tribune’s  reader 
advocate,  John  Cummins,  who  devoted 


“Is  anything  sacred?  Are 
we  won’t  put  any  ads  on 


any  pages  sacrosanct  that 
,  that  are  just  for  news?” 


buy  an  ad  anywhere  and  we  will  roll 
over  and  do  whatever  they  want,”  he 
said. 

DeAnn  Evans,  former  managing  edi¬ 
tor  of  the  News  and  now  assistant  pro¬ 
fessor  in  the  University  of  Utah’s  com¬ 
munication  department,  wrote  a  col¬ 
umn  commenting  about  the  new  ad 
position. 

“I  am  bothered  by  seeing  money  win 
another  round,”  she  said.  “Readers  rely 
on  the  newspaper  for  in-depth  cover¬ 
age  of  local  news  that  we  can’t  get  else¬ 


a  column  to  explaining  the  reasoning 
for  the  new  placement. 

He  said  advertising  “is  a  fact  of  life 
for  newspapers  and  one  many  readers 
enjoy.  As  long  as  ads  don’t  control  the 
news  and  editorial  content  of  the  pa¬ 
per,  they  are  a  healthy  part  of  the  pub¬ 
lication,  no  matter  where  they  are 
placed.” 

He  also  said  advertising  keeps  sub¬ 
scription  prices  down  and  pointed  to 
other  newspapers  with  similar  ad  spots, 
including  the  New  York  Times.  BE^P 
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by  Ann  Marie  Kerwin 


USA  Today  to  sell 
ads  in  its  ‘ears’ 

L7SA  TODAY  IS  planning  to  sell  ads  in 
the  front-page  “eats”  of  its  Money, 
Sports  and  Life  sections. 

The  ears,  upper  right-hand  comers  of 
the  pages  that  are  now  used  to  direct 
readers  to  articles  inside  the  section,  are 
being  offered  on  a  full-year,  everyday 
basis  for  $2.3  million,  said  Tom  Curley, 
USA  Today's  president  and  publisher. 
The  Gannett  papet  said  the  first  ads  are 
scheduled  to  begin  running  Oct.  1. 

TV  ad-monitoring 
firm  expands  service 

COMPETITIVE  MEDIA  IS  expanding 
its  Media  Watch  monitoring  service  to 
include  two  more  early-morning  hours, 
from  6  a.m.  to  2  a.m.,  in  all  75  spot  tele¬ 
vision  markets  it  monitors. 

The  change,  from  the  previous  hours 
of  7  a.m.  to  1  a.m.,  was  made  to  align 
the  monitoring  times  with  Arbitron 
Ratings’  broadcast  day,  which  provides 
consistency  for  future  products  utilizing 
both  commercial  monitoring  and  rat¬ 
ings  data. 

MediaWatch  technology  tracks  ad¬ 
vertising  expenditures  for  network, 
spot,  syndicated  and  cable  television  as 
well  as  for  network  radio  in  74  markets. 

McClatchy  forms 
company  to  distribute 
advertising  preprints 

McCLATCHY  NEWSPAPERS  INC. 
has  formed  a  company  for  regional  and 
national  distribution  of  advertising 
preprints. 

Called  the  Newspaper  Network  Inc., 
it  will  expand  McClatchy’s  Big  Valley 
Distribution  Co.,  a  distributor  of  news¬ 
paper  preprints  in  the  western  United 
States. 

Big  Valley  was  created  in  1984  to 
counter  a  loss  of  preprint  advertising  to 
direct-mail  competitors  with  a  network 
of  newspapers  in  central  California. 

Jerry  Grilly,  former  publisher  of  Mc¬ 
Clatchy’s  Anchorage  (Alaska)  Daily 
News ,  has  been  named  president  of  the 
new  company.  Glenn  Powers  of  the  Big 


Valley  Distribution  Co.  will  become 
vice  president. 

The  network,  through  a  one  order/ 
one  bill  system,  will  allow  advertisers  to 
cover  multiple  newspaper  markets  using 
paid  newspaper  circulation  and  non¬ 
subscriber  delivery. 

The  Newspaper  Network  will  include 
several  McClatchy  subsidiaries  along 
with  Big  Valley,  such  as  the  Southern 
California  Advertising  Network  and 
Western  Intermountain  Newspapers. 

Bulls  victory  makes 
rack  cards  popular 
as  theft  targets 

IN  THE  CIVIC  euphoria  of  the 
Chicago  Bulls’  third  straight  basketball 
championship,  the  fast-moving  sou¬ 
venirs  were  not  the  ubiquitous  “Three- 
peat”  T-shirts  but  rack  cards  from  the 
Chicago  Sun'Times  and  Chicago  Tri¬ 
bune. 


“The  cards  . . .  apparently  were  pop¬ 
ular.  They  seemed  to  disappear  from 
our  machines  rather  quickly,”  Sun- 
Times  spokeswoman  Judith  A.  Horak 
said. 

Another  18,000  Sun-Times  rack 
cards  —  which  showed  color  photos  of 
the  team  in  action  with  the  legend 
“Back  To  Back  To  Back”  —  were  dis¬ 
tributed  at  the  city’s  victory  rally. 

Sun-Times  rack  cards  changed 
weekly  during  the  playoffs. 

Similarly,  Tribune  rack  cards  were 
swiped  at  a  rapid  rate  during  the  play¬ 
offs  and  championship  series. 

During  one  playoff  game,  the  Tri¬ 
bune  distributed  luminous  rack  cards 
featuring  the  Bulls’  fierce  logo. 

Both  papers  published  special  edi¬ 
tions  for  the  championship  and  both 
sold  T-shirts  imprinted  with  their  re¬ 
spective  front  pages  the  day  after  the 
championship. 


Ban  on  unsolicited 
fax  ads  challenged 

A  FEDERAL  BAN  on  unsolicited  ad¬ 
vertisements  sent  by  fax  violates  the 
free  speech  and  equal  protection  rights 
of  companies  that  send  and  receive  the 
ads,  a  lawsuit  claims. 

Five  companies  filed  the  lawsuit  in 
U.S.  District  Court  in  Portland,  Ore.  It 
targets  provisions  of  the  Telephone 
Consumers  Protection  Act  that  took  ef¬ 
fect  Dec.  30. 

One  section  of  the  law  makes  it  un¬ 
lawful  to  use  a  telephone  facsimile  ma¬ 
chine  to  send  commercial  advertise¬ 
ments  without  the  recipient’s  permis¬ 
sion. 

The  new  law  does  not  limit  the  use 
of  facsimile  machines  to  send  other  in¬ 
formation,  such  as  political  messages  or 
nonprofit  advertisements. 

The  lawsuit  names  the  Federal  Com¬ 
munications  Commission  as  a  defen¬ 
dant  because  it  is  responsible  for  en¬ 
forcement  of  the  law.  FCC  officials  said 
they  had  not  seen  the  lawsuit  and  could 
not  comment  on  it. 

U.S.  District  Judge  James  Redden  in 
Portland  struck  down  another  new 
portion  of  the  same  law  as  unconstitu¬ 
tional. 

Redden  ruled  against  a  ban  on  the 
use  of  recorded  messages  for  commer¬ 
cial  telephone  solicitation. 


Sullivan  Marketing 
announces  co^op 
ad  schedule 

SULLIVAN  MARKETING  INC.  an¬ 
nounced  an  initial  schedule  of  32  co-op 
ESI  programs  for  1995.  Earlier,  the  com¬ 
pany  announced  18  co-op  dates  for 
1993  and  29  for  1994. 

Paul  Moschetti,  Sullivan  president, 
said  the  1995  schedule  represents  a  pol¬ 
icy  of  controlled  growth.  The  date-se¬ 
lection  process  took  into  account 
precedent  for  promotional  programs 
while  providing  flexibility  to  add  more 
dates  upon  request,  he  said. 

The  dates  are  Jan.  1, 8, 15  and  29,  Feb. 
5,  12  and  26,  March  5, 12  and  26,  April  2, 
9  and  23,  May  7,  14  and  21,  June  11  and 
25,  July  9  and  30,  Aug.  13,  20  and  27, 
Sept.  10  and  24,  Oct.  1,  8  and  29,  Nov.  5 
and  12,  and  Dec.  3  and  10.  —  AP 


Editor^Publisher  •  August  21,  1993 


23 


by  Hiley  Ward 


Book  Reviews 


/ 


The  Power  and  the  Money:  In¬ 
side  the  Wall  Street  Journal. 

Francis  X.  Dealy  Jr.  (Birch  Lane 
Press/Carol  Publishing  Group,  600 
Madison  Ave.,  New  York,  N.Y.  10022) 
374  pages,  $22.50. 

Francis  Dealy  doesn’t  seem  to  like 
people  very  much,  especially  Dow 
Jones  &  Co.  and  Wall  Street  Journal 
people. 

You  get  the  first  hint  that  he  is  going 
to  say  some  nasty  things  by  his  over¬ 
statements  in  trying  to  be  nice  in  the 
early  pages.  The  book  begins  by  not¬ 
ing,  “Five  million  of  the  richest,  most 
influential  people  in  America  begin 
their  day  reading  the  Wall  Street  Jour- 
nal.”  And  for  a  while,  it’s  all  a  “Hallelu¬ 
jah  Chorus”  on  the  significance  and 
greatness  of  the  104-year-old  financial 
paper. 

In  the  course  of  the  book,  he  trash¬ 
es  almost  every  one  who  has  been  in 
the  seats  of  power,  none  more  so  than 
Peter  R.  Kann,  current  chairman  and 
publisher,  whom  he  accuses  of  catering 
to  advertisers,  lacking  vision  and 
nepotism.  Dealy  is  harsh  also  on  Karen 
Elliott  House,  Dow  Jones  vice  presi¬ 
dent,  international,  who  as  a  lower 
staffer  married  the  boss,  Kann.  Dealy 
describes  her  pompously  and  cruelly 
running  roughshod  over  the  news¬ 
room. 

Dealy  even  goes  after  the  current 
managing  editor,  Paul  E.  Steiger.  “As 
managing  editor,  Steiger  has  also  per¬ 
mitted  a  noticeable  anti-Clinton  bias 
to  rule  the  Journal’s  coverage  of  the 
new  president.”  Dealy  adds,  “But  aside 
from  its  antipathy  toward  Democrats, 
the  Journal  reflects  Steiger’s  lack  of 
passion  or  outrage.  It’s  unimaginable, 
for  example,  that  Steiger’s  Journal 
would  investigate  whether  beer  televi¬ 
sion  commercials  contribute  to  the 
19,000  annual  deaths  caused  by  minors 
driving  while  drunk  on  beer  .  .  .  There 
is  little  chance  it  will  appear  because 
the  beer  industry  controls  the  advertis¬ 
ing  agencies,  and  they  control  the  Jour¬ 
nal’s  advertising  revenue.” 

He  believes  the  Journal  needs  to  re¬ 
invent  itself  for  the  modern  age,  as 
Barney  Kilgore  (president,  1941-1965) 
did,  making  the  Journal  a  more  general 
newspaper. 

Dealy,  however,  faults  Kilgore  for 
several  failures,  namely  for  launching 
the  ill-fated  National  Observer  and  for 
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naming  as  his  successor  William  Kerby, 
whom  Dealy  dislikes. 

Dealy  believes  that  several  of  the 
Journal’s  Pulitzer  Prizes  are  flawed,  in¬ 
cluding  one  won  by  House  for  interna¬ 
tional  reporting.  The  book  does  raise 
some  questions  about  the  dynamics  be¬ 
hind  the  awarding  of  the  Pulitzers. 

The  book  might  have  been  im¬ 
proved  by  a  chapter  with  responses 
from  those  maligned  in  the  book,  from 
Dow  Jones/Joumal  top  brass  to  partici¬ 
pants  in  the  Pulitzer  process. 

The  characters  for  the  most  part  do 
not  come  alive  in  this  book,  partly  be¬ 
cause  the  author  deals  with  too  much 
of  an  ensemble  at  once. 

None  appear  more  cardboardish 
than  Charles  Dow,  Edward  Jones  and 
Charles  Bergstresser  who  created  the 
Journal,  the  Dow  Jones  averages  and 
Dow  Jones  ticker.  They  are  brushed  off 
in  a  few  pages. 

Most  colorful  is  Charles  Barron 
(publisher,  1912-1928),  a  300-pound 
man  who  larded  his  presence  over  col¬ 
leagues.  He  would  grind  out  memos  all 
day  to  his  staff.  The  managing  editor, 
William  Grimes,  just  tore  them  up. 
Word  of  such  insubordination  reached 
Barron.  As  Dealy  tells  it: 

“Barron  entered  the  newsroom  and 
waddled  down  an  aisle  of  disbelieving 
reporters  to  Grimes’  desk,  where  he 
handed  Grimes  a  memo.  Grimes  took 
the  note  nonchalantly,  read  it,  shook 
his  head  in  disagreement  and  tore  it  up 
while  eyeing  Barron. 

“Like  an  enraged  bull,  Barron 
charged  Grimes. 

“But  before  Barron  could  utter  a 
word.  Grimes  stood  up,  snatched  Bar¬ 
ron’s  yachting  cap  off  his  head,  threw  it 
to  the  floor  and  repeatedly  jumped  up 
and  down  on  it. 

“The  room  fell  quiet,  waiting  for 
Barron’s  explosion. 

“Instead,  the  publisher  turned  and 
lumbered  back  down  the  aisle,  saying 
to  no  one  in  particular,  ‘The  boy  has 
spirit.’  ” 

Among  the  Journal’s  recent  sins,  ac¬ 
cording  to  Dealy,  are  conflict  of  inter¬ 
est  (hitching  rides  with  Donald 
Trump),  absenteeism  of  top  leadership 
at  crucial  times  (such  as  Black  Monday 
on  the  stock  exchange  in  1987),  a 
columnist  selling  information  before 
publication,  overlooking  the  doings  of 
junk-bond  king  Michael  Milken  and 
the  role  of  Charles  Keating  Jr.  in  the 


savings  and  loan  scandal,  and  praising 
Milken  after  he  had  been  convicted. 

Dealy  won  the  Investigative  Re¬ 
porters  and  Editors  book  award  for  Win 
at  Any  Cost:  The  Sellout  of  College  Ath¬ 
letes  in  1990.  He  is  a  former  Dow  Jones 
advertising  salesman  and  has  worked 
for  the  New  York  Times  Co.,  CBS  and 
Time  Inc. 

The  Bast  of  tho  Rost:  Non-Syn- 
dlcatod  Nowspapor  Columnists 
Soloct  Thoir  Bust  Work.  Sam  G. 

Riley,  ed.  (Greenwood  Press,  88  Post 
Road  West,  Box  5007,  Westport, 
Conn.  06881)  368  pages,  $49.95. 

This  is  sort  of  an  invitational  tour¬ 
nament  for  columnists  not  chosen  for 
the  league  playoffs  of  syndication. 
From  41  states,  77  writers  nominated 
by  journalism  professors  trot  their  tal¬ 
ent  or  lack  of  it.  It  might  be  a  useful 
vehicle  for  news  executives  to  cull 
through  in  hiring  a  prospective  colum¬ 
nist. 

While  there  are  some  near-stellar 
examples  here,  for  the  most  part,  the 
entries  are  mundane,  if  not  boring. 
Perhaps  somehow  columns  do  not 
translate  well  into  collections. 

A  big  surprise  is  how  serious  the  col¬ 
umn  writer  is.  Humor,  at  least  good 
humor  in  style,  is  almost  totally  lack¬ 
ing.  Some  can  turn  a  phrase  once  in  a 
while  or  settle  on  an  obvious  pun,  but 
few  have  the  cadence  and  rhythm  and 
timing  of  good  humor.  No  wonder 
some  of  our  leading  humor  columnists 
command  top  dollar.  There  just  isn’t  a 
crop  of  humor  columnists  out  there. 

Some  achieve  a  sense  of  poetry  and 
mood.  One  is  Brian  Ojampa’s  ode  to  a 
growing  young  son.  Writing  for  the 
Mankato  (Minn.)  Free  Press,  Ojampa 
concludes  a  column: 

“The  boy  and  I  drive  down  dark 
streets  in  silence,  and  I  wait  for  the 
question  I  know  he’ll  never  ask  again. 

“Dad,  how  far  away  are  the  stars? 

“I  know  the  answer  this  time. 
They’re  as  far  away  as  the  little  boy  I 
once  knew.” 

One  of  the  funnier  columns  is  by 
Eugene  (Ore.)  Register-Guard  writer 
Don  Bishoff,  who  complains  about 
Amtrak  trains  flushing  their  toilets  as 
they  go  through  Oakridge,  Ore. 

Sam  Riley  is  professor  of  communi¬ 
cation  studies  at  Virginia  Polytechnic 
Institute  and  State  University. 
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-^Digest 

Media  History  Digest  is  the  exciting  biannual  feature  journal 
that  allows  you  to  relive  the  proud  heritage  of  journalism 
and  the  mass  media.  Read  the  fascinating  collection  of 
investigative  articles,  historical  profiles  on  media  greats,  book 
reviews,  media  history  quizzes  and  ongoing  series 
on  presidents  and  the  press. 

Spring  -  Summer  1993 


The  Empress  of  Publishing:  The  Other 
Frank  Leslie  By  Donnalyn  Pompper 

Who  Killed  George  Polk?  —  A  Resifting  of 
the  Clues  By  Robert  Zaller 

Honest  Rutherford  Hayes  Niutured  'Good 
Press'  —  The  Nineteenth  President  and  the 
Press  By  Joseph  P.  McKerns 

First  American  Daily  Newspaper  — 
Benjamin  Towne's  Pennsylvania  Post 
By  Karen  B.  Raugust 

Golden  TV  Man:  Fred  Coe  —  Mainstay  of 
an  Era  By  Jon  Krampner 

Robert  Abbot's  Defender.  The  Strongest 
Weapon  By  Tessa  Hermans 


Meet  Only  Reporter  Court-martialed  in 
U.S.  History  By  Maury  M.  Breecher 


WWITs  Homefront  Magazine:  Big  Love 
Letter  from  Home  By  Kathleen  A.  Parish 

DEPARTMENTS 

MEDIA  HYSTERIA:  Tall  Tales  Indeed  - 
Sgt.  O'Keeffe  and  Mule  By  Fred  Fedler 

QUIZ:  The  A  and  A  Syndrome  — 
Acronyms  and  Abbreviations 


Enclosed  please  find  my  check  for  $7.50/$9.00  in  Canada  for  a  subscription  to 
Media  History  Digest.  Send  a  subscription  to: 


Company:. 


Mail  to:  Media  History  Digest  c/o  Editor  &  Publisher,  1 1  West  19th  Street,  New  York,  NY  1001 1-4234 
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Ad  Data 


June  1993 

Advertising  Data 

The  following  are  the  publishers’  state- 
ments  for  June.  Due  to  the  merger  be¬ 
tween  Media  Central  and  LNA  Newspa¬ 
per,  linage  information  formerly  supplied 
by  LNA  Newspaper  is  not  available  at 
this  time. 

Linage  formerly  supplied  by  LNA 
Newspaper  will  be  supplied  by  Competi¬ 
tive  Media,  based  in  Dallas,  Texas,  when 
a  new  method  of  recording  linage  infor¬ 
mation  has  been  agreed  upon. 

At  that  time,  linage  information  for 
previous  months  will  be  available  on 
diskette  from  E^P. 


ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 


1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

ALBANY, 

N.Y. 

Times  Union-m 

ROP  Local . 

33,035 

29,245 

Preprint  Local 

47,765 

39,154 

ROP  National 

5,610 

4,807 

Preprint  National 

1,340 

110 

Classified.. 

39,122 

37,249 

TMal . 

126,872 

110,565 

Times  Unkm-S 

ROP  Local . 

15236 

15,220 

Preprint  Local 

79,765 

79244 

ROP  National 

3,353 

3,161 

Preprint  Nabonat . 

17,445 

21,655 

Classitied.. 

17,096 

17,988 

Total . . 

,  132,895 

137,268 

GRAND  TOTAL.. 

.  259,767 

247,833 

YEAR  TO  DATE.. 

.  1,237,302 

1,190,721 

ALBANY, 

ORE. 

Democrat-TteraM-e 

ROP  Local . 

24268 

23,612 

ROP  National 

112 

124 

Classitied. 

22249 

19,125 

GRAND  TOTAL.. 

.  47,938 

44,259 

YEAR  TO  DATE.. 

.  271,525 

264,505 

BANGOR,  MAINE 

Daily  News-m 

ROP  Local . 

14,433 

8,060 

17,952 

5,869 

Preprint  Local 

2,572 

27,237 

3,144 

28,041 

ROP  National . 

1,311 

1,425 

Preprint  National . 

162 

Classified . 

14,429 

80 

14,748 

200 

Total . 

.  32,745 

35,539 

37,269 

34,110 

Daily  News-S 

ROP  Local . 

5,744 

1213 

5,561 

1,477 

Preprint  Local . 

1,939 

26,780 

324 

19,923 

ROP  National . 

289 

380 

Preprint  National . 

11264 

10,692 

Classified . 

11,641 

10213 

Total . 

30,877 

27,993 

27,170 

21,400 

GRAND  TOTAL,, 

63,622 

63,532 

64,439 

55,510 

YEAR  TO  DATE, 

„  364,104 

351,916 

383,901 

304,213 

Indicates  newspapers  reporting  figures  in  lines. 


1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

BENNINOTON,  VT. 


Banner-m 


ROP  Local . 

9221 

8,963 

Preprint  Local . 

1,461 

1,141 

ROP  National 

204 

952 

Preprint  National . 

50 

Classified 

7,561 

7,806 

GRAND  TOTAL... 

18,497 

18,862 

YEAR  TO  DATE... 

106,559 

104,108 

BINGHAMTON,  N.Y. 


Press  &  Sun  Bulletin-m 
ROP  Local . 

26,134 

25,362 

Preprint  Local . 

23,841 

8,318 

27,730 

7,716 

ROP  National . 

1,309 

1,156 

Preprint  National . 

77 

57 

Classilied . 

22,119 

22,177 

Total . 

73,403 

8,318 

76,502 

7,773 

Press  &  Sun-Bulletin-S 

ROP  Local . 

11,533 

11,982 

Preprint  Local . 

38,040 

19,080 

26,871 

8,955 

ROP  National . 

398 

471 

Preprint  National . 

9,579 

10,358 

Classilied . 

7,819 

7,399 

Total . 

67,369 

19,080 

57,081 

8,955 

GRAND  TOTAL... 

140,772 

27,398 

133,583 

16,728 

YEAR  TO  DATE... 

859,217 

125,037 

786,143 

99,577 

BISMARCK,  N.D. 


Banner-m 

ROP  Local . 

32,415 

30,580 

ROP  National . 

916 

1,004 

Classilied . 

17,542 

15262 

GRAND  TOTAL... 

50,873 

46,846 

YEAR  TO  DATE... 

N/A 

BLOOMINGTON, 

IND. 

Herald  Times-mS 

ROP  Local . 

25,849 

25,236 

Preprini  Local 

78,744 

71,748 

ROP  National 

762 

279 

Preprint  National . 

3,785 

3,482 

Classilied 

30,945 

27,984 

GRAND  TOTAL... 

140,115 

128,7M 

YEAR  TO  DATE... 

809,375 

775,139 

BUFFALO,  N.Y. 


ROP  Local 

29,208 

31,807 

Preprint  Local . 

2,696 

5,084 

3,187 

5,557 

ROP  National . 

4,034 

4,621 

Preprint  National . 

88 

Classilied . 

36,206 

37,771 

Total . 

72,144 

5,084 

77,386 

5,645 

News-S 

ROP  Local . 

14,114 

14,086 

Preprint  Local . 

2,863 

14276 

2,487 

11,963 

ROP  National 

4,270 

3,487 

Preprint  National . 

3,973 

445 

4,032 

Citified 

11,235 

11,504 

Total . 

32,482 

18,249 

32,009 

15,995 

GRAND  TOTAL... 

104,626 

23,333 

109,395 

21,640 

YEAR  TO  DATE... 

606,670 

140,321 

624,334 

129,630 

CASA  GRANDE,  ARIZ. 

Dispatch-e 


ROP  Local . 

11,764 

11,128 

ROP  National . 

645 

1,038 

Classilied 

12,136 

12,530 

GRAND  TOTAL... 

24,545 

24,696 

YEAR  TO  DATE... 

148,890 

151,669 

1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

CHAMFOIGN,  ILL. 

News  6azette-eS 

ROP  Local . 

31,671 

344 

33,057 

302 

Preprint  Local _ 

82,044 

39,861 

81,043 

26,832 

ROP  National . 

1,962 

1,427 

Preprint  National . 

16,512 

15,609 

Classified . ,'... 

31,886 

31,600 

GRAND  TOTAL... 

164,075 

40,205 

162,736 

27,134 

YEAR  TO  DATE... 

965,436 

206,019 

996,222 

154,790 

CHARLOTTE,  N.C. 


Observer-mS 

ROP  Local .  51,593  77,568  59,823  87,625 

Preprint  Local .  5,586  65,711  5,953  43,600 

ROP  National .  5,859  363  5,787  876 

Preprint  National .  8,198  72  9,252 

Classilied .  82,149  38,410  80,287  36,872 


GRAHDTOTAL...  153,385  182,124  161,102  168,973 
YEAR  TO  DATE...  995,784  1,139,603  1,010,336  1,095,889 


CONWAY,  ARK. 


Log  Cabin  Democrat-eS 


ROP  Local..... . 

19,899 

18,753 

Preprint  Local . 

18,220 

16,965 

ROP  National . 

160 

77 

Classified . 

9,682 

8274 

GRAND  TOTAL.. 

47,961 

44,069 

YEAR  TO  DATE.. 

271,741 

273,866 

DETROIT, 

MICH 

News  &  Free  Press-meS 

ROP  Local . 

97,759 

60,448 

92,193 

46,600 

Preprint  Local . 

41,772 

80,790 

36,461 

77271 

ROP  National . 

11,174 

212 

11,609 

947 

Preprint  National . 

10,366 

10,825 

3,059 

Classilied . 

73,681 

69224 

GRAND  TOTAL.. 

234,752 

141,450 

220,312 

127,877 

YEAR  TO  DATE.. 

1,365,919 

771,798  1,292,651 

699,471 

DULUTH, 

MINN 

. 

News-Tribune-mS 

ROP  Local . 

23,773 

5,256 

23,361 

3,805 

Preprini  Local . 

20,768 

46,412 

19,772 

43,679 

ROP  National . 

826 

1,097 

15 

Preprint  National . 

13250 

625 

13,125 

Classified . 

46,406 

37,160 

GRAND  TOTAL. 

.  105,023 

52,293 

94,515 

47,499 

YEAR  TO  DATE. 

.  747,527 

296,251 

610,072 

283,361 

DURHAM,  N.C 

Herald-Sun-mS 


ROP  Local . 

38,734 

38,146 

ROP  National . 

1,484 

1,683 

Classified . 

43,310 

46,635 

GRAND  TOTAL... 

83,528 

86,464 

YEAR  TO  DATE... 

519,018 

529,975 

EAU  CLAIRE,  TVIS. 

Leadet-Telegram-eS 

ROP  Local . 

33,376 

31,127 

Preprint  Local 

32,811 

32,029 

37,526 

20,690 

ROP  Nalional 

1,945 

1,758 

Preprint  National 

10,196 

9,548 

Classified . 

34,529 

29,897 

GRAND  TOTAL... 

112,857 

32,029 

109,856 

20,690 

YEAR  TO  DATE... 

691,151 

200,060 

679,529 

160,264 

EDMONTON,  ALBERTA 

Joumal'-m 

ROP  Local .  679,757  740,790 

ROP  National .  245,571  291,719 

Classilied .  732,883  751,752 

GRAND  TOTAL  .,.  1 ,658,21 1  1 ,784,261 

YEAR  TO  DATE...  N/A 

Note:  Effective  May  1, 1993,  Preprinted  inserts  are  recorded  by 
“pieces'  rather  than  MAL. 
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FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

ERIE,  PENN. 

Daily  Times-e 

ROP  Local . 

26,014 

23,341 

Preprint  Local . 

30,026 

25.363 

ROP  National . 

1,039 

1,186 

Ulassiwd. . . 

33,187 

35,245 

Total . 

90,266 

85,135 

Times-News-S 

ROP  Local . 

9,379 

17,425 

Preprint  Local . . 

57,845 

34,575 

ROP  National . 

1,063 

219 

Prepnnt  National . 

9,792 

11,112 

Classified . 

18,301 

20,604 

Total . 

96,380 

83,935 

GRANDTOTAL. 

..  186,646 

169,070 

YEAR  TO  DATE. 

..  1,014,583 

957,632 

FORT  LAUDERDALE, 

,  FLA. 

Sun-Sentinel-mS 

ROP  Local . 

..  120,992 

182,285 

107,398 

139,193 

Preprint  Local . 

63,736 

56,366 

59,332 

44,226 

ROPNaliorol . 

19,235 

6,231 

19,846 

1,436 

Preprint  National . 

15,766 

1,100 

19,580 

1,026 

Classified . 

201,127 

65,408 

200,611 

82,471 

GRANDTOTAL. 

..  420,856 

311,390 

406,767 

318,352 

YEAR  TO  DATE. 

..  2,223,977  1,772,837  2,086,746  1,713,428 

FREDERICK,  MD. 

Post  &  News-m/e 

ROP  Local . 

....  37,010 

35,355 

Preprint  Local . 

....  102,102 

92,214 

ROP  National . 

505 

419 

Classilied . 

....  39,757 

38,259 

GRANDTOTAL 

...  179,374 

166,247 

YEAR  TO  DATE 

...  1,016,714 

998,448 

GRAND  FORKS,  N.D. 


ROP  Local . 

19,763 

22,056 

Preprint  Local . 

61,341 

49,151 

ROP  National . 

854 

871 

Preprint  National . 

12,088 

11,260 

Classified  . 

17,599 

19,938 

GRANDTOTAL... 

111,645 

103,276 

YEAR  TO  DATE... 

656,361 

630,256 

GRAND  ISLAND,  NEB. 

Independent-mS 


ROP  Local . 

35,779 

33,819 

Preprint  Local . 

29,854 

12,450 

26,403 

ROP  National . 

1,022 

1,260 

Preprint  National . 

1,196 

218 

Classilied . 

16,023 

17,779 

GRANDTOTAL... 

83,874 

12,450 

79,479 

YEAR  TO  DATE... 

474,532 

62,611 

494,991 

GREENSBURG,  PENN. 

Tribune-Review-m 


ROP  Local . 

22,471 

23,545 

Preprint  Local . 

16,469 

18,409 

17,912 

ROP  National . 

630 

488 

Preprint  National . 

Classilied . 

36,871 

520 

33,218 

Tttal . 

76,441 

18.409 

75,683 

Tribune- Review-S 

ROP  Local . 

16,373 

22^29 

Preprint  Local 

19,974 

26,239 

49,227 

ROP  NSional 

510 

649 

Preprint  National . 

17,680 

22,749 

Classified . 

19,576 

18,693 

Total . 

74,113 

26,239 

113,547 

GRANDTOTAL... 

150,554 

44,648 

189,230 

YEAR  TO  DATE... 

974,595 

235,599 

956,639 

1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


Time-S 

ROPLoal .  7,710 

HOP  National .  2,472 

Classified .  7,072 

Total .  17,254 

GRAND  TOTAL...  62,433 

YEAR  TO  DATE...  348,466 


HUTCHINSON,  KAN. 


News-mS 

HOP  Local . 

Preprint  Local  -.. 

ROP  National . 

Preprint  National. 
Classified.. 


.oral .  17,517  19.010 

ini  Local  .- .  12,476  93,621  8,794  56^36 

talional  595  1,308 

int  National  9,541  9,060 

ilied..  23,542  18,870 

GRAND  TOTAL...  63,671  93,621  57,042  56,236 

YEAR  TO  DATE...  403,609  429,896  358,133  408,971 


JACKSONVILLE,  FLA. 

Times-Union-mS 


ROP  Local . 

58,652 

36,296  57,062 

Preprint  Local 

106,296 

88,430 

ROP  National 

6,457 

.  6,561 

Preprint  Nahonal . 

17,931 

20,640 

Classified. 

74202 

71,632 

GRANDTOTAL.. 

.  263,538 

36,296  242,325 

YEAR  TO  DATE.. 

.  1,588,311 

199,1551,468,400 

UNCOLN,  NEB. 


ROP  Local . 

41.564 

40,045 

Preprint  Local . 

75,095 

67,370 

ROP  National _ 

1,058 

903 

Preptinl  National . 

11,148 

8,700 

Classified . 

41,327 

37,485 

GRANDTOTAL... 

170,192 

154,503 

YEAR  TO  DATE... 

985,547 

966,310 

LOGANSPORT,  IND. 

Ptiaros-Tribune-eS 


ROP  Local . 

18,003 

12,988 

Preprint  Local 

38,308 

31,995 

ROP  National 

63 

390 

Preprint  National . 

704 

Classified 

11,377 

8,918 

GRANDTOTAL... 

68,455 

54291 

YEAR  TO  DATE... 

362,707 

744  338,871 

LONG  BEACH,  CAUF. 

Press  Tetegram-m 


ROP  Local . 

41,939 

20.385 

44,532 

21,389 

Preprint  Local . 

50,668 

45,394 

48.582 

43,552 

ROP  National . 

7,182 

1.060 

6.080 

1,380 

Preprint  National . 

11,135 

10,702 

Classified 

44,375 

2.659 

53.106 

4,395 

GRANDTOTAL... 

155,299 

69,518 

163,002 

70,716 

YEAR  TO  DATE... 

899.807 

426.746  1.001,730 

432,748 

LOUISVILLE,  KY. 

Courier-Joumal-a/d 


ROP  Local . 

.  38,438 

23,871 

39,012 

19,720 

Preprint  Local 

65,566 

37,445 

ROP  National . 

1,470 

273 

871 

Classified 

25.781 

17,509 

25,965 

20241 

Total... 

....  65,689 

107,219 

65,848 

77,406 

1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


MANCHESTER,  N.H. 

Union  Leader-m 


ROP  Local . 

45,351 

43,894 

ROP  National . 

1,462 

1,003 

Classified . 

33233 

29,866 

Tttal . 

80,146 

74,763 

N.H.  Sunday  News-S 

ROP  Local . 

14,446 

15230 

ROP  National _ 

467 

503 

Classified. . 

20.010 

18,633 

Total . 

34,923 

34.466 

GRANDTOTAL... 

115,069 

109229 

YEAR  TO  DATE... 

636,779 

632,116 

MIDDLETOVTN,  N.Y. 

Times  Herald-  Record-mS 


ROP  Local . 

..  71,936 

71,913 

Preprint  Local . 

83,547  135,948 

67,815 

ROP  National . 

885 

765 

Preprint  National . 

18,900 

21240 

Classified . 

...  65,626 

60,975 

GRANDTOTAL...  240,894  135,948  222,708  131,427 
YEAR  TO  DATE...  1,314,254  820,2181,323,284  668,892 


MUNCIE,  IND. 


ROP  Local . 

19,672 

19,677 

Preptinl  Local . 

6,527 

5,466 

ROP  National . 

582 

627 

Preprint  National . 

58 

Classified . 

15,330 

15,443 

Total . 

42,169 

41213 

Press-e 

ROP  Local _ 

25270 

25,922 

Preprint  Local _ 

9.106 

8292 

ROP  National _ 

591 

642 

Preprint  National _ 

58 

Classified . 

18,063 

17,100 

Total . 

53,088 

51,956 

Slar-S 

ROP  Local . 

5,165 

5,990 

Preprint  Local . 

8293 

7,669 

ROP  National . 

221 

28 

Preprint  National . 

578 

496 

Classified 

5,636 

4,199 

Total . 

19,893 

18,382 

GRANDTOTAL... 

115,150 

111,551 

YEAR  TO  DATE... 

566,556 

553,675 

NASHVIUE, 

TENN. 

Tennessean-m 

ROP  Local . 

29,978 

34,012 

Preprint  Local . 

20,910 

17,623 

ROP  National . 

2207 

2,353 

Preprint  National.. 
Classihed 

Tatal . 


Banner-e 

ROP  Local . 

Preprint  Local _ 

ROP  National . 

Preptinl  National... 
Classilied . 


Tennessean-S 

ROP  Local .  15,890 

PrepnnI  Local .  37,213 

ROP  National .  1,877 

Prepnnt  National .  11,009 

Classilied  19,964 

Tetal .  85.953 

GRANDTOTAL...  253,287 
YEAR  TO  DATE...  1,835,570 


GREENWICH,  CONN. 


Time-a/d 

ROP  Local . 

.  20,816 

23,134 

ROP  National . 

3,675 

3,504 

Classified . 

.  20,688 

19,338 

Total . 

....  45,179 

45,976 

4=  Indicates  newspapers  reporting  figures  in  lines. 


Courier-Joumal-S 

ROP  Local . 

Ptepnnl  Local . 

ROP  National . 

Prepnnt  National . 

Classilied 

Tilii . 

GRANDTOTAL.. 
YEAR  TO  DATE.. 


542  25.112 

52206 


NORTHAMPTON,  MASS. 

DaAy  Hampshire  Gazetle-e 


645 

ROP  Local . 

36,989 

34.679 

11,137 

Preprint  Local . 

34,701 

19,995 

26,832 

24281 

14.167 

ROP  National . 

385 

719 

39.924 

52,393 

Classified 

15.923 

15,359 

105,772 

129,799 

GRANDTOTAL... 

87,998 

19,995 

77,589 

24,381 

631.831 

785,474 

YEAR  TO  DATE... 

456.722 

124,872 

459,483 

100,749 
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1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

NORTH  BAY,  ONTARIO 


Nugget-m 


ROP  Local . 

20.209 

25,471 

Preprint  Local . 

57,636 

53,421 

ROP  National . 

4,741 

6,139 

Preprint  National . 

5,896 

2,954 

Classified 

19,613 

22,855 

GRAND  TOTAL.. 

.  108,095 

110,840 

YEAR  TO  DATE.. 

.  1,623,238 

1,644,610 

NORTH  PLATTE,  NEB. 

Telegraph-mS 


ROP  Local . 

24,641 

24,783 

Preprint  Local . 

10,048 

16,573 

17,095 

17,748 

ROP  National . 

976 

1,191 

Preprint  National . 

1,566 

391 

130 

Classitied . 

8,521 

9,799 

GRAND  TOTAL... 

45,752 

16,573 

53,259 

17,878 

YEAR  TO  DATE... 

256,499 

83,650 

322,269 

106,357 

OLYMPIA,  WASH. 

Olympian-mS 


ROP  Local .  31,869  35,603 

Preprint  Local .  96,032  85,275 

ROPNational .  1,108  856 

Classified .  36,585  35,885 


GRAND  TOTAL...  165,594  157,619 

YEAR  TO  DATE...  982.925  909.472 


ONTARIO, 

Argus  Observer-eS 

ORE. 

ROP  Local . 

9,781 

9,690 

Preprint  Local . 

44,828 

36,894 

ROP  National . 

1,136 

1,175 

Classitied . 

13,103 

10,102 

GRAND  TOTAL... 

68,848 

57,861 

YEAR  TO  DATE... 

346,888 

363,070 

OTTAWA,  ILL. 

Dally  Times-e 


ROP  Local . 

16,452 

18,931 

Preprint  Local . 

36,366 

2,178 

37,106 

1,446 

ROP  National . 

416 

680 

Preprint  National . 

652 

Classified . 

6,208 

6,953 

GRAND  TOTAL... 

60,094 

2,178 

63,670 

1,446 

YEAR  TO  DATE... 

383,995 

13,370 

352,470 

13,084 

PORTLAND,  MAINE 

Press  Herald-m 


ROP  Local . 

27,799 

2,343 

22,594 

3,701 

Preprint  Local . 

15,036 

16,019 

ROP  National . 

951 

728 

Preprint  National . 

340 

108 

Classitied . 

14,630 

17 

13,394 

42 

Total . 

58,756 

2,360 

52,843 

3,743 

Telegram-S 

ROP  Local . 

16,080 

13.987 

Preprint  Local . 

31,674 

32,960 

ROP  National . 

523 

642 

Preprint  National . 

3,452 

4,290 

Classified . 

18,968 

17,651 

Total . 

70,697 

69,530 

GRAND  TOTAL... 

129,453 

2,360 

122,373 

3,743 

YEAR  TO  DATE... 

743,836 

14,421 

716,046 

21,107 

PROVIDENCE,  R.I. 


Journal-BulletIn-m 


ROP  Local . 

.  37,415 

6,090 

40,205 

7,019 

Preprint  Local . 

6.969 

103,410 

2,642 

246,749 

ROPNational . 

3.035 

24 

3,029 

24 

Classified 

26.616 

965 

29,121 

892 

Total . 

....  74,035 

110,489 

74,997 

254,684 

1993 

1992 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Journal-S 

ROP  Local . 

26,589 

1,487 

26,837 

1,466 

Preprint  Local . 

46,643 

94,948 

51,474 

173,982 

ROPNational . 

3,471 

3,128 

Preprint  National . 

13,081 

17,047 

Classified . 

13,545 

235 

13,518 

281 

Total . 

103,329 

96,670 

112,004 

175,729 

GRAND  TOTAL... 

.  177,364 

207,159 

187,001 

430,413 

YEAR  TO  DATE... 

958,507 

680,564 

843,414 

741,534 

READING, 

,  PENN. 

Eagle-Times-e 

ROP  Local . . . 

38,446 

39,328 

Preprint  Local . 

22,420 

30,160 

ROP  National . 

492 

803 

Classified . 

38,305 

39,520 

Total . 

99,663 

109,811 

Eagle-S 

ROP  Local . 

21,678 

19,079 

Preprint  Local . 

11,290 

41,285 

7,580 

31,610 

ROPNational . 

428 

779 

Preprint  National . 

10,620 

11,160 

Classified . 

25,223 

20,280 

Total . 

69,239 

41,285 

58,878 

31,610 

GRAND  TOTAL.. 

168,902 

41,285 

168,689 

31,610 

YEAR  TO  DATE.. 

962,906 

236,245  1,197,146 

144,625 

RENO, 

NEV. 

Gazette-Journal-m 

ROP  Local . 

76,298 

59,764 

Preprint  Local . 

119,479 

110,364 

ROPNational . . 

2,456 

1,626 

Preprint  National . 

11,572 

10,296 

Classified . 

59,210 

61,591 

GRAND  TOTAL. 

269,015 

243,641 

YEAR  TO  DATE. 

1,564,715 

1,505,109 

RICHMOND,  VA. 


Times-Dispa1ch-m 


ROP  Local . 

36,822 

8,605 

41,978 

6,689 

Preprint  Local . 

22,009 

948 

16,708 

1,742 

ROPNational . 

3,005 

44 

2,616 

216 

Preprint  National . 

535 

545 

Classified . 

34,935 

32,591 

4,314 

Total . 

..  96,771 

10,132 

93,893 

13,506 

Times-Dispatch-S 


ROP  Local . 

17,583 

18,937 

2,931 

Preprint  Local . 

25,124 

1,945 

26,418 

1,775 

ROP  National 

1,136 

1,108 

4 

Preprint  National . 

9,841 

9,935 

Classified . 

22,300 

20,301 

4,431 

Total . 

.  75,984 

1,945 

76,699 

9,141 

GRAND  TOTAL.. 

.  172,755 

12,077 

170,592 

22,647 

YEAR  TO  DATE.. 

.  1,073,222 

79,329  1,046,754 

76,488 

RIVERSIDE,  CALIF. 


Press-Enierprise-mS 


ROP  Local . 

50,118 

23,525 

54,561 

25,152 

Preprint  Local . 

127,186 

142,068 

ROPNational . 

7,490 

12 

5,118 

218 

Preprint  National . 

16,696 

16,380 

Classified.... 

61,375 

227 

61,728 

467 

GRAND  TOTAL... 

262,865 

23,764 

279,855 

25,837 

YEAR  TO  DATE... 

1,498,936 

129,062  1 

,642,439 

147,000 

SACRAMENTO,  CALIF. 


Bee-mS 


ROP  Local . 

71,756 

17,984 

65,105 

19,791 

Preprint  Local . 

117,000 

45,511 

117,253 

34,114 

ROP  National . 

12,987 

13,947 

Preprint  National . 

19,045 

650 

18,460 

1,690 

Classitied . 

177,410 

6,656 

208,866 

7,384 

GRAND  TOTAL... 

398,198 

70,801 

423,631 

62,979 

YEAR  TO  DATE... 

N/A 

1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

ST. 

.  LOUIS,  MO 

Post-Dispatch-m 

ROP  Local.. 

43.738 

25,865 

45,047 

20,770 

Preprint  Local . 

59,850 

30,882 

ROPNational . 

2,644 

2,259 

3,654 

1,747 

Preprint  Nalional 

1,490 

937 

Classified... 

49,231 

6,736 

42.080 

Total . 

156,953 

34,860 

122,600 

22,517 

Post-Dispatch-S 

ROP  Local . 

22,735 

22,093 

Preprint  Local . 

46,889 

36,778 

ROP  Nalional . 

2,248 

3,691 

Preprint  National . 

12,025 

11,685 

Classified.. 

36,096 

34,363 

Total . 

119,993 

108,610 

GRAND  TOTAL... 

276,946 

34,860 

231,210 

22,517 

YEAR  TO  DATE... 

1,548,886 

198,181  1,420,349 

132,209 

SAN  BERNARDINO, 

Bee-mS 

CALIF. 

ROP  Local . 

41,488 

48,358 

Preprint  Local . 

60,468 

59,189 

ROPNational . 

5,234 

3,191 

Preprint  National . 

5,944 

11,690 

Classified . 

58,793 

47,850 

GRAND  TOTAL.. 

.  171,927 

170,278 

YEAR  TO  DATE.. 

.  1,074,286 

1,032,127 

SAN  DIEOO,  CALIF. 

Union-Tribune-mS 
ROP  Local . 

.  114,150 

16,683  122,237 

16,829 

ROP  National . 

16,311 

1,495  16,918 

2,083 

Classified . 

95,210 

12,607  102,535 

5,447 

GRAND  TOTAL.. 

.  225,671 

30,785  241,690 

24,359 

YEAR  TO  DATE.. 

.  1,400,218 

176,970  1,472,811 

147,696 

SAN  FRANCISCO,  CALIF. 


Chronlcle-m 


ROP  Local . 

52,978 

14,428 

47,347 

14,836 

Preprint  Local . 

72,406 

62,132 

ROPNational . 

18,385 

1,015 

17,248 

492 

Preprint  National . 

1,040 

2,194 

Classitied . . 

44,205 

50,971 

Total . 

189,014 

15,443 

179,892 

15,328 

Examiner-e 

ROP  Local . 

47,821 

13,216 

37,742 

14,133 

Preprint  Local . 

72,406 

62,132 

ROPNational . 

16,690 

961 

15,696 

276 

Preprint  National . 

1,040 

2,194 

Classified 

43,654 

50,426 

Total . 

181,611 

14,177 

168,190 

14,409 

Examiner/Chronlcle-S 

ROP  Local . 

21,809 

2,875 

23,887 

4,357 

Preprint  Local . 

67,072 

57,456 

ROPNational . 

9,625 

268 

10,756 

372 

Preprint  National . 

25,480 

22,750 

Classified . 

24,073 

28,753 

Total . 

148,059 

3,143 

143,602 

4,729 

GRAND  TOTAL... 

518,684 

32,763 

491,684 

34,466 

YEAR  TO  DATE... 

2,517,651 

169,658  2,459,037 

178,338 

SANTA  MONICA, 

Outlook-e 

CALIF. 

ROP  Local . 

26.794 

25,554 

Preprint  Local . 

11,672 

11,672 

ROP  National . 

4,135 

3,388 

Classified . 

25,537 

29,263 

GRAND  TOTAL... 

68,138 

69,877 

YEAR  TO  DATE... 

385,647 

417,787 

SHELBYVILLE, 

TENN. 

Times-Gazette-e 

ROP  Local . 

13,904 

15,747 

Preprint  Local . 

20,129 

22,456 

ROP  National . 

453 

70 

Preprint  National . 

704 

Classified . 

5,299 

4,798 

GRAND  TOTAL... 

40,489 

43,071 

YEAR  TO  DATE... 

N/A 

♦Indicates  newspapers  reporting  figures  in  lines. 
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1993 

FULL  PART 

RUN  RUN 

SITKA,  ALASKA 

Dally  Sentlnel-e 

1992 

FULL  PART 
RUN  RUN 

ROP  Local . 

5,316 

6,628 

Preprint  Local . 

16 

7 

ROP  National . 

493 

1,295 

Classified . 

1,339 

1,127 

GRAND  TOTAL... 

7,164 

9,057 

YEAR  TO  DATE... 

41,297 

50,013 

SPOKANE, 

WASH. 

Spokesman-Review-m 

ROP  Local . 

23,148 

23,885 

Preprint  Local . 

8,127 

8,473 

ROPNalional . 

2,770 

2,376 

Classified . 

16,474 

15,861 

Total . 

50,519 

50,595 

Spokesman-Review-S 

ROP  Local . 

8,395 

10,880 

Preprint  Local . 

6,416 

6,658 

ROPNalional . 

1,051 

1,042 

Preprint  National . 

1,237 

1,342 

Classified . 

19,196 

17,353 

Total . 

36,295 

37,275 

GRAND  TOTAL... 

86,814 

87,870 

YEAR  TO  DATE... 

687,324 

709,382 

STAMFORD,  COHN. 


Advocate-a/d 


ROP  Local . 

.  26,346 

26,968 

ROP  National . 

3,675 

3,504 

Classified . 

18,904 

18,358 

Total . 

....  48,925 

48,830 

Advocate-S 


ROP  Local . 

8,442 

10,006 

ROPNalional . 

2,472 

1,901 

Classified . 

6,880 

7,875 

Total . 

17,794 

19,782 

GRAND  TOTAL... 

66,719 

68,612 

YEAR  TO  DATE... 

382,772 

401,820 

SYRACUSE,  N.Y. 


Post-Standard-m 


ROP  Local . 

12,920 

422 

14,483 

268 

Preprint  Local . 

133,301 

82,341 

ROP  National . 

1,964 

1,579 

Preprint  National . 

13,839 

13,978 

Classified . 

15,660 

14,091 

Total . 

177,684 

422 

126,472 

268 

Herald  Journal-e 

ROP  Local . 

26,317 

9,728 

26,757 

6,997 

Preprint  Local . 

46,419 

102,539 

ROP  National . 

1,631 

1,929 

Preprint  National . 

2,878 

2,589 

Classilied . 

20,866 

18,447 

Total . 

.  98,111 

9,728 

152,261 

6,997 

Herald  American-S 

ROP  Local . 

26,899 

14,610 

27,932 

12,833 

Preprint  Local . 

42,602 

94,738 

ROP  National . 

2,069 

2,314 

Preprint  National . 

2,878 

2,589 

Classified . 

22,770 

19,608 

Total . 

97,218 

14,610 

147,181 

12,833 

GRAND  TOTAL.. 

373,013 

24,760 

225,914 

20,098 

YEAR  TO  DATE.. 

2,333,794 

127,539  2,136,326 

121,131 

TACOMA,  WASH. 


Morning  News  Tribune-m 


ROP  Local . 

50,551 

1,496 

41,905 

2,328 

Preprint  Local . 

77,582 

12,850 

65,603 

19,401 

ROP  National . 

6,113 

9,324 

174 

Preprint  National . 

15,871 

37 

16,664 

Classified . 

46,489 

1,683 

49,064 

1,583 

GRAND  TOTAL.. 

.  196,606 

16,066 

182,560 

23,486 

YEAR  TO  DATE.. 

.  1,114,658 

91,035  1,099,352 

170,880 

1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

TOLEDO, 

OHIO 

Blade-m 

ROP  Local. 

30,812 

4,952 

29,094 

5,230 

Preprint  Local . 

28,980 

24,003 

ROP  National 

1,500 

350 

1,611 

198 

Classitied... 

15,806 

929 

15,913 

713 

Total . . 

77,098 

6,231 

70,621 

6,141 

Blade-S 

ROP  Local . 

16,976 

13,918 

Preprint  Local 

58,275 

42,903 

ROPNalional . 

1,227 

1,087 

Preprint  National . 

16,947 

17,514 

Classified... 

12,282 

12,839 

Total . 

.  105,707 

88,261 

GRAND  TOTAL.. 

.  182,805 

6,231 

158,882 

6,141 

YEAR  TO  DATE.. 

.  1,053,630 

33,717 

964,860 

36,142 

TOPEKA, 

KAN. 

Capital-Joumal-m 

ROP  Local . 

42,152 

42,151 

Preprint  Local . 

22,206 

56,607 

19,013 

53,769 

ROP  National . 

1,034 

1,293 

Preprint  National . 

9,152 

8,554 

Classified . 

30,790 

28,662 

GRAND  TOTAL... 

96,182 

65,759 

91,119 

62,323 

YEAR  TO  DATE... 

562,474 

398,545 

596,643 

364,171 

TORRANCE,  CALIF. 

Daily  Breeze-eS 


ROP  Local .  46,725  44,520 

Preprint  Local .  73,172  73,172 

ROP  National .  5,042  5,028 

Preprint  National .  16,053  16,053 

Classified .  49,157  55,905 


GRAND  TOTAL...  190,149  194,678 

YEAR  TO  DATE...  1,141,698  1,192,638 


TWIN  FALLS,  IDAHO 

Tintes-News-mS 


ROP  Local .  30,832  27,961 

Preprint  Local .  75,037  69,2(B 

ROP  National .  270  144 

Ciassilieo  .  25,663  23,131 


GRAND  TOTAL...  131,802  120,441 

YEAR  TO  DATE...  741,853  718,294 


1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

WICHITA  FALLS,  TEXAS 


Times  Record  News-mS 


ROP  Lord . 

39,005 

33,911 

ROP  National . 

1,170 

896 

Classified . 

31,706 

30.380 

GRAND  TOTAL... 

112,056 

65,187 

YEAR  TO  DATE... 

N/A 

WINDSOR, 

Star-e* 

ONTARIO 

ROP  Local . 

489,845 

541,904 

Preprint  Local . . 

986,557 

756,942 

ROP  National . 

160,846 

159,758 

Preprint  National . 

147,814 

91,351 

Classified . 

310,591 

356,761 

GRAND  TOTAL.. 

2,095,653 

1,906,716 

YEAR  TO  DATE.. 

11,454,139 

10,884,837 

Note:  Figures  given  in  modular  agate  lines. 


WINSTON-SALEM,  N.C. 


Joumal-m 

ROP  Local . 

39,045 

7,029 

42,080 

10,161 

Preprint  Local . 

7,205 

24,341 

6,251 

15,478 

ROP  National . 

Preprint  National . 

1,799 

200 

264 

1,266 

88 

Classified  .... 

39,702 

88 

41,236 

Total . 

87,951 

31,722 

90,833 

25,727 

Journal-S 

ROP  Local . 

13,355 

1,948 

14,188 

1,755 

Preprint  Local . 

5,116 

27,367 

6,574 

25,753 

ROP  National . 

Preprint  National . 

Classified 

Total . 

1,425 

11,738 

20,076 

51,710 

29,315 

1,013 

11,440 

20,098 

53,313 

27,508 

GRAND  TOTAL... 

139,661 

61,037 

144,146 

53,235 

YEAR  TO  DATE... 

886,426 

367,411 

894,022 

339,741 

YAKIMA,  WASH. 


Herald-Republic-m 


ROP  Local . 

28,791 

28,807 

ROP  National..... . 

1.736 

1,653 

Classified . 

46,240 

44,990 

GRAND  TOTAL... 

76,767 

75,450 

YEAR  TO  DATE... 

462,618 

448,310 

TULSA, 

OKLA. 

World-e 

ROP  Local . 

...  37,158 

5,470 

34,523 

1,801 

Preprint  Local . 

2,391 

835 

2,350 

1,062 

ROP  National . 

1,261 

1,134 

Preprint  National . 

43 

Classified. 

33,168 

31,673 

Total . 

...  73,978 

6,305 

69,680 

2,906 

World-S 

ROP  Local . 

17,452 

18,603 

Preprint  Local . 

7,928 

5,859 

ROP  National . 

1,091 

1,652 

Preprint  National . 

2,246 

2,261 

Classified. 

21,319 

19,801 

Total . 

...  50,036 

48,176 

GRAND  TOTAL 

...  124,014 

6,305 

241  870 

2,906 

YEAR  TO  DATE 

...  428,909 

23,914 

403,118 

17,520 

WASHINGTON,  PENN. 

Observer-Reporter-m 


ROP  Local . 

17,817 

18,311 

Preprint  Local 

23,978 

27,219 

ROP  National . 

448 

929 

Preprint  National . 

1,032 

516 

Classitied. 

28,812 

28,236 

Total . 

72,087 

75,211 

Observer-Reporter-S 

ROP  Local . 

4,179 

7,598 

Preprint  Local . 

32,508 

35,604 

ROP  National . 

70 

162 

Preprint  National . 

129 

17,544 

Classilied. 

7,907 

9289 

Total . 

44,793 

70,197 

GRAND  TOTAL... 

116,880 

145,408 

YEAR  TO  DATE... 

738,728 

684,740 

Cowles  Media 
splits  stock, 
refinances  note 

MINNEAPOLIS-BASED  COWLES 
Media  Co.  has  amended  its  certificate 
of  incorporation  to  allow  a  six-for-one 
stock  split. 

The  company  also  declared  a  quarterly 
dividend  of  per  share  after  the  split, 
or  before.  The  split  was  effective 
Aug.  13.  The  dividend  is  payable  Sept.  6 
to  shareholders  of  record  as  of  Aug.  20. 

New  directors  elected  were  Elizabeth 
Ballantine,  a  Washington  attorney,  and 
Elizabeth  Bullitt  of  the  University  of 
North  Carolina. 

The  company  also  announced  that  it 
completed  the  refinancing  of  a  $28.5 
million  senior  note  held  by  Metropoli¬ 
tan  Life  Insurance  Co.  The  note’s  term 
was  extended  and  interest  rate  reduced 
to  6.97%  from  8.9%. 


♦Indicates  newspapers  reporting  figures  in  lines. 
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Dewar  bows  out 
of  direct  sales 

Front-end  systems  vendor  lets  integrators 
sell  its  publishing  software  products 


by  Jim  Rosenberg 

DEWAR  INFORMATION  SYSTEMS 
Corp.  is  ending  direct  sales  and  system 
integration  services.  The  Westmont, 
III.,  firm  said  it  will  provide  its  latest 
software  product,  DewarView,  exclu¬ 
sively  through  alliances  with  third-par¬ 
ty  integrators. 

DewarView  is  designed  to  combine  a 
variety  of  standard-platform,  third-par¬ 
ty  applications  and,  where  needed,  in¬ 
dustry-specific  software  for  newspapers 
into  integrated  publishing  systems. 

Dewar’s  first  alliance,  with  Digital 
Equipment  Corp.,  has  installed  a  Dew¬ 
arView  editorial  system  at  the  Advo¬ 
cate,  Baton  Rouge,  La.  Digital  is  in¬ 
stalling  another  Dewar  editorial  system 
as  the  integrator  of  editorial,  advertis¬ 
ing  and  color- imaging  systems  at  the 
Daily  Herald,  Arlington  Heights,  III. 

According  to  Digital  prepress  sales 
manager  Gerry  McMahon,  the  multi¬ 
vendor  partnership  will  begin  installa¬ 
tion  at  another,  unnamed  Midwest 
newspaper. 

Dewar  announced  it  would  with¬ 
draw  from  direct  sales  after  concluding 
an  alliance  with  Computer  Network 


C.E.  Stewart  Dewar 


In  announcing  its  decision,  Dewar 
said  that  only  with  “a  far-reaching  net¬ 
work  of  integrators”  could  it  achieve  the 
sales  volume  necessary  to  price  Dew¬ 
ar  at  less  than  $1,000. 


Dewar,  which  expects  to  announce  other 
alliances,  at  home  and  abroad,  said  it  has  “offered 
product  alliances  to  a  number  of  former 
competitors.” 


Integrators  Corp.,  Nashua,  N.H.  Dew¬ 
ar  president,  Larry  E.  Justice,  said  the 
company  “is  committed  not  to  com¬ 
pete  with  our  alliance  partners.” 

Dewar,  which  expects  to  announce 
other  alliances,  at  home  and  abroad, 
said  it  has  “offered  product  alliances  to 
a  number  of  former  competitors.” 


While  Dewar  continues  to  provide 
service,  support  and  add-on  sales  to 
existing  customers,  it  said  users  of  its 
Systems  II,  III  and  IV  will  contract 
with  DEC,  CNI  or  another  Dewar  in¬ 
tegration  partner  for  upgrades  to  Dew¬ 
ar  View. 

C.E.  Steuart  Dewar  started  his  sys¬ 


tems  business  18  years  ago  when  he  ac¬ 
quired  the  Draft  8  newspaper  product 
line  from  his  former  employer,  Chica¬ 
go-based  Datalogics.  DEC-based  sys¬ 
tems  were  eventually  ported  to  PCs. 
The  newest  systems  use  DewarView 
software  to  bring  together  customer-se¬ 
lected,  off-the-shelf  applications  for 
Windows  and  Macintosh  environ¬ 
ments.  BE^P 

N.Y.  Times  reaches 
last  labor  pact 

THE  LAST  LABOR  agreement  be¬ 
tween  the  New  York  Times  and  its  major 
production  unions  was  reached  when 
members  of  the  Paperhandlers  and 
Straighteners  Union  No.  1  ratified  a 
contract  through  the  year  2000. 

Workers  who  receive  and  prepare 
newsprint  at  Times  printing  plants  in 
New  York  City  and  Edison,  N.j.,  twice 
rejected  an  agreement  negotiated  late 
last  year. 

June  newsprint 
consumption 

NEWSPRINT  CONSUMPTION  BY 
U.S.  daily  newspapers  was  down  1.2% 
in  June  compared  with  a  year  earlier, 
according  to  preliminary  results  of  the 
Newspaper  Association  of  America’s 
survey  of  members.  Consumption  in 
the  first  half  of  1993  was  1.2%  higher 
than  the  same  period  in  1992. 

May  consumption  figures  were  re¬ 
vised  from  a  1.8%  decline  to  a  0.5%  in¬ 
crease. 

Publishers’  end-of-month  inventories 
averaged  49  days’  supply,  compared 
with  36  days  in  June  1992. 


RIT  gets  Macbeth 
densitometers 

ROCHESTER  INSTITUTE  OF  Tech¬ 
nology’s  School  of  Printing  Manage¬ 
ment  and  Sciences  received  five  reflec¬ 
tion  densitometers  valued  at  $14,925 
from  Macbeth  Corp.,  Newburgh,  N.Y. 
Students  will  use  the  donations  in  the 
school’s  advanced  lithography  and  col¬ 
or  measurement  laboratories. 
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Vendors^  agreements 

Deals  between  the  dealers 


Scit«x  Corp.  Ltd.,  Herzlia,  Israel, 
bought  570,000  additional  shares  in 

Rasl«rOp8  Corp.  through  a  block 
trade  in  the  market,  increasing  its 
stake  in  the  Santa  Clara,  Calif.,  maker 
of  color  video- imaging  systems.  Scitex 
holds  a  three-year  warrant  to  buy  more 
shares  from  RasterOps  at  $9  per  share. 
Fully  exercised,  the  option  would  bring 
its  holding  to  approximately  26%. 

Last  month,  Scitex  became  Ras¬ 
terOps’  biggest  shareholder  when  it  ac¬ 
quired  1.25  million  newly  issued  shares 
for  $8  each. 

Linotypo-Holl  Co.,  Eschborn,  Ger¬ 
many,  and  Hauppauge,  N.Y.,  will  inte¬ 
grate  the  PlanBuilder  ad  planning  sys¬ 
tem  from  DPS  Typocroft,  Basildon, 
England,  with  its  Macintosh-based 
LinoPress  system  to  automate  ad  man¬ 
agement,  planning  and  production.  An 
interface  to  LinoPress  ad  booking  and 
pagination  functions  will  provide  full- 
edition  ad  dummying  and  classified 
pagination  capabilities.  Dummys  are 
produced  using  preset  guidelines  for 
page  dimensions,  advertising  percent¬ 
ages,  special  position,  color  placement 
and  coupons.  Users  can  view  up  to  128 
pages  on  screen  quickly  and  relocate 
ads  of  any  size.  PlanBuilder  tracks  ads, 
showing  low-resolution  copy.  It  offers 
immediate  yield-per-page  information, 
sales  reporting,  revenue  data  and  fore¬ 
casts. 

Digital  Equipmant  Corp.,  Merri¬ 
mack,  N.H.,  and  Interactive  Media 
Inc.,  a  division  of  the  Gazette  Co., 
Cedar  Rapids,  Iowa,  will  market  Ex- 
pressWay  Classified.  The  electronic 
classified  advertising  system  provides 
Touch-Tone  phone  access  to  a  database 
of  automobile  listings. 

Developed  on  Digital’s  DECpc  AXP 
150  running  under  Microsoft  Windows 
NT,  a  system  can  support  up  to  48 
lines.  An  accompanying  interface  links 
Express  Way  with  any  paper’s  classified 
system,  said  Digital,  which  provides  in¬ 
stallation,  training  and  support. 

Interactive  Media  can  share  its  strat¬ 
egy  with  newspapers  on  a  consulting 
basis  to  help  introduce  buyers  and  sell¬ 
ers  to  Express  Way  benefits. 

Since  its  spring  launch,  more  than 


10,000  customers  have  called  the 
Gazette’s  AutoLine  classified  ad  loca¬ 
tor,  for  which  private  parties  and  deal¬ 
ers  pay  premiums  for  listings  on  a  per- 
ad  or  monthly  contract  basis. 

ExpressWay  technology  will  be  ex¬ 
tended  to  other  listings,  such  as  real 
estate  and  help  wanted,  according  to 
Digital.  The  companies  also  plan  fax 
delivery  of  customers’  selections. 

Callers  to  a  local  number  hear  prere¬ 
corded  instructions  and  help  messages. 
Users  enter  the  desired  make,  model 
and  other  criteria  on  the  phone’s  key¬ 
pad  according  to  numerical  code.  The 
system  responds  with  the  number  of 
vehicles  listed  that  meet  a  caller’s  cri¬ 
teria.  Dealers  can  use  the  service  to  list 
many  more  vehicles  than  they  usually 
promote  in  print. 

EON  Corp.,  Reston,  Va.,  and  Moad 
Data  Central,  Dayton,  Ohio,  are  de¬ 
veloping  a  personalized  information 
service  that  will  allow  interactive  tele¬ 
vision  viewers  to  request  copies  of  arti¬ 
cles,  news  stories  and  entertainment 
reviews  and  listings.  Users  will  be  able 
to  access  summaries  from  leading  pub¬ 
lications,  then  order  fiill-text  printouts. 

In  later  stages,  the  companies  say, 
users  will  be  able  to  create  periodically 
updated  personal  files  on  specific  sub¬ 
jects,  order  special  reports  and  suggest 
topics,  events  or  people  to  be  added  to 
available  materials. 

The  system  will  be  available  in  the 
fall  on  a  schedule  to  be  set  by  the  Fed¬ 
eral  Communications  Commission, 
which  is  expected  to  license  interactive 
video  and  data  services. 

Formerly  known  as  TV  Answer, 
EON  has  among  its  alliances  an  agree¬ 
ment  with  Hawlatl-Packard  Co. 
for  development  of  a  device  attaching 
to  home  televisions  that  provides  com¬ 
mercial,  entertainment  or  information¬ 
al  interactivity.  H-P  is  also  investigat¬ 
ing  a  wireless  link  between  its  palm¬ 
top  computer  and  the  interactive 
device  to  allow  downloading  of  ac¬ 
cessed  information  to  the  small  PC. 
The  combination  of  technologies 
could  put  access  to  Mead  Data’s  Nexis 
news  libraries  into  a  coat  pocket,  pro¬ 
vided  the  interactive  service  is  avail¬ 
able  via  office  or  hotel  televisions. 


Dialog  lafferoiatiaa  Sorvlcos 
lac.,  Palo  Alto,  Calif.,  a  Knight-Rid- 
der  Co.,  made  what  it  calls  a  “signifi¬ 
cant  minority  investment”  in  privately 
held  Porsoaal  Library  Seftwaro 
lac.,  Rockville,  Md.  The  companies 
will  develop  products  that  integrate 
text-  and  image-based  information 
from  internal  and  external  databases 
for  delivery  to  customers’  desktops  and 
tools  to  help  users  extract  data  from 
the  vast  amount  of  information.  An 
area  of  initial  development  will  be  Di¬ 
alog’s  CD-ROM  business  and  will  use 
PLS’s  multimedia  and  image/document 
management  experience. 

PLS  develops  information  retrieval 
products  that  employ  tools  such  as 
concept  searching  and  relevance  rank¬ 
ing.  PLS  Personal  Librarian  software  is 
used  in  products  developed  by  Apple 
Computer,  America  Online,  Data- 
Times  and  Grolier  Electronic  Publish¬ 
ing.  Dialog  offers  on-line  and  CD- 
ROM  search  and  retrieval  systems. 

Dialog  also  announced  that  Swa 
Microsystaois  Cooipwter  Corp., 
Mountain  View,  Calif.,  will  help  move 
Dialog’s  more  than  2  terabytes  of 
stored  data  from  its  mainframe  com¬ 
puter  to  a  networked  client-server  sys¬ 
tem,  providing  faster,  more  flexible 
search,  retrieval  and  delivery  tools.  It 
said  the  scaleable,  open-system  archi¬ 
tecture  will  accommodate  growth  of 
the  service’s  data.  The  system  will  con¬ 
vert  the  information  over  several  years 
to  Sun  Sparc  workstations  and  servers 
running  the  Solaris  distributed  com¬ 
puting  environment  as  its  new  develop¬ 
ment  platform.  A  strategic  relationship 
with  SMCC  and  SunSoft  will  provide 
information  content  and  services  for 
managing  information  on  the  Sparc- 
Solaris-platform,  allowing  Sparc  users 
to  access  Dialog  in  the  future. 

In  other  agreements.  Dialog  said  it  is 
engaged  in  collaborative  research  with 
Xorex  Corp.’s  Palo  Alto  Research 
Center,  a  consulting  partnership  with 
SRI  Inlornational  to  develop  a 
technology  plan  and  alliances  with 
Advancod  Rosoarch  Tochnolo- 
gios  and  Tulobaso  Systoms,  devel¬ 
opers  of  customized  information  design 
interfaces  for  corporate  clients. 

Mood  Data  Cootral,  Dayton,  Ohio, 
added  the  Coluoibia  Jouraalisoi 
Roviow  to  its  Nexis  on-line  news  and 
information  service.  Also,  SoftLine’s 
Ethnic  NewsWatch,  which  is  now 
cross-filed  into  the  Nexis  library,  added 
the  Naw  York  Now  Awstordaoi 
Nows  to  its  80-plus  American  ethnic 
and  minority  newspapers. 
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Orders  and  installations 


Who  sold  what  where 


P.Ink  software  engineering, 

Hamburg,  Germany 

Macintosh-based  P.Ink  Press  editor¬ 
ial  and  advertising  systems  for  German 
newspaper  publishers  Neue  Pressege- 
sellschaft,  Ulm;  Schwabischer  Verlag, 
Leutkirch;  and  a  third  unidentified 
group  in  Stuttgart.  The  projects,  val¬ 
ued  at  DM  $65,  were  undertaken  by 
Rechenxentrum  SudwesI,  a  Stutt¬ 
gart-based  system  integrator  specializ¬ 
ing  in  large  media  companies. 

P.Ink  and  RZSW  announced  their 
partnership  in  offering  software,  design 
and  configuration,  installation,  train¬ 
ing,  service  and  support  in  projects 
moving  publishers  from  mainframes  to 
various  decentralized  systems. 

Quark  Inc., 

Denver 

Quark  Publishing  System  for  pro¬ 
duction  of  editorial  sections  of  15  titles 
at  Celtic  Newspapers,  Merthyr  Tydfil, 
U.K.  The  new  copy  entry,  pagination 
and  tracking  system  was  supplied,  con¬ 
figured  and  customized  by  The  Last 
Word,  London,  following  three- 
month  beta  testing  at  the  Thomson 
Regional  Newspapers  group  in  Wales. 
Technical  manager  Leighton  Jones  said 
the  group  is  considering  QPS  for  use  at 
its  Cardiff  dailies.  Though  The  Last 
Word  supports  QPS  at  other  European 
publications,  Celtic  is  the  system’s  first 
buyer  in  Britain. 

Baseviow  Products  Inc., 

Ann  Arbor,  Mich. 

Macintosh-based  publishing  soft¬ 
ware  installations  at  the  News  Examin¬ 
er,  Connersville,  Ind.  (IQue  editorial, 
communications,  output  manage¬ 
ment);  Kenton  (Ohio)  Times  (Circula¬ 
tion  Database  and  Distribution  Han¬ 
dler  CirculationPro  modules); 
Brookhaven,  Miss.,  Daily  Leader  (edi¬ 
torial,  classified,  communications,  pro¬ 
duction);  University  of  Iowa’s  Daily 
Iowan,  Iowa  City  (IQue  editorial, 
ClassManager/Plus  with  accounts  re¬ 
ceivable);  Cincinnati  Press  Communi¬ 
ty  News-East  (IQue  editorial);  Daily 
Times,  Farmington,  N.M.  (Circulation 
Database,  Distribution  Handler); 


Coast  Star,  Manasquan,  N.J.  (classi¬ 
fied);  Daily  Tribune'News,  Carters- 
ville,  Ga.  (editorial,  classified);  Home' 
town  Shopper,  Utica,  Mich.,  (classi¬ 
fied);  St.  Croix  Avis,  Christiansted, 
U.S.  Virgin  Islands  (DisplayManager, 
Ad  Director);  Daily  News,  Ball  State 
University,  Muncie,  Ind.  (classified, 
display  ad);  Albany  (Ore.)  Democrat' 
Herald  (customized  ClassManager/Plus 
with  accounts  receivable). 

Wustern  Lithutech, 

St.  Louis 

Three  plate  lines  for  Clarm,  Buenos 
Aires,  purchased  through  local  dealer 
Mainmark.  Each  consists  of  the  new 
Lith-X-Pozer  7  fully  automatic  exposure 
system,  Lithoplater  38G  processor  and 
single/double-size  Lithobender.  The  Ar¬ 
gentine  daily  also  bought  an  automatic 
punch  coater,  light  table/film  punch, 
automatic  inspection  system,  computer- 
controlled  registration  punch  and  three 
barcode  readers. 

Data  Sciencus  Inc., 

Silver  Spring,  Md. 

Papertrak-2000  Unix-based  business 
management  systems  for  the  Columbia 
(Mo.)  Daily  Tribune.  Systems  include 
circulation  management  database  mar- 
keting/TMC,  4GL  report  writer  and 
cash  register  to  handle  the  daily’s 
17,800  circulation  and  delivery  of  more 
than  30  other  publications. 

Alex  Publishing  Systems  Cerp., 

Bedford,  Mass. 

Component  and  system  sales  to 
U.S.,  European  and  Latin  American 
papers.  The  Winston-Saiem  (N.C.) 
Journal  bought  a  Fault  Tolerant  File 
System  that  replaces  page  storage  on 
individual  workstations.  The  server’s 
redundancy  ensures  data  archiving  and 
server  failure  recovery.  It  allows  backup 
of  geometry  and  content  of  all  pages  in 
progress. 

A  $250,000  PostScript-based  Full 
Page  Output  system  will  be  used  to 
paginate  the  Yorktown  (N.Y.)  Pen- 
nysaver.  Text,  images  and  graphics,  in¬ 
cluding  ads  from  third-party  display  ad 
terminals  and  camera-ready  scanned 


ads,  are  assembled  into  complete  pages 
and  translated  for  the  customer’s  cho¬ 
sen  output  device.  Atex  will  also  inte¬ 
grate  the  publication’s  15  Macintoshes 
running  Multi-Ad  with  its  IBM 
RS/6000  fileserver.  Pennysaver,  which 
already  uses  Atex  classified  ad  order 
entry,  editorial  and  news  layout  sys¬ 
tems,  produces  more  than  two  dozen 
publications,  amounting  to  more  than 
4,000  pages  weekly. 

Dutch  publisher  Perscombinatie 
bought  a  Communications  Manager  to 
collect  and  manage  communications  to 
and  from  Trouw,  Het  Parool  and  Volk' 
skrant,  which  together  circulate 
700,000  copies.  The  multipurpose  pro¬ 
gram  runs  on  an  IBM  RS/6000,  com¬ 
municating  through  Atex  Gateway 
with  Atex  front  ends  to  handle  all  in¬ 
bound  and  outbound  communications. 
It  will  supply  the  three  dailies  with  ser¬ 
vice  from  press  agencies,  bureaus  and 
correspondents  worldwide  and  func¬ 
tion  as  a  correspondents’  mailbox  and 
wire-story  database.  Relieving  the  J-11 
system  of  the  communications  man¬ 
agement  burden  also  improves  that  sys¬ 
tem’s  performance. 

Atex  linked  a  System  Integrators 
Inc.  front  end  to  QuarkXPress  for  pagi¬ 
nation  at  the  160,000-circulation  Het 
Volk,  Ghent,  Belgium.  The  100-year- 
old  Flemish  daily  already  was  paginat¬ 
ing  with  Xpress  in  an  OPI  environ¬ 
ment.  Atex  Quicklink  translates  and 
tags  the  formatted  SII  text  files,  then 
automatically  routes  stories  to  desired 
folders  on  a  Macintosh  fileserver,  con¬ 
tinually  monitoring  the  front  end  for 
finished  stories  to  update  the  server. 

A  second  ColorFlow  5000  color  sys¬ 
tem  was  sold  to  La  Prensa,  Panama 
City,  Panama.  Using  a  Linotype  530 
imagesetter  with  a  RIP  50,  a  Macin¬ 
tosh  Quadra  950  and  Sharp  scanner 
interfacing  to  ColorFlow,  the  paper 
will  add  full-color  supplements  to  the 
main  publication,  which  went  full  col¬ 
or  last  fall  with  ColorFlow. 

Caracas-based  El  Universal,  Vene¬ 
zuela’s  largest  newspaper,  which  is 
moving  reporters  from  typewriters  onto 
an  Atex  Writer  network  (386  PCs  and 
an  RS/6000  fileserver),  will  become  a 
beta  site  for  pagination  with  EdPage 
1.4.  In  addition  to  software  and 
RS/6000  hardware  for  three  EdPage 
workstations,  Atex  will  supply  an  Ar- 
chitect-to-EdPage  interface,  to  bring 
over  page  dummies  for  editorial  layout, 
and  three  X-Preference  filters. 
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Standoff 

Studio,  L.A.  Times  stare  each  other  down  over  disputed  story 


by  M.L.  Stein 

COLUMBIA  STUDIOS  threatened  to 
make  itself  off-limits  to  all  Los  Angeles 
Times  reporters  and  editors  unless  the 
newspaper  barred  a  free-lance  contrib¬ 
utor  from  covering  the  movie  company. 

However,  the  Times  adamantly  re¬ 
fused  to  punish  the  writer,  Jeffrey 
Wells,  and  stood  by  his  story  about  a 
movie  screening  that  the  studio  denies 
occurred. 

Times  Sunday  Calendar  executive 
editor  John  Lindsay  last  week  said  he 
was  unaware  of  any  restrictions  Colum¬ 
bia  placed  on  Wells  or  any  other  Times 
writer. 

Studio  officials  were  enraged  by  a 
Times  article  reporting  a  preview  screen¬ 
ing  of  Arnold  Schwarzenegger’s  film 
Last  Action  Hero.  The  studio  claims  it 
never  took  place. 

The  story  by  Wells,  who  writes  regu¬ 
larly  for  the  Times  entertainment  sec¬ 
tion,  said  the  audience  reaction  was 
generally  negative.  He  included  quotes 
from  unidentified  persons  who  said 
they  attended  the  screening  at  a 
Pasadena  theater.  Some  of  them  ex¬ 
pressed  disappointment  with  the 
movie. 

The  writer  said  no  one  would  speak 
for  attribution  because  “research  offi¬ 
cials”  instructed  them  not  to  share 
their  impressions  of  the  film  with  the 
media. 

Wells’  article  also  carried  denials  by 
Columbia  officials  that  the  screening 
ever  happened.  Barry  Josephson,  the 
studio’s  vice  president  of  production, 
was  quoted  as  saying,  “It  never  took 
place.  The  movie  is  in  pieces,  being 
dubbed.  You’re  way  off,  I  can  assure 
you.” 

Wells  quoted  Columbia  publicity 
vice  president  Mark  Gill  as  stating,  “It 
absolutely  never  happened.” 

Wells’  story  also  observed  of  the 
screening,  “It’s  always  possible  that  this 
whole  thing  could  be  a  hoax,  that  all 
these  unrelated  sources  could  be  a  part 
of  a  conspiracy  to  hoodwink  the  press.” 

Gill  subsequently  wrote  a  fiery 
protest  letter  to  Lindsay.  The  letter  ap¬ 
parently  was  leaked  to  the  New  York 


Times’  Los  Angeles  correspondent, 
Bernard  Weinraub,  who  wrote  about 
the  dispute  June  17. 

Gill  refused  to  release  a  copy  of  the 
letter  to  E&P  but  said  the  portions  of 
it  quoted  in  the  New  York  Times  were 
accurate.  The  Columbia  Studios  pub¬ 
licity  chief  refused  to  comment  on 
Lindsay’s  statement  or  any  other  aspect 
of  the  dispute. 

Lindsay  was  informed  in  the  letter 
that  the  Los  Angeles  Times  would  be 
“out  of  business”  with  Columbia  unless 
Wells  was  removed  from  any  coverage 
of  the  motion  picture  company  by  June 
21.  This  means,  the  letter  said,  that  the 


paper’s  reporters  and  editors  would  be 
persona  non  grata  in  terms  of  having 
their  calls  returned,  attending  screen¬ 
ings  and  receiving  announcements. 

Gill  wrote  further,  “You  ran  a  story 
about  a  screening  that  demonstrably 
did  not  happen.  We  are  unable  to 
come  up  with  any  explanation  other 
than  malicious  intent  on  the  part  of 
the  reporter. 

“Our  discussions  over  the  last  week 
have  led  us  to  the  inescapable  conclu¬ 
sion  that  Columbia  Pictures  will  be  out 
of  business  with  the  entire  Los  Angeles 
Times  editorial  staff  unless  you  guaran¬ 
tee  that  your  paper  will  never  again 
run  a  story  written  or  reported  by  Jeff 
Wells  about  (or  even  mentioning)  this 
studio,  its  executives  or  its  movies.” 

The  letter  continued  that  Columbia 
would,  “if  necessary,”  take  similar  ac¬ 
tion  against  Newsday  of  Long  Island, 
N.Y.,  another  Times  Mirror  Co.  news¬ 
paper.  Other  Times  Mirror  executives 
received  copies  of  the  letter. 

Weinraub  reported  that  Columbia 
officials  also  were  talking  about  yank¬ 
ing  its  advertising  from  the  Los  Angeles 
Times,  said  to  amount  to  $5  million  a 
year. 


Lindsay  said  he  told  Gill  that  “we 
were  not  going  to  meet  his  demands.” 

“This  was  a  legitimate,  speculative 
story  about  Hollywood  that  happens 
all  the  time.  It’s  just  another  tale  out  of 
Hollywood.  No  movie  company  can 
dictate  to  a  newspaper  what  it  can  cov¬ 
er.  What  we  cover  is  decided  internal¬ 
ly,  not  by  institutions  we  cover,”  the 
editor  said. 

Lindsay  said  he  had  the  “absolute 
support”  of  Times  Mirror  executives 
and  added  that  Gill,  when  informed  of 
the  paper’s  stand  on  the  issue,  replied 
that  he  had  to  go  back  to  his  bosses. 

In  his  review,  Los  AngelesTmes  film 


critic  Kenneth  Turan  described  Last 
Action  Hero  as  “an  awkward  mixture  of 
overproduced  action  and  underwhelm¬ 
ing  comedy.  This  ponderous  joyride  is 
more  notable  for  how  strenuously  it’s 
been  promoted  than  for  how  much 
pleasure  it  delivers.” 

The  picture  has  generally  been  re¬ 
ported  around  the  country  as  a  box  of¬ 
fice  flop.  BE^P 

Special  section 
on  weapons  plant 

THE  DAYTON  (OHIO)  Daily  News 
published  a  special  section  Aug.  8  de¬ 
voted  to  a  nuclear  weapons  facility 
scheduled  to  shut  down. 

The  Department  of  Energy  an¬ 
nounced  that  it  would  stop  operations 
at  the  Mound  in  Miamisburg,  Ohio,  ef¬ 
fectively  eliminating  2,800  jobs.  The 
News  said  it  published  the  section  to 
“showcase  the  high-tech  skills  and  peo¬ 
ple”  of  the  facility. 

“Our  goal  is  to  do  everything  we  can, 
as  a  newspaper,  to  help  the  Mound  con¬ 
vert  its  military  might  to  business 


“No  movie  company  can  dictate  to  a  newspaper 
what  it  can  cover.  What  we  cover  is  decided 
internally,  not  by  institutions  we  cover.” 
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Scripps  decides  to 
keep  United  Media 

It  also  picks  a  new  president  and  CEO  to  head  UM, 
which  sources  say  was  almost  sold  to  Time  Warner 


by  David  Astor 

UNITED  MEDIA  WILL  have  the 
same  owner  but  a  new  president. 

The  EW.  Scripps  Co.  has  decided 
not  to  part  with  the  remaining  parts  of 
UM,  which  include  United  Feature 
Syndicate  (UFS),  Newspaper  Enter¬ 
prise  Association  (NEA)  and  a  licens¬ 
ing  division. 

Fifteen  months  ago,  Scripps  an¬ 
nounced  that  it  was  exploring  the  pos¬ 
sibility  of  selling  or  restructuring  UM 
because  it  wanted  to  concentrate  on 
its  “core”  businesses  of  daily  newspa¬ 
pers,  TV  stations  and  cable  systems. 
The  Cincinnati-based  media  company 
did  end  up  selling  UM’s  TV-listing  and 
book-publishing  operations.  It  also  let 
go  longtime  UM  senior  vice  presi¬ 
dent/editorial  director  David  Hendin 
and  lost  Pulitzer  Prize-winning  editor¬ 
ial  cartoonist  Mike  Peters  to  Tribune 
Media  Services  because  of  his  uncer¬ 
tainty  about  UM’s  future. 

Scripps  was  reportedly  close  to  sell¬ 
ing  the  rest  of  UM  to  Time  Warner 
this  year,  with  sources  indicating  that 
negotiations  heated  up  in  May  and 
continued  into  the  summer.  The 
sources  said  Scripps  may  not  have  got¬ 
ten  the  price  it  wanted  and  Time 
Warner  hesitated  because  Jim  Davis 
wanted  ownership  of  his  “Garfield” 
creation  when  his  contract  runs  out 
next  spring. 

Davis  said  this  week  that  he  was  not 
at  liberty  to  discuss  what  went  on  in 
the  negotiations,  stating  only  that  his 
goal  during  the  past  15  months  was  to 
protect  the  interests  of  “Garfield”  un¬ 
der  whatever  company  ended  up  own¬ 
ing  UM.  At  one  point,  Davis  even 
looked  into  buying  UM  himself. 

Neither  a  Time  Warner  spokesper¬ 
son  nor  Scripps  director  of  corporate 
communications  Rich  Boehne  would 


comment  about  the  negotiations,  ei¬ 
ther. 

“Peanuts”  creator  Charles  Schulz  did 
make  one  comment  about  the  prospec¬ 
tive  UM  owner.  “1  was  kind  of  looking 
forward  to  Time  Warner,”  he  said.  “It 
would  have  opened  up  some  TV  and 
movie  things.” 

When  asked  why  Scripps  did  not  sell 
UM,  Boehne  said  keeping  the  New 
York  City-based  company  was  always  a 
possibility.  “We  talked  to  a  number  of 
parties  about  a  wide  array  of  different 
options,”  he  stated.  “We  looked  at  the 
very  best  option  and  decided  that  the 
greatest  value  was  for  us  to  retain  own¬ 
ership  of  the  copyrights  and  the  syndi¬ 
cates.” 

However,  the  15 -month  restructur¬ 
ing  period  did  lead  to  some  resentment 
against  Scripps  among  UM  staffers, 
creators  and  licensees. 

“Our  reaction  here  is  we’re  kind  of 
appalled  at  the  way  this  whole  thing 
was  handled,  especially  the  secrecy,” 


said  Schulz.  “It  was  not  very  nice  to 
keep  all  of  us  on  edge  like  this  for  all 
this  time  ....  We  didn’t  know  where 
we  stood.” 

Boehne  responded  that  Schulz’ 
“feelings  are  understandable.  Out  of 
necessity,  these  kinds  of  deliberations 
are  conducted  in  private,  but  as  things 
came  to  fruition,  we  made  sure  that 
employees  and  creators  were  told. 
There  was  a  great  deal  of  communica¬ 
tion  along  the  way.” 

He  added  that  Scripps  was  open 
from  the  beginning  when  it  announced 
15  months  ago  that  it  was  exploring 
various  options  for  UM’s  future. 

“I  just  hope  things  settle  down  now,” 
said  Schulz. 

“I’m  sure  the  employees  at  United 
are  breathing  a  sigh  of  relief,”  added 
Davis.  “It  was  a  taxing  situation.” 

Several  UM  staffers  speaking  infor¬ 
mally  said  there  was  indeed  a  great 
deal  of  anxiety  as  well  as  resentment 
against  Scripps  during  the  past  15 
months,  and  they  added  that  they  are 
pleased  UM  is  now  off  the  market.  But 
others  at  UM  and  elsewhere  wondered 
if  Scripps  might  attempt  to  sell  UM 
again  after  some  changes  are  made  in 
the  syndication  company. 

“It’s  very  difficult  when  you  an¬ 
nounce  you’re  for  sale  and  then  try  to 
convince  the  staff  and  creators  that 
you’ve  changed  your  mind  and  are  now 
committed  to  the  company,”  comment¬ 
ed  Creators  Syndicate  president  Rick 
Newcombe.  “Anyone  would  question 
how  deep  the  commitment  is.  Only 
time  will  tell.” 

Newcombe  recalled  that  the  old 
Field  Newspaper  Syndicate  was  put 
up  for  sale  a  decade  ago,  withdrawn 
from  the  market  and  then  sold  about  a 
year  later  to  Rupert  Murdoch,  who  re¬ 
named  it  News  America  Syndicate. 
Newcombe  became  president  of  NAS, 
which  turned  into  North  America 
Syndicate  when  later  purchased  by 
King  Features  Syndicate. 

Boehne  said  Scripps  has  “no  plans  at 
this  time”  to  put  UM  on  the  selling 
block  again.  He  added  that  the  naming 
of  Douglas  R.  Stern,  43,  as  UM’s  new 
president  and  chief  executive  officer 
shows  Scripps’  “strong”  commitment 
to  the  company  and  its  future. 

“He  has  a  very  unique  history  — 
newspapers,  Hollywood,  research,”  said 
Boehne.  “It’s  a  blend  that’s  awfully 
tough  to  find,  and  he  has  quite  a 
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proven  track  record  as  a  manager.” 

Stern  has  been  president  of  the  Los 
Angeles-based  National  Research 
Group,  which  does  market  research  for 
the  movie  industry;  managing  director 
of  the  Wicks  Group,  a  private  invest¬ 
ment  firm  specializing  in  niche  media 
companies;  president  and  publisher  of 
the  Wicks-owned  Horticulture  maga¬ 
zine;  vice  president  for  marketing  at 
the  New  York  Daily  News;  vice  presi¬ 
dent  for  acquisitions,  among  other  po¬ 
sitions,  at  the  20th  Century  Fox  Film 
Corp.;  and  a  research  fellow  and  senior 
staff  member  at  the  University  of 
Pennsylvania’s  Wharton  Applied  Re¬ 
search  Center. 

The  new  UM  head,  who  was  not 
available  for  comment  this  week,  has  a 
Ph.D.  in  psychology  from  Temple 
University  and  a  bachelor’s  degree  in 
psychology  from  the  University  of 
Rochester. 

When  asked  why  Scripps  did  not 
promote  someone  from  within  to  the 
top  UM  post,  Boehne  replied,  “We  al¬ 
ways  look  to  pick  the  best  person.  In 
this  case,  he  happened  to  be  someone 
from  the  outside.” 

Schulz  said,  “I’ve  always  been  a  be¬ 
liever  that  you  should  work  your  way 
up”  but  added  that  he  does  not  yet 
know  enough  about  Stern  to  offer  an 
opinion  about  him. 

The  70-year-old  cartoonist  will  soon 
be  visited  by  Stern  at  his  California 
“Peanuts”  operation  as  will  the  48- 
year-old  Davis  at  his  Indiana  “Gar¬ 
field”  operation. 

Davis,  who  observed  that  there  are 
advantages  to  both  promoting  from 
within  and  hiring  from  the  outside, 
said  he  has  heard  good  things  about 


Stern’s  managerial  abilities  and  per¬ 
sonality. 

“I’ve  heard  he’s  honest,  open  and 
down-to-earth,”  said  the  “Garfield” 
creator,  whose  comic  recently  celebrat¬ 
ed  its  15th  anniversary.  “1  look  forward 
to  meeting  and  working  with  Doug.  1 
wish  him  all  the  best.” 

Davis  also  observed  that  Stern  “has 
an  awful  lot  of  material  to  absorb”  as 
he  gets  acquainted  with  UM  and  the 
syndication  business. 

The  cartoonist  declined  to  comment 
when  asked  if  he  will  seek  “Garfield” 
ownership  from  the  Stern-headed  UM, 
as  he  reportedly  did  of  Time  Warner. 

Some  observers  wondered  if  other 
UM  cartoonists,  anxious  about  who 
might  own  the  company  in  the  future, 
would  try  to  protect  themselves  by 
seeking  more  rights  to  their  creations. 
Schulz,  however,  said  few  cartoonists 
“have  the  leverage  to  demand  this.” 

He  also  noted  that  various  contracts 
are  different.  “1  don’t  own  my  copy¬ 
right,  but  1  have  total  control,”  Schulz 
said  by  way  of  example. 

Stern  replaces  Robert  Roy  Metz,  64, 
who  will  serve  as  UM  chairman  until 
he  retires  next  year  in  accordance  with 
Scripps  company  policy. 

Metz  became  UM’s  first  president 
and  chief  executive  officer  when  UFS 
and  NEA  merged  in  1978.  Among  his 
subsequent  accomplishments,  accord¬ 
ing  to  Scripps,  was  leading  “a  major 
expansion  of  the  licensing  division 
into  international  markets.” 

Before  the  1978  merger,  Metz  was 
president  and  editor  of  NEA  and  a  vice 
president  of  UFS.  He  joined  NEA  in 
1958  after  five  years  as  a  reporter  and 
editor  with  the  International  News 
Service. 

Schulz,  whose  comic  was  signed  by 
UFS  in  1950,  said  he  has  had  a  good 
relationship  with  Metz.  “It  was  like 
working  with  a  friend,”  he  remarked. 
“I’ll  be  sorry  to  see  him  go.” 

Hendin,  considered  the  heir  appar¬ 
ent  to  Metz  before  Scripps  let  him  go 
this  winter  after  more  than  23  years, 
declined  to  comment  about  the  Stern 
appointment  and  the  decision  not  to 
sell  UM. 

Hendin,  now  a  literary/syndication 
agent,  did  say  he  hopes  UM  continues 
to  represent  its  creators  “in  the  best 
way  possible.” 

UM,  which  has  about  150  cartoon¬ 
ists  and  columnists  on  its  roster,  is  con¬ 
sidered  the  second  biggest  syndication 
company  behind  King.  The  NEA  divi¬ 
sion  was  founded  in  1902  and  UFS  in 
1923.  ME&P 


Advice  feature  with 
multicultural  theme 


A  COLUMN  THAT  answers  readers’ 
questions  about  multicultural  relations 
and  other  topics  is  being  offered  by 
Creators  Syndicate. 

“Ethnically  Speaking”  discusses  sub¬ 
jects  such  as  interracial  dating,  the 
African  names  some  black  parents  give 
their  children,  ethnic  slurs,  schools  and 
the  depiction  of  minorities  on  TV. 

The  advice  column  is  by  Larry  G. 
Meeks,  the  writer/producer/announcer 
of  Ethnic  America  on  radio  station 
KFBK  in  Sacramento,  Calif.,  and  the 
host  of  the  Inside  Sacramento  talk  show 
on  the  same  station.  He  is  also  a  mem¬ 
ber  of  about  a  dozen  community 
groups,  including  the  Sacramento 
NAACP,  Japanese  American  Citizens 
League,  Mexican  American  Education 
Fund  and  League  of  Women  Voters. 

Meeks  was  director  of  the  California 
Office  of  Statewide  Health  Planning 
and  Development  from  1983  to  1991 
and  a  professor  at  Golden  State  Uni¬ 
versity  in  San  Francisco. 

The  Vietnam  veteran’s  column, 
which  began  in  1991,  has  clients  such 
as  the  Sacramento  Union. 


4 — 


STUFF 

YOUR  READERS' 
STOCKINGS. 


IOur  special  Christmas  ad  package 
gives  you  all  the  ideas  you  need  to 
wrap  up  your  readers'  Christmas. 
Including  20  features  written  by  pro¬ 
fessional  journalists.  And  10  photos/ 

(sketches  to  deck  your  pages. 

Call  collect  (619)  293-1818  for  a  free  sam¬ 
ple  of  the  column  that's  good  for  every  body. 
Shape  up  with  the  packages  that  tie  up  reader- 
ship  and  revenues. 
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Three  million  letters 

“CUT  YOUR  UTILITY  Bills”  colum¬ 
nist  James  DuIIey  recently  received  his 
3  millionth  reader  letter. 

The  writer,  who  started  his  feature 
11  years  ago  and  began  syndicating  it 
two  years  later,  is  now  getting  about 
500,000  letters  a  year.  Dulley  has  350 
newspaper  clients. 

Readers  of  one  of  these  papers,  the 
Los  Angeles  Times,  recently  sent  Dul- 
ley  more  than  1,700  letters  in  response 
to  one  column. 

Times  real-estate  editor  Dick  Barnes 
wrote  Dulley  to  say  that  his  column 
“continues  to  be  far  and  away  our  best- 
read  feature,  judging  by  reader  re¬ 
sponse  of  some  500  letters  a  week,  and 
probably  the  best-pulling  column  in 


James  Dulley  with  some  mail. 


the  newspaper,  although  no  definitive 
records  are  kept  in  this  area.” 

Another  paper,  the  Cincinnati  En¬ 
quirer,  did  a  May  story  on  Dulley  in 
which  it  noted  that  the  columnist  had 
cut  his  monthly  utility  bills  from  $260 
to  $68. 

Dulley  (profiled  in  E&P,  Nov.  21, 
1987)  is  based  at  Starcott  Media  Ser¬ 
vices,  6906  Royalgreen  Dr.,  Cincin¬ 
nati,  Ohio  45244. 

Baby  born  in  ‘Baby’ 

THE  YOLANDA  AND  Mike  charac¬ 
ters  recently  had  a  new  kid  in  “Baby 
Blues,”  the  comic  strip  by  Rick  Kirk- 
man  and  Jerry  Scott  of  Creators  Syn¬ 
dicate. 

Yolanda  and  Mike  are  neighbors  to 
the  main  “Baby  Blues”  characters  of 
Darryl,  Wanda  and  their  daughter,  Zoe. 

In  other  news,  the  March  of  Dimes 
has  designated  Darryl,  Wanda  and  Zoe 

36 


national  cartoon  spokespeople  to  pro¬ 
mote  the  importance  of  prenatal  care. 
The  characters  will,  among  other 
things,  appear  in  an  informational 
booklet  aimed  at  newly  pregnant 
women. 

Retires  from  LATS 

DOUG  MAYBERRY  HAS  retired  after 
more  than  35  years  with  the  Los  Ange¬ 
les  Times  and  Los  Angeles  Times 
Syndicate. 

The  Oklahoma  native  held  positions 
such  as  vice  president/market  develop¬ 
ment  and  international  sales  manager. 

Dowling  dead  at  87 

POLITICAL  CARTOONIST  DAN 
Dowling  has  died  in  California  at  the 
age  of  87. 

Dowling,  who  was  a  Republican, 
worked  for  the  New  York  Herald  Tri¬ 
bune,  Omaha  (Neb.)  World-Herald 
and  Kansas  City  (Mo.)  Star.  He  was 
also  a  founder  of  the  Association  of 
American  Editorial  Cartoonists. 

Drew  ‘Mary  Worth’ 

FORMER  “MARY  WORTH”  artist 
Bill  Ziegler  has  died  of  pancreatic  can¬ 
cer  in  Santa  Barbara,  Calif.  He  was  68. 

Ziegler,  who  retired  from  the  King 
Features  Syndicate  story  strip  in  1991, 
also  worked  on  the  “Annie  Oakley” 
and  “Dragnet”  comics  in  the  1950s. 

Lurie  named  fellow 

POLITICAL  CARTOONIST  Ranan 
Lurie  has  been  invited  to  become  an 
adjunct  fellow  at  the  Center  for  Strate¬ 
gic  &  International  Studies  (CSIS)  for 
a  one-year  period  that  started  Aug.  1. 
Lurie  is  syndicated  by  Cartoonews 


International  of  Greenwich,  Conn., 
and  New  York  City.  He  has  also  been  a 
senior  political  analyst  and  interviewer 
for  a  number  of  publications  over  the 
years,  including  U.S.  News  &  World 
Report. 

Among  the  political  heavyweights 
associated  with  the  Washington-based 
CSIS  are  Zbigniew  Brzezinski,  David 
Gergen,  Henry  Kissinger  and  James 
Schlesinger. 

In  TMS  Stocks  post 

JOE  LEIJA  HAS  been  appointed  man¬ 
ager  of  TMS  Stocks  for  Tribune  Me¬ 
dia  Services  in  Chicago. 

Leija  has  worked  in  sales,  marketing, 
accounting  and  broker  capacities  for 
organizations  such  as  Paine  Webber 
and  3M. 

‘Kidz’  feature  starts 

A  FREE  TWICE-monthly  feature  for 
children  ages  6  to  12  is  being  offered 
by  U-Bild  Newspaper  Features. 

The  illustrated  “Kidz  Kraftz”  focuses 
on  easy-to-make  projects  that  girls  and 
boys  can  do  with  some  adult  supervi¬ 


sion.  Each  project  is  rated  according  to 
difficulty. 

“Kidz”  —  which  carries  a  “Randy 
Handy”  byline  —  is  designed  for  chil¬ 
dren’s,  comics  and  feature  pages. 

The  45-year-old  U-Bild  is  based  at 
P.O.  Box  2383,  Van  Nuys,  Calif.  91409- 
2383. 
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launch  Sept.  1.  Among  the  participat¬ 
ing  newspapers  are  the  Columbia  Tri¬ 
bune,  Hannibal  Courier-Post,  Irulepen- 
dence  Examiner  and  Southeast  Missouri¬ 
an. 

The  price  of  the  service  to  the  print 
advertiser  is  an  additional  $10  for  five 
days.  Advertisers  pay  the  additional 
amount  to  the  local  newspaper,  which 
then  sends  a  copy  of  the  ad  to  the  Mis¬ 
souri  Press  Association.  Audio  Listing 
records  the  audiotex  ads  on  an  hourly 
basis  during  business  hours  and  mounts 
it  on  the  system. 

After  Audio  Listing  takes  its  cut,  half 
of  the  revenue  stays  with  the  newspa¬ 
per,  while  the  other  half  goes  to  the 
press  association. 

“We’re  trying  to  make  this  newspaper 
driven,”  says  Jim  Sterling  of  Sterling 
Media,  executive  director  of  Call-lt- 
Sold!  “Newspapers  are  selling  up  to  cus¬ 
tomers  they  already  have.” 

“Tire  idea  is  to  sell  a  classified  ad  first 


in  the  newspaper,”  says  Dick  Ward, 
owner  of  Audio  Listing  Service,  “then 
suggest  to  the  caller  that  they  can  reach 
a  broader  audience  with  audiotex.” 

After  calling  an  800  number,  Call-lt- 
Sold!  users  will  be  able  to  get  to  the  an¬ 
tique  category  by  dialing  8101,  for  exam¬ 
ple,  or  to  computers  with  8651.  The 
state  is  also  divided  by  code  in  nine  re¬ 
gional  sections.  A  fax  service  is  also  in 
the  planning  stages. 

“This  is  designed  to  let  readers  of 
newspapers  around  the  state  hear  clas¬ 
sified  ads  in  newspapers  outside  their 
circulation,”  Ward  explains.  “Say  an  ad 
is  placed  in  the  Joplin  Globe.  There’s  no 
reason  to  make  people  in  Joplin  aware 
other  than  in  the  newspaper,  but  maybe 
there’s  someone  in  Kansas  City  who 
would  be  interested. 

“You  can  hear  the  ad  no  matter  where 
you  are.  This  way  you  have  the  ability  to 
select  every  Corvette  in  the  state  that’s 
for  sale.  The  service  will  also  tell  you 
how  many  are  available  by  region,  by 
state,  by  city,  by  neighborhood.  You  can 
sort  down  to  a  five-digit  ZIP  code.” 


Newspapers  are  committed  to  a  mini¬ 
mum  of  20  column  inches  devoted  to 
promotion  per  week,  and  several  are  de¬ 
veloping  special  sections  that  carry  the 
500  codes  used  to  access  the  service. 

“Papers  have  to  promote  it  to  their 
readers,”  notes  Ward,  “or  it  doesn’t 
make  any  sense.” 

“There  is  no  expense  to  the  newspa¬ 
per,”  Sterling  says,  “other  than  sales  and 
promotion.” 

“It’s  free  money  to  them,”  Ward  adds, 
“the  more  they  promote  it,  the  better  it 
will  do.” 

Classifacts  and  Call-It-Sold!  are  low- 
risk,  low-return  propositions  compared 
with  the  high-profile,  high-return  ambi¬ 
tions  of  Cox.  Like  many  other  moves  by 
newspapers  into  new  media,  the  heart 
of  all  these  ventures  is  the  issue  of  how 
a  newspaper  can  protect  and  defend  its 
classified  advertising  database. 

Given  the  range  of  these  options,  to 
sit  back  and  do  nothing  with  the  adver¬ 
tising  backbone  of  the  business  is  to  as¬ 
sume  a  posture  that  is  positively  prehis¬ 
toric  —  and  possibly  fatal.  BE^P 


Albanian 

Continued  from  page  14 

the  self-proclaimed  Republic  of  Kosova 
and  refers  to  its  leader  as  President 
Ibrahim  Rugova,  nevertheless  resists 
emotional  appeals  for  the  reunification 
of  the  Albanian  “diaspora”  scattered 
throughout  Albania,  Kosova,  Macedo¬ 
nia,  Greece  and  Turkey. 

“We’re  more  interested  in  pursuing 
the  idea  of  fairness  and  objectivity 
than  we  are  in  Albanian  unification,” 
she  explained.  “We’re  news  reporters 
here,  not  newsmakers.  Our  editorial 
policy  is  democracy  and  freedom  for 
all  ethnic  groups  in  the  former  Yu¬ 
goslavia.” 

Angus  says  the  paper’s  most  famous 
editorial  was  “Bush’s  Baker  Blunder,” 
an  attack  on  the  Bush  administration 
for  having  pushed  Baker  to  resign  his 
post  as  secretary  of  state  in  order  to 
head  Bush’s  re-election  campaign.  Bak¬ 
er  had  been  instrumental  in  getting  all 
sides  of  the  Balkan  conflict  to  sit  down 
and  talk.' 

“We  argue  that  the  United  States 
has  missed  the  boat.  If  there  were  oil 
interests  involved,  there  would  be  no 
question  of  involvement,”  she  said, 
adding  that  unless  Washington  takes 
some  drastic  steps  soon,  the  war  be¬ 
tween  Serbs  and  Bosnian  Muslims  will 
spill  into  Kosova  and  Macedonia  and 


possibly  draw  Albania,  Greece,  Bulgar¬ 
ia  and  Turkey  into  the  conflict. 

Besides  the  day-to-day  fighting,  Il¬ 
lyria  also  covers  efforts  by  Eastern  Eu¬ 
rope’s  formerly  communist  nations  to 
bring  democracy  and  free-market  re¬ 
forms  to  their  people.  Articles  on 
Poland,  Romania,  Hungary  and  the 
former  Soviet  republics  regularly  ap¬ 
pear  because  events  there  have  an  in¬ 
direct  bearing  on  the  formerly  commu¬ 
nist  Balkan  states. 

Without  a  doubt,  the  world’s  focus 
on  the  Bosnian  bloodshed  has  put  Il¬ 
lyria  in  an  enviable  position  as  far  as 
small  ethnic  newspapers  go,  but,  as  Ba- 
jraktari  says,  “Even  if  the  war  stopped 
tomorrow,  Illyria  would  still  have  lots 
of  work  to  do.”  >£6?? 

Stores  nix  paper 
over  coverage 

A  CHAIN  OF  convenience  stores  has 
stopped  selling  the  Charleston  (W.Va.) 
Gazette,  the  state’s  largest  newspaper, 
because  of  dissatisfaction  with  recent 
articles  about  it. 

Go-Mart  sold  about  800  copies  daily 
and  2,000  Sunday  in  its  43  stores,  ac¬ 
cording  to  the  paper. 

“There  is  valid  disagreement  over 
the  content  of  various  stories  concern¬ 
ing  Go-Mart,  and  the  feeling  on  Go- 


Mart’s  part  was  that  there  was  not  a 
sufficient  attempt  on  the  part  of  this 
newspaper  to  get  the  other  side  of  the 
issue,”  said  Go-Mart  spokesman  Mike 
Willard. 

The  Gazette  last  May  reported  a  for¬ 
mer  Go-Mart  official’s  allegations 
about  careless  safety  procedures  at  a 
loading  terminal. 

The  story  quoted  two  Go-Mart  at¬ 
torneys  who  denied  the  allegations  and 
who  said  the  former  employee  was  dis¬ 
gruntled.  It  said  company  president 
John  Heater  was  unavailable  for  com¬ 
ment. 

The  Gazette  published  two  more  re¬ 
cent  stories  about  Go-Mart’s  plans  to 
close  an  aging  refinery. 

Members  of  the  Oil,  Chemical  and 
Atomic  Workers  union  claimed  that 
the  shutdown  was  designed  to  avoid 
bargaining  with  the  union.  The 
Gazette  story  said  company  officials 
were  not  available  for  comment. 

Another  story  published  in  the  pa¬ 
per  but  written  by  the  Associated  Press 
said  Heater  was  not  available  to  answer 
questions  but  quoted  a  written  state¬ 
ment  in  which  he  said  Go-Mart  was 
closing  the  refinery  because  it  was  un¬ 
profitable. 

Gazette  publisher  Craig  Selby  said 
the  paper  stands  behind  the  stories. 

Meanwhile,  the  Gazette  has  in¬ 
stalled  31  vending  machines  near  Go- 
Mart  stores.  —  AP 
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Drug  Administration,  drug  companies 
or  hospitals  want  them  to  know  and 
report. 

Little  real  investigative  reporting  is 
done.  In  fact,  most  reporters  seem  glad 
to  have  someone  walk  them  through 
the  maze  of  medicine,  but  they  pay  a 
high  price  for  this  hand-holding. 

There  aren’t  any  big  conspiracies  out 
there,  just  a  seamy  underbelly  that 
most  people  never  see.  If  they  did,  they 
might  change  their  opinion  of  medi¬ 
cine  and  the  health-care  system. 

Not  long  ago,  an  administrator  of 
hospital  cardiology  programs  explained 
to  me  the  realities  of  her  business.  Fed¬ 
eral  cutbacks  for  Medicare  coverage? 
She  said  the  docs  would  simply  do 
more  bypass  surgeries  and  balloon  an¬ 
gioplasties  to  make  up  the  difference  so 
their  income  would  be  unaffected. 

Meanwhile,  the  same  administrator 
treats  her  heart  doctors  with  kid  gloves 
because  she  knows  that  competing 
hospitals  will  woo  them  with  offers  of 
new  cars  or  plush  offices. 

One  hospital  in  my  area  has  tried  to 
become  a  heart-transplant  center  as  a 
wedge  against  the  competition.  Only 
one  reporter  here  —  at  the  alternative 
weekly  —  has  questioned  whether  two 
or  three  heart-transplant  centers  are 
needed  in  a  metropolitan  area  where 
only  30  such  procedures  are  performed 
annually. 

All  this  activity  is  under  the  guise  of 
a  “non-profit”  hospital,  even  as  the 
hospital  soft-pedals  its  $20  million  sur¬ 
plus  at  the  end  of  the  year.  Wearing 
the  “non-profit”  collar  should  not  en¬ 
sure  sanctity. 

No  one  in  my  area  has  really  tackled 
this  side  of  medicine  and  health  care. 
When  1  turn  to  local  newspapers  and 
television  stations,  I  read  only  what 
the  hospitals,  medical  schools  and  drug 
companies  dole  out  to  reporters. 

Nor  has  anyone  bothered  to  look 
closely  at  medical  literature.  Granted, 
it  was  a  difficult  task  just  a  few  years 
ago,  but  the  advent  of  Medline  and 
other  computer  databases  makes 
searching  medical  literature  as  easy  as 
an  on-line  search  for  a  business  press 
release.  In  my  mind,  only  the  laziest 
reporter  or  doctor  avoids  using  this 
tool. 

Medline  contains  abstracts  of  hun¬ 
dreds  of  thousands  of  medical  journal 
articles  published  each  month.  It  liter¬ 
ally  does  not  take  more  than  a  few  key¬ 
strokes  to  find  information.  The  only 


drawback  is  that  it  tends  to  abstract 
only  “official”  journals,  not  the  uncon¬ 
ventional  journals.  Still,  Medline  is  an 
amazing  tool,  vastly  underused  by  both 
doctors  and  reporters.  Let  me  give  ex¬ 
amples. 

I  greet  new  health  claims  with  some 
skepticism.  For  the  last  few  years,  I 
have  heard  people  talk  about  a  sub¬ 
stance  called  coenzyme  QIO,  which  is 
similar  to  antioxidant  vitamins,  but  it 
is  not  exactly  a  vitamin  and  its  biologi¬ 
cal  activity  is  specific  to  heart  muscle. 
Antioxidants  protect  against  molecules 
called  free  radicals,  which  are  implicat¬ 
ed  in  heart  disease,  cancer  and  aging. 

About  eight  months  ago,  1  searched 
Medline  for  “coenzyme  QIO”  and  dis¬ 
covered  a  wealth  of  abstracts  on  its  use 
in  treating  cardiomyopathy.  Cardiomy¬ 
opathy  is  considered  an  “end  stage” 
heart  condition,  and  it  kills  most  pa¬ 
tients  unless  they  get  a  heart  trans¬ 
plant. 

The  abstracts  led  me  to  the  original 


medical  journal  articles.  Amazingly, 
study  after  study  showed  that  three  to 
four  capsules  daily  of  coenzyme  QIO 
helped  people  recover  from  cardiomy¬ 
opathy.  For  roughly  $30  a  month,  peo¬ 
ple  could  avoid  a  $150,000  heart  trans¬ 
plant,  incredible  surgical  stress  and  a 
lifetime  on  immune-suppressing  drugs. 

The  information  languishes  in  the 
medical  journals,  while  reporters 
should  be  asking  why  it  is  being  ig¬ 
nored  and  if  more  heart  donors  are  re¬ 
ally  needed. 

A  similar  situation  exists  regarding 
carpal  tunnel  syndrome,  a  disorder  as¬ 
sociated  with  repetitive  hand  move¬ 
ments  and  often  treated  with  surgery. 
Yet  medical  journals  contain  at  least  a 
dozen  articles  on  the  successful  treat¬ 
ment  of  carpal  tunnel  syndrome  with 
vitamin  B6. 

One  doctor  realized  roughly  20  years 
ago  that  all  of  his  carpal  tunnel  patients 
were  deficient  in  B6.  He  and  his  col¬ 
leagues  found  that  by  increasing  B6  in¬ 
take  among  these  patients,  levels  of  an 
enzyme  reflecting  the  vitamin’s  activ¬ 
ity  in  the  body  went  from  zero  to  normal 
levels  in  90  days,  and  the  symptoms 
progressively  disappeared. 

My  search  found  that  all  but  one  of 
the  articles  supported  the  use  of  B6  in 


carpal  tunnel  syndrome.  The  exception 
was  by  a  doctor  who  described  B6  as  a 
“conservative”  treatment  in  contrast 
to  a  more  aggressive  surgical  approach. 

But  what  is  wrong  with  treating 
something  with  a  $5  bottle  of  B6  in¬ 
stead  of  a  $3,000  operation?  Even 
Dr.  George  Phelan,  who  developed 
the  surgery  for  carpal  tunnel,  said  B6 
was  the  treatment  of  choice. 

None  of  this  controversy  has  made  it 
to  the  daily  papers. 

The  problem  with  medical  reporting, 
however,  is  much  greater  than  simply 
vitamins  versus  surgery,  and  reporters 
could  tackle  why  the  medical  estab¬ 
lishment  does  not  do  a  better  job  of 
reading  and  putting  into  practice  its 
own  research.  The  treatment  of  Type  I 
diabetes  is  an  example. 

The  prevailing  medical  opinion  — 
and  I  think  it  is  correct  —  is  that  a  virus 
or  auto-immune  (self-allergic)  reac¬ 
tion  begins  destroying  the  insulin-pro¬ 
ducing  beta  cells  of  the  pancreas.  With 


those  cells  destroyed,  the  patient  — 
usually  a  child  —  must  begin  a  life¬ 
long  program  of  insulin  injections, 
while  risk  of  heart  and  kidney  disease 
will  remain  far  above  normal.  It  is  ex¬ 
ceptional  to  reach  age  50. 

Yet  most  physicians  have  ignored 
some  remarkable  discoveries  lan¬ 
guishing  in  medical  literature.  The 
complete  destruction  of  beta  cells  is 
not  instantaneous  but  can  take  a  year  or 
so.  During  this  time.  Type  I  diabetics 
typically  enter  what  physicians  call  a 
“honeymoon  phase,”  during  which 
beta-cell  destruction  decreases  dra¬ 
matically.  But  most  endocrinologists 
and  pediatricians  do  not  use  this  time 
for  anything  except  helping  parents 
cope  with  their  child’s  condition. 

By  reading  the  medical  literature,  an 
enterprising  reporter  can  learn  that  nia¬ 
cin,  or  vitamin  B3,  retards  beta-cell  de¬ 
struction  and,  in  a  small  number  of 
diabetics,  prevents  the  total  destruc¬ 
tion  of  these  insulin-producing  cells. 

A  reporter  can  also  find  that  cyclos¬ 
porine,  the  immune-system-depress¬ 
ing  drug  that  has  made  heart  trans¬ 
plants  successful,  also  slows  the  de¬ 
struction  of  pancreatic  beta  cells. 

Finally,  a  reporter  looking  closely 
enough  can  discover  that  BCG,  an  old 


Sure,  you  will  upset  your  local  medical  society. 
But  you  ought  to  be  embarrassed  if  you  are 
not  doing  that. 
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and  established  vaccine  for  tuberculo¬ 
sis,  prevents  the  destruction  of  beta 
cells  in  mice.  My  guess  is  that  it  would 
do  the  same  in  people,  and  we  know 
BCG  is  safe. 

In  a  sense,  the  treatment  of  Type  I 
diabetes  could  be  viewed  like  the  treat¬ 
ment  of  cancer.  Both  are  terminal  dis¬ 
eases  in  that  they  greatly  shorten  life. 
Niacin,  cyclosporine  and  BCG  may  not 
be  sure  cures  for  diabetes,  but  they  can 
buy  time  for  patients  and  delay  the  need 
for,  and  dangers  of,  insulin.  Reporters 
can  ask  medical  people  why  these  sub¬ 
stances  are  not  used  —  and  battle  eva¬ 
sive  answers  just  as  political  reporters 
do. 

To  be  fair,  during  the  last  two  or 
three  years,  1  have  seen  substantially 
more  positive  coverage  of  nutritional 
therapy  issues  in  newspapers  and  con¬ 
sumer  magazines.  Even  Jane  Brody, 
who  used  to  dismiss  vitamin  therapy  in 
the  New  York  Times,  now  regularly 
writes  about  the  health  benefits  of  high 
doses  of  vitamins. 

While  the  number  of  research  stud¬ 
ies  on  vitamins  has  increased  in  recent 
years,  part  of  the  reason  for  this  change 
may  also  be  that  Medline  makes  access 
to  medical  journal  articles  downright 
easy.  If  you  thought  recent  Harvard 
studies  on  vitamin  E  preventing  heart 
diseases  were  breakthroughs  —  they 
made  Page  One  of  the  Times  —  then 
you  didn’t  notice  that  600  articles  on 
vitamin  E  were  published  in  medical 
journals  last  year. 

Still,  medical  reporting  tends  to  be 
seriously  lopsided.  You  could  accuse 
me  of  being  biased  toward  alternative 
medicine,  but  that  does  not  change  the 
lack  of  balance  in  the  daily  press. 

Today,  when  everyone  seems  to  un¬ 
derstand  that  health-care  costs  must  be 
reduced,  more  critical  reporting  and 
analysis  of  traditional  medical  icons 
can  only  help  clarify  the  issues. 

Consider  the  arguments  for  or 
against  mammography  as  preventive 
medicine.  It  is  not  preventive.  It  is  di¬ 
agnostic.  And  early  diagnosis  is  not  the 
same  as  prevention.  Sure,  pointing  this 
out  will  be  controversial  and  you  will 
upset  your  local  medical  society.  But 
you  ought  to  be  embarrassed  if  you  are 
not  doing  that.  BEiS?? 

Paper  expands 
business  coverage 

THE  HARRISBURG,  PA.,  Patriot^ 
News  has  added  a  page  to  its  morning 
and  evening  business  coverage. 


by  Erik  Hromadka 

IN  A  MAGAZINE’S  legal  battle  to 
avoid  sales  tax,  the  Indiana  Tax  Court 
has  ruled  that  the  state  cannot  use 
content  to  determine  whether  a  publi¬ 
cation  is  subject  to  sales  tax. 

The  case  stems  from  a  challenge  by 
the  publishers  of  the  Indianapolis 
Monthly,  a  glossy,  bound  publication, 
to  state  sales  tax  collection  on  its  sub¬ 
scriptions. 

Emmis  Publishing  questioned  the 
constitutionality  of  Indiana’s  sales  tax 
law,  which  exempts  newspapers  from 
sales  tax  but  defines  a  “newspaper”  as, 
among  other  criteria,  being  “published 
for  the  dissemination  of  news  of  impor¬ 
tance  and  of  current  interest  to  the 
general  public,  general  news  of  the  day 
and  information  of  current  events.” 

Emmis  Publishing  said  this  defini¬ 
tion  discriminates  on  the  basis  of  the 
content  of  speech  and  therefore  vio¬ 
lates  the  First  and  14th  Amendments. 

After  reviewing  other  challenges  to 
the  regulation  of  the  press  and  taxa¬ 
tion  of  publications  in  other  states. 
Judge  Thomas  G.  Fisher  agreed  that 
the  definition  was  unconstitutional. 

Fisher’s  ruling  paid  particular  atten¬ 
tion  to  the  difference  between  types  of 
publications  and  their  content. 

“This  court,  however,  finds  unper¬ 
suasive  the  distinction  between  the 
content  or  viewpoint  of  material  on 
the  one  hand,  and  the  ‘type  of  materi¬ 
al’  on  the  other,  to  determine  whether 
a  particular  ‘type  of  material’  consti¬ 
tutes  ‘news  of  importance  and  of  cur¬ 
rent  interest  to  the  general  public,  gen¬ 
eral  news  of  the  day  and  information  of 
current  events’  as  required  by  [Indi¬ 
ana’s  law],”  he  wrote. 

Fisher  also  disregarded  the  Depart¬ 
ment  of  Revenue’s  claims  that  its  defi¬ 
nition  served  a  compelling  state  inter¬ 
est  by  making  available  an  inexpensive 

(Hromadka  is  a  newspaper  reporter  and 
free-lance  writer  in  Indianapolis.) 


source  of  news  to  educate  the  public 
and  avoiding  the  administrative  bur¬ 
den  of  collecting  the  tax. 

Fisher  noted  that  magazines  and 
other  non-newspaper  publications  can 
also  educate  the  public  and  often  are 
not  priced  much  differently. 

He  also  rejected  the  contention  that 
a  state  has  a  separate  interest  in  ex¬ 
empting  newspaper  sales  to  make  its 
tax  collection  efficient  and  less  of  an 
administrative  burden. 

“The  court  therefore  finds  the  con¬ 
tent-based  distinction  among  publica¬ 
tions  in  [Indiana  law]  is  neither  neces¬ 
sary  to  serve  a  compelling  state  interest 
nor  narrowly  drawn  to  achieve  that 
end,”  Fisher  wrote. 

Although  Fisher  ruled  that  the  prop¬ 
er  remedy  is  invalidation  of  the  subsec¬ 
tion  containing  content-based  criteria, 
he  did  not  settle  the  dispute  over  taxa¬ 
tion  of  Indianapolis  Monthly  subscrip¬ 
tions. 

“Whether  a  particular  publication 
comes  within  the  court’s  construction 
of  the  term  ‘newspaper,’  however,  is  a 
question  of  fact,”  Fisher  wrote. 

“The  court’s  task  in  construing  the 
newspaper  exemption  statute  accord¬ 
ing  to  the  common  meaning  ascribed 
to  the  term  ‘newspaper’  is,  however, 
frustrated  by  the  constitutional  ques¬ 
tions  permeating  the  case  at  bar.  The 
term  ‘newspaper’  is  inherently  content¬ 
laden.” 

Therefore,  Fisher  denied  the  state’s 
motion  for  summary  judgment  on  the 
issue  of  whether  Indianapolis  Monthly 
is  a  newspaper  within  the  terms  of  the 
newspaper  exemption. 

Fisher  also  denied  Emmis  Publish¬ 
ing’s  request  for  an  injunction  barring 
the  state  of  Indiana  from  collecting  the 
sales  tax. 

Barring  an  appeal  to  the  Indiana 
Supreme  Court,  a  second  hearing  on 
whether  Indianapolis  Monthly  qualifies 
for  the  newspaper  tax  exemption  with¬ 
out  its  content-based  definition  is  ex¬ 
pected  this  summer.  BECT 
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Classified  Advertisin 


11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


ACCURATE  FORECASTS 


Precise,  Reliable  Price  Forecasts  on 
6,000  NYSE  +  AMEX  +  OTC  Stocks. 
FREE  TRIAL  by  touch-tone  phone.  Call 
(408)  733-9341  or  (408)  746-0477. 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Cannera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


AUTOMOTIVE 


CAR  FEATURES  are  our  business: 
Columns  available  on  road  tests,  car 
care,  auto  trivia,  auto  history. 
(313)  573-2755. 


Mr.  History  answers  your  readers' 
questions.  Write  6173  Woodbury 
Road,  Boca  Raton,  FL  33433-3617. 


ENTERTAINMENT 


WEEKLIES:  Hook  readers  on  lively 
Hollywood  gossip  column.  Camera- 
ready.  Affordable.  (800)  533-0073. 

SYNDICATION  SERVICES 

FREE  TRIAL  1  (800)-PUNCHIN 
Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 


INVESTORS  WANTED 


FAST  GROWING  Sacramento  county 
bi-weekly  publication  seeks  partner/ 
investor  for  50K  currently  grossing 
14K  per  month.  Projecting  gross 
$360,000  with  a  30*  profit.  Call 
(916)  362-2731. 

MAGAZINES  FOR  SALE 

ALL  REASONABLE  OFFERS  CONSID¬ 
ERED.  A  profitable  5  year  old  estab¬ 
lished  monthly  magazine  on  Amelia 
Island,  FL.  Owner  financing.  Sandson 
Inc.,  (904)  277-8012. 

Established  So.  Calif,  magazine. 
Must  sell  due  to  illness.  $32,500. 
2202  Sunset  Blvd.,  San  Diego,  CA 
92103. 

GROCERY  TRADE,  profitable  from  first 
issue,  no  competition  yet.  Bruner, 
Hermina  ut  57,  Budapest,  Hungary 
1146,  Phone/fax  361-251-7706. 

NATIONAL  TRADE  ”  MAGAZINE’ 
18,000  circ.  Quarterly.  3  years  old. 
Great  add-on  book.  (800)  748-7690. 

NEWSPAPER  APPRAISERS 

APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority 
buyouts.  Reasonable  fees.  C.  Peter 
Jorgensen,  Media  Consultants  &  Asso¬ 
ciates,  Box  C,  Boston,  MA  02174. 
(617)  643-1863. 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 

123  N.W.  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 

~  COM^HENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  reason¬ 
able  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 
Ten  men,  united  in  love,  are  capable  of 
doing  what  ten  thousand  singly  would 
fail  in.  Infinite  is  the  help  man  can  yield 
to  man. 

Ttwinas  Carlyle 


NEWSPAPER  APPRAISERS 

EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank, 
partners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach, 

FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozeman, 
MT  59715,  (406)  586-6621 

NEWSPAPER  BROKERS 

625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Dick  Smith-South/SE-(601)  627-7906 
D.  Claussen-MWest-(414)  272-6173 
Geoff  Edwards-East-(703)  750-8675 
Bob  Derr-SEast-(919)  626-7630 
Bruce  Lantz-CANADA-(51 9)  631-5709 

BILL  MAHHEW  COMPANY  conducls 
professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach,  FL 
34630.  No  obligation  of  course. 

BOUTHO-CRIBB 
&  Associates 

Our  Firm  Established  in  1923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  59715 
Newspaper  -  Shopper  -  Specialty 

BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.-Ste.  3 
Stockton,  CA  95209  (209)  952-0852 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Soles  •  Appraisals  •  Consulting 
RICHARD  BWGGS  &  ASSCXIIATES 
Box  579,  Landrum,  SC  29356 

Fournier  Media  Service  Inc. 
Appraisal»Brokerage»Con  suiting 
John  L.  Fournier  Jr. 

PO  Box  750,  Prosser,  WA  99350 
Office  (509)  786-4470 


FREELANCE  COLUMNS 


FREELANCERS  FOR  DAILY  business 
tips  (60-100  words)  on  management, 
money,  taxes,  time  savers,  IRS,  new 
products,  banking,  travel,  health, 
science,  service,  training,  stress 
and  telephone  techniques.  $5  each. 
1984  Hwy  95,  Suite  "A",  Riviera,  AZ 
86442.  FAX  (602)  855-7996. 


COPING  IN  THE  COUNTRY 
Imagine  "Dave  Barry"  moving  to  TV's 
"Green  Acres'.  700  word  weekly  in  its 
4th  year.  Clear  Creek  Features,  Box 
3303,  Grass  Valley,  CA  95945,  (916) 
272-7176. 


NEWSPAPER  BROKERS 


JM&A.  Established  1983 
Merger  &  Acquisition 
((fl4)  889-9747 

C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  for  a  brochure  and  proposal  before 
listing  your  paper.  4  Water  Street, 
Boston,  MA  02174.  (617)  643-1863. 

JAMES  W.  HALL,  JR" 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

MEDIAAMERICA  BROKE^ 
Straight  tolk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 

MEL  HODELL,  NEWSPAPER  BROi^R^ 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  FAX  (909)  624-8852 

MICHAEL  D.  LINDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 

PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
PO  Box  3308 
Merrifield,  VA  27116-3308 
Ph.  703-846-8410  Fax  703-846-8406 

RICKENBACHER  MEDIA  CO" 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX75205 

(214)  520-7025  FAX  (214)  520-6951 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4467,  Vancouver,  WA  98662 

NEWSPAPER  FINANCING 

Equily/Dept.  $200M-$5MM-t-. 
45-60  Days.  JM&A,  Est.  1983 
Proposals  Welcome.  (614)  889-9747 
FINANCING 

Major  institutional  investor  seeks 
to  provide  acquisition,  JV,  equity 
backing  for  solid,  rural,  non-metro 
weeklies  and  dailies  in  the  Soutfi,  SE, 
Midwest,  and  SW.  Contact:  Larry 
Grimes,  W.B.  Grimes  &  Company, 
(301)  540-0636. 


DEAR  UNCLE  WALLY 
Ludicrous,  absurd,  nonsensical, 
idiosyncric,  tongue-in-throat,  award¬ 
winning  wacko  weekly.  (215)  493-1795 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843. 

’^WORD  SEARCH  &  CROSSWORD 
Daily- Weekly-Monthly 
SHANTA  (914)  939-21 1 1 
Suppliers  to  national  and  regional 
publications.  Comera  Ready! 
On  Time!  Very  Reasonable  Rates! 


FAX  YOUR  AD  TO  (212)  929-1259 


NEWSPAPERS  FOR  SALE 


HAWAII-Community  monthly  news¬ 
paper,  profitable  $299,000.  Bruce 
Wright,  Media  Consultant.  (209)  952- 
0852  or  (916)  684-3987  (home). 

COLORADO  NEWSPAPER 
FOR  SALE 

Biweekly  for  Seniors. 

25,000  free  circulation. 
$185,000  gross  revenue. 

Fax  inquiries  to: 

Martz  Media,  Inc.  (303)  793-0164. 
HOT  SUMMER  BUYS 

ALABAMA  -  Large  paid  weekly  poised 
for  continued  grovdh  near  state's  best 
shopping  areas  $750,000 

ALABAMA  -  Very  nice  weekly  returning 
about  30  percent  on  annual  revenues 
$258,000 

ARKANSAS  -  Starter  package  of  two 
paid  weeklies.  Only  $25,000  down  to 
qualified  buyer.  $130,000 

MISSISSIPPI  -  Uncontested  county 
seat  weekly.  Press  and  real  estate 
included.  $250,000 

MISSISSIPPI  -  Paid  weekly,  clean 
job  shop,  and  well-stocked  office  supply 
store.  Owmer  retiring.  $265,000 

NEW  MEXICO  -  Half-century  old  small 
magazine  appealing  to  speakers, 
pastors,  and  teachers.  Can  be  published 
from  any  location.  $56,000 

SOUTH  CAROUNA  -  Unique  opportuni¬ 
ty  for  owner-operator.  Financing  avail¬ 
able  after  cash  down  payment  by  quali¬ 
fied  buyer.  $250,000. 

TENNESSEE  -  Like  to  compete?  This 
package  of  three  shoppers  and  one  paid 
weekly  is  just  right  for  you.  $350,000 

Information  on  these  and  other  properties 
furnished  only  in  the  strictest  of 
confidence.  Call  or  write: 

JIM  HALL  MEDIA  SERVICES 
PO  Box  1088 
Troy,  AL  36081 
Telephone:  (205)  566-7198 
FAX:  (205)  566-0170 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEWSPAPERS  FOR  SALE 


NEWSPAPERS  for  sale,  $15K  to  $1 
million.  Some  financing,  free  list. 
Daily,  weekly.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition,  Austin,  TX  78703  (512) 
476-3950. 


NATION'S  fastest  growing  niche 
monthly  publication  for  sale  in  centr¬ 
al  Ohio.  Reply  to  Box  6495,  Editor  & 
Publisher. 

No  legacy  is  so  rich  as  honesty. 

William  Shakespeare 


NEWSPAPERS  FOR  SALE 

GENERAL  MANAGER 
Weekly  Business  paper  seeks  invest¬ 
ing  partner  to  ultimately  take  over. 
Gross  sales  $500K.  Outright  purch¬ 
ase  or  some  financing  available.  Reply 
to  Box  6442,  Editor  &  Publisher. 

EXCELLENT  opportunity  to  pick  up  high¬ 
ly  desirable  15  year  establish^  free 
weekly.  Southern  CA  beach  town. 
Owner  retiring.  (805)  642-6334. 


NEWSPAPERS  WANTED 

GROUP  OF  4  WEEKLY  NEWSPAPERS, 
46,600  circulation,  1 .5  million 
Gross.  5  Unit  Goss  Community  Press 
located  in  fastest  growing  market  in 
Washington  State  2.4  million  (206) 
425-4322. 

PUBLICATIONS  FOR  SALE 

PROFITABLE  series  NM  lifestyle 
products  catalogs  -  food,  furniture, 
fashion.  Santo  Fe.  (505)  471-4549. 


EQUIPMENT 


CAMERA  &  DARKROOM 

AGFA  RPS  6100  Daylite  camera. 

Like  new  condition.  $6,000. 
Wesco  Graphics  (510)  443-2400 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical 
310/372-0372 

COMPUTER  TERMINALS 

COMPLETE  MYCRO-TEK  SYSTEM.  Ele¬ 
ven  MC  12800  VDT's  in  good  condi¬ 
tion.  Six  AT's  in  excellent  condition  plus 
controllers  and  60  MB  hard  drives. 
Spare  parts  also  available.  One  Compu- 
graphic  8600  typesetter  in  good 
condition  plus  one  for  spare  parts. 
Additional  Mycro-Tek  equipment 
available  at  other  Freedom  Newspapers. 
Call  John  Graham,  Sun  Journal,  New 
BemNC  (919)  638-8101. 

MAILROOM 

1990  MULLER-MARTINI  227S  7  INTO 
1  INSERTER  AVAILABLE  9/15/93. 
INCLUDES  WARRANTY.  CALL 
MIDAMERICA  GRAPHICS  AT  (800) 
356-4886. 

CHESHIRE  JETSTREAM  II  with  .Model 
697  Ink  Jet  base.  New  in  1990.  Excel¬ 
lent  condition.  Call  Paul  Daunt  (313) 
664-7403  for  more  information. 

CUSTOM  DESIGNED 
tMILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors,  stack¬ 
ers,  strappers,  labelers  and  inserters. 
Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed 
discount  prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 

•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditianed-Guar- 
anteed  Production-Training  Prog¬ 
ram  Provided.  JIMMY  R.  FOX,  MAIL 
ROOM  CONSULTANT  713/468-5827. 


&  SUPPLIES 


MAILROOM 


GOSS: 

•  Metro,  22  3/4",  6  units,  half  decks, 
6  RTI^s,  3:2  Imperial  folder 

•  Urbanite,  22  3/4",  10  units,  8  auto¬ 
matic  splicers,  2  folders,  1 300 
series 

•  Colodiner,  22",  8  unit  press  with 
2-4  high  towers,  3:2  double  folder. 
New! 

MAN: 

HARRIS: 

•  N-845,  22  3/4",  5  unit  presses 

•  V-15D,  6  units,  JF-25 

•  V-15A,  6  units,  JF-7 

BELL-CAMP,  INC. 

Tel:  (201)  492-8877 
Fax:  (201)  492-9777 

MAGNACRAFT  LABELER  (3-UP  -  4-UP  - 
5-UP)  Model  #1530  -  $3,500.  Contact 
Bill  Brown  at  (301)  953-7202. 

MAILROOM 

Kansa  Model  320  2  into  1  inserter, 
can  be  seen  running.  $14,000. 

Bunn  tying  machines  1-$800, 

1 -$1,000. 

Wesco  Graphics  (510)  443-2400 

McCAIN  NEWSPAPER  INSERTER 
Excellent  Condition.  Only  run  ONE 
NIGHT  a  week.  Loss  of  business  reason 
for  sale.  (201)  334-7600. 

ASK  FOR  Nils  Redmond. 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-58 1 7  FAX  (404)  590-7267 

QUIPP  DOCK 
DISTRIBUTION  SYSTEM 
6  Truck  Looding  Positions-Exc.  Cond 
Muller  Model  227E  Inserter 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)428-5817  Fax  (404)  590-7267 

REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VAUEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 


MAILROOM 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REA4ANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-5218  or  (800)  741-1937 

PRESSES 

1980  NEWS  KING  with  4  stacked 
units,  KJ6  folder,  40  HP  drive,  low 
usage,  must  sell.  (913)  362-8901. 

COLOR  KING  PRESS 
5  unit  installed  new  1988.  Brush  damp 
centrol  lubrication.  Cross  perf,  D.P. 
Wesco  Graphics  (510)  443-2400 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

FOR  SALE:  4/u  1980  News  King, 
stacked  units,  with  KJ6  folder,  40HP 
drive,  low  usage,  $88,000;  8/u  News 
King  1982  w/KJ8  folder;  6/u  Goss 
Urbanite,  rebuilt  1988;  5/u  Harris 
Ml  10  1978;  6/u  Harris  V22  w/JFI 
folder  and  upper  former;  2/ u  1 978  Goss 
Community  w/folder  $5,250;  2/u 
Harris  VI 5,  $36,000;  5/u  Harris 
VI 5A  w/JFI  folder. 

Tel  913  362-8888  Fax  913  362-8901 

HARRIS  VI 5A  4  units  w/brush  damp 
H.D.  JF-15  folder,  can  be  seen  running. 
Wesco  Graphics  (510)  443-2400 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)552-1528  FAX  (404)552-2669 


PRESSES 


DOUBLE-WIDTH  EQUIPMENT 
10-Footprint  Goss  Colorliner, 
installed  new  1990,  22"  cut-off, 
available  now  -  50"  reels. 

36  units  &  half  decks  Goss  Metro- 
liner,  22"  w/6  single  3:2  fol^rs, 
45"  RTF's  -  Available  now. 

10-unit  Goss  Metroliner  (brarK)  new), 
double  3:2  folder  with  22  3/4"  cut¬ 
off. 

9-unit  1981  Goss  Metroliner  with  22" 
(560  mm)  cut-off,  with  5  half  decks, 
45"  RTF's. 

7-unit  press  w/5  units  PEC  converted 
units  &  2  units  Metroliner  -  22" 
w/1  double  3:2  folder  &  40"  RTF's. 
One  Double  3:2  Goss  Imperial  folder/ 
upper  former/angle  bars. 

Ask  About  our  Sin^e-Width  Presses 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Fax  (913)  492-6217 

FAIRCHILD  COLOR  KING  PRESS 
4  Units  with  Rollstands,  rebuilt 
folder.  Troining  available  at  our 
site.  Call  (508)  632-8000 

For  More  Information 

FOR  SALE 

4/u  Harris  VI 5D,  JF25  folder  with 
50HP  motor. 

4/u  News  King,  with  KJ6  folder,  1975 
vintage. 

One  Comm.  SC  folder  with  40HP. 

2  add-on  Community  1969  and  1971 
vintage  units,  good  condition. 

One  King  Press  KJ8  folder  100HP. 

2  Baldwin  105  C-O-V. 

Global  Graphics,  Inc. 

(913)  541-8886  Fox  (913)  541-8960 

WANTED  TO  BUY 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
Wia  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800) 
356-4886  or  Fox  (816)  887-2762. 

CALL  US  —  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


CIRCULATION  SERVICES 


FRANK  P.  MASTROMARINO 
Newspaper  Circulation  Consultant 
PO  Box  478  Crosswicks,  NJ  08515 
(609)  298-72^4 

CIRCULATION  SERVICES 

J.  BLENKARN  HOLDINGS 
Circulotion  Telemarketing  Experts 
Jeff  Blenkarn  (616)  4^-6o1 1 
Honesty  is  the  first  chapter  in  the  book 
of  knowledge. 

Thomas  Jefferson 


KEVIN  S.  PAPPERT 
(313)  673-9533 

THB  CUSTOMER 
CONNECTION 

^800•327•8463 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1  (800)  247-2338 


LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUa  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATA  BASE  MARKETING 
1  (800)  776-6397 


CIRCULATION  SERVICES 


SAVE  MONEY  ON  POSTAGE 
GET  ACCURAfE  COST  ANALYSES 
It's  easy  with  our  3541  computer  prog¬ 
ram.  Use  with  Excel/123  Windows  soft¬ 
ware  to  determine  postage  accurately, 
project  effects  of  changes  in  page  count, 
amount  of  advertising  and  morel  USPS 
approved  printout.  MAC/IBM  compati¬ 
ble.  (We  carry  most  PS  Mail  State¬ 
ments).  Call  or  Write  for  informa¬ 
tion:  Peter  Rader,  PO  Box  252,  Green¬ 
wood  Lake,  NY  10925-0252,  (914) 
477-3212. 
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UNIVERSITY  OF  ALABAMA.  Master's 
program  invites  applicants  who  have 
demonstrated  excellence  in  journalism. 
Assistantships.  Write  Journalism  Dept., 
Tuscaloosa,  AL  35487-0172  or  call 
(205)  348-7155.  AA/EOE. 

ACCOUNTING 

ACCOUNTING  MANAGER  needed  for 
Southwest  Georgia  daily  newspaper  with 
35,000  circulation.  Dynamite  account¬ 
ing  professional  would  manage 
accounting  department.  The  candidate 
should  hove  strong  interpersonal  and 
management  skills,  a  four-year  degree 
in  accounting,  and  at  least  four  years 
of  practical  experience.  Thorough  know¬ 
ledge  of  Lotus  software  and  computerized 
accounting  applications  and  data. 
Self-motivated  applicants  who  qualify 
should  send  resume  and  qualifica¬ 
tions  to: 

Christian  R.  Schilt 
Publisher 

The  Albany  Herald 
PO  Box  48 

Albany,  GA  31702-0048 
EOE/M/F 

STAFF  ACCOUNT^ 

Notional  publishing  company  current¬ 
ly  seeking  a  staff  accountant  in  our 
Baldwin,  NY  office.  Responsibili¬ 
ties  include  weekly  sales  reporting, 
journal  entries,  cash  receipts, 
commissions,  bank  reconcilia¬ 
tions,  budgeting  and  special 
projects.  Requirements  for  this  career 
opportunity  include:  minimum  of  4 
years  full  charge  bookkeeping  exper- 
ierKe  in  a  computerized  environment, 
proficiency  in  Lotus  and  demonstrated 
ability  as  a  self  starter.  Accounting 
degree  preferred  but  not  required.  We 
offer  excellent  employee  benefits. 
Qualified  individuals  should  send  a  re¬ 
sume  and  salary  history  to:  United 
Advertising  Publications,  Inc.,  ATTN: 
Human  Resource  Manager,  Dept.  APP, 
1 5400  Knoll  Trail,  Suite  450,  Dallas,  TX 
75248. 

ATTENTION  ADVERTISERS: 

E&P'S  offices  will  be  closed 
on  Monday,  September  6 
in  observance  of  Labor 
day.  Please  make  a  note  of 
this  when  placing  your  ad. 


_ ACCOUNTING _ 

DIREQOR  OF  FINANCE 
Metro  paper  seeks  director  of  finance  ta 
provide  affirmative,  aggressive,  and 
market-driven  leadership  to  financial 
operations.  Ideal  candidate  shauld 
hove  significant  managerial  experience 
and  CPA.  This  is  an  attractive  oppor¬ 
tunity  in  terms  of  professional  growth 
and  contribution  and  in  desirable 
geographical  setting. 

Please  send  resume,  including  salary 
requirements,  ta  Box  6477,  Editor  & 
Publisher. 

An  equal  opportunity  employer 

ADMINISTRATIVE 


ADVERTISING 


DISPLAY  MANAGER 
Metro  paper  and  highly  desirable  market 
seeks  individual  to  lead  all  ROP 
sales  efforts  and  ta  assist  the  Adver¬ 
tising  Director  in  developing  stra¬ 
tegy  and  executing  the  plan  in  the 
emerging  revenue  marketplace. 

Must  be  highly  motivated  for  excellence 
and  professionalism  and  leadership 
style  and  able  to  think  and  act 
creatively. 

Degree  and  proven  success  in  sales/ 
marketing  management  are  required. 
Advanced  degree  helpful.  In  return  we 
will  offer  outstanding  compensation  ond 
benefits  with  a  bright  future  for  personal 
and  professional  growth.  Send  resume  ta 
Box  6486,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer. 


INVESTIGATIVE  REPORTERS  AND  EDITORS  (IRE) 

AND  THE  UNIVERSITY  OF  MISSOURI 

The  leading  educational  association  of  joumalisrs,  based  at  the  nation's  first 
journalism  school,  is  seeking  a  management  team  ta  lead  IRE  into  the  21st  cen¬ 
tury.  The  fastest-growing  organization  in  journalism,  IRE  offers  a  host  of  ser¬ 
vices  ta  the  profession  and  is  expanding  efforts  ta  train  journalists  in  the  use 
of  computers  in  reporting.  If  you  have  proven  yourself  as  a  journalist  and  man¬ 
ager,  we  want  ta  hear  from  you. 

EXECUTIVE  DIRECTOR,  We're  seeking  an  energetic  CEO  wrho  will  relish  helping 
other  journalists  worldwide;  oversee  a  half  million  dollar  budget;  manage  a 
crockerjock  staff  of  eight;  raise  funds;  oversee  development  of  educational  pro¬ 
grams  and  publications;  plan  conferences;  spread  the  word  about  the  services 
of  IRE.  The  executive  director  reports  ta  an  elected  volunteer  board  of  1 1  journal¬ 
ists.  A  seasoned  journalist  is  preferred  but  not  required.  The  ideal  candidate 
will  hove  demonstrated  administrative  effectiveness;  a  master's  degree  or  equiv¬ 
alent  combination  and  experience;  and  well-developed  skills  of  organization 
and  communication.  If  you  know  about  using  computers  ta  get  stories,  you  will 
hove  an  edge.  This  faculty  position  may  include  teaching,  and  enjoys  gener¬ 
ous  benefits. 

MANAGING  DIRECTOR,  institute  for  computer-assisted  reporting.  This 
hands-on  manager  will  hove  the  uniqiie  opportunity  to  design  and  implement 
programs  to  train  journalists,  educators  and  students  in  computer- 
assisted  reporting.  These  programs  will  include  training  in  newsrooms; 
an  electronic  bulletin  board  for  journalists  and  journalism  organiza¬ 
tions  around  the  world  ta  share  information;  a  newsletter  and  other  publica¬ 
tions;  a  library  of  government  databases;  advice  and  assistance  on 
management  and  technical  issues;  and  training  materials.  This  is  a  non¬ 
teaching  faculty  position.  The  ideal  candidate  will  have  a  strong  back¬ 
ground  in  computer-assisted  reporting;  demonstrated  administrative 
effectiveness  in  journalism  or  academia;  an  entrepreneurial  spirit; 
a  master's  degree  or  an  equivalent  combination  of  education  and  experi¬ 
ence;  and  excdlent  communication  skills. 

IRE  is  a  nonprofit  educational  association,  founded  in  1975,  with  4,500  mem¬ 
bers  worldwide.  The  University  of  Missouri  is  one  of  the  Midwest's  largest  ed¬ 
ucational  institutions.  It  is  in  Columbia,  a  city  of  65,000  halfway  betvreen  St. 
Louis  and  Kansas  City,  chosen  by  Money  Magazine  as  one  of  America's  most- 
livable  cities. 

As  affirmative  action/equal  opportunity  employers,  IRE  and  the  University  of 
Missouri  encourage  minorities,  women  and  persons  with  disabilities  ta  apply. 

Candidates  should  send  a  cover  letter,  resume  and  three  reference  letters  ta 
Steve  Weinberg,  IRE/Joumalism  Search  Committee,  100  Neff  Hall,  University 
of  Missouri,  Columbia,  MO  6521 1 .  A  review  of  applications  will  begin  Oct.  1 . 


ADVERTISING 


ADVERTISING  DIREQOR 
Major  metropolitan  mid-west  newspaper 
is  looking  for  an  experienced  advertis¬ 
ing  executive  to  direct  all  activi¬ 
ties  of  the  newspaper  advertising  sales 
division. 

Primary  responsibility  will  be  to 
develop  a  highly  motivated,  talented, 
and  diverse  advertising  team  of  approx¬ 
imately  280  employees.  Responsibil¬ 
ities  further  include  strategic  plan¬ 
ning  and  key  operational  decision¬ 
making.  This  person  will  play  a  key 
role  in  the  development  and  implementa¬ 
tion  of  new  sources  of  advertising 
revenue  and  will  understand  the  needs 
and  interest  of  our  advertisers,  readers, 
and  employees. 

The  successful  candidate  must  be  a 
dynamic  leader  who  believes  strongly 
in  a  team  effort  and  can  communicate  at 
all  levels,  both  within  and  outside  the 
organization  in  an  environment  of 
continuing  technological  evolution. 
Creative  and  energetic,  this  executive 
will  possess  the  ability  to  implement 
new  and  innovative  sales  and  marketing 
concepts.  It  is  essential  that  this 
individual  possess  a  broad-based 
business  perspective  and  hove  the  poten¬ 
tial  for  further  growth  in  management. 

Minimum  qualifications  include  a 
Bachelor's  degree;  M.B.A.,  a  plus,  with  a 
concentration  in  marketing.  Fifteen 
years  of  advertising  experience  is 
preferred.  A  proven  track  record  of  ac¬ 
complishment  in  advertising  leadership 
roles  in  media-related  business 
activities  is  a  must.  Experience  in 
the  magazine  or  newspaper  industry  is 
advantageous. 

We  offer  an  excellent  salary  and  an  ex¬ 
ceptional  benefits  package.  Qualified 
candidates  should  send  a  resume  along 
with  salary  history  and  current 
salary  requirements  ta: 

Box  6437,  Editor  &  Publisher 

An  Equal  Opportunity  Employer 
M/F/D/V 

A  new,  dynamic  free  circulation  publi¬ 
cation  with  a  100,000-(-  circulation 
in  Zone  1  is  seeking  a  General  Manager. 
The  successful  candidate  will  be  a  know¬ 
ledgeable  leader,  with  excellent  com¬ 
munication  skills  and  proven  sales  abil¬ 
ity.  Duties  will  include  management 
or  a  sales  organization  with  some 
personal  account  responsibilities. 
Excellent  compensation  package  with 
nearly  unlimited  opportunity  for  growth. 
Please  send  resume  along  with  salary 
requirements  ta  Denis  Mindak,  PO  Box 
912,  Providence,  Rl  02901-0912. 
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HELP  WANTED 


ADVERTISING 


RETAIL  AD  MANAGER 
We  are  a  growing  family-owned  108 
year  old  daily  in  the  beautiful  Rogue 
Valley  of  Southern  Oregon.  We  are  seek¬ 
ing  a  talented  hands-on  sales  manager  to 
lead  and  motivate  a  progressive  ad 
department  including  seven  salespeople 
and  a  Maclntosh^ased  production 
staff. 

The  successful  candidate  should  be 
experienced  in  newspaper  sales  and  have 
knowledge  of  effective  newspaper  design 
along  with  strong  motivational 
skills  and  the  ability  to  train. 

If  you  are  looking  for  a  career  at  a 
quality  community  newspaper  utiliz¬ 
ing  state  of  the  arts  technology  and  an 
innovative  approach  to  sales,  please 
serKi  resume  and  salary  requirements  to: 

Advertising  Director 
Grants  Pass  Daily  Courier 
PO  Box  1468 
Grants  Pass,  OR  97526 

ADVERTISING  OPERATIONS 
MANAGER 

Major  metropolitan  mid-west  newspaper 
is  seeking  a  creative,  hands-on  leader 
to  direct  the  activities  of  its 
Advertising  Operations  Department. 

The  Advertising  Operations  Department 
is  responsible  for  the  processing  of 
advertising  material  into  a  form 
used  to  produce  negatives  for  printing. 
Highly  technical  equipment  such  as  the 
Camex  Breeze,  Harris  Workstations, 
Scanners,  Macintoshes,  and  CSI 
terminals  are  used  in  the  production  of 
advertisements  and  creative  artwork. 
The  Advertising  Operations  Manager 
will  report  directly  to  the  Advertis¬ 
ing  Director  and  will  supervise 
approximately  90  employees  to  include 
managers,  supervisors,  clerical 
personnel,  and  artists  in  a  three  shift 
operation.  This  individual  will 
coordinate  the  daily  production  of  all 
advertising  material  with  the  needs  af 
the  sales  staffs. 

Minimum  qualifications  include  a 
Bachelor  degree  in  Business  or  a 
related  technical  area  plus  five  years 
of  experience  in  newspaper  pre-press 
operations.  Technical  knowledge  of  the 
production  equipment  is  a  must.  The  suc¬ 
cessful  candidate  must  be  a  strong  team 
leader  with  excellent  interpersonal 
skills  and  be  able  to  communicate  at 
ail  levels  of  the  organization. 

We  offer  an  excellent  salary  and  an 
exceptional  benefits  package.  Qualified 
candidates  should  send  a  resume  along 
with  salary  history  and  current 
salary  requirements  to: 

Box  6457,  Editor  &  Publisher 

An  Equal  Opportunity  Employer 
M/F/D/V 

FAST  GROWING  CHAIN  of  weekly 
newspapers  in  Queens,  NY  seeks  man¬ 
ager  for  classified  ad  department.  Strong 
telemarketing  and  training  skills  a 
must.  Call  Steven  Blank  at  (718) 
229-0300. 

TEXAS  DAILY  IN  40,000  circula- 
tion  size  range  is  taking  applica¬ 
tion  for  an  Advertising  Director. 
Newspaper  is  located  in  a  growing 
market.  Please  send  resume  and  salary 
requirements  to  Box  6475,  Editor  & 
Publisher. 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
COME  WEST! 

16K  PM  6-day  E&P  Zone  8  operation 
invites  applications  for  this  respon¬ 
sible  position.  Present  manager 
ill.  Not  a  distress  place;  congenial 
staff.  Tell  all  including  salary 
history.  Your  reply  will  be  held  in 
strictest  confidence.  Write:  Person¬ 
nel,  Box  6490,  Editor  &  Publisher. 

RETAIL  SALES  MANA~(^R,  LOS 
ANGELES  DAILY  NEWS.  High-energy, 
enthusiastic  candidate  must  have 
proven  leadership  and  communication 
skills,  a  strong  background  in 
training  and  be  capable  of  motivating  a 
large  sales  staff  in  an  aggressive 
mancet.  5  years  of  newspaper  sales  ex¬ 
perience  required.  Successful  candidate 
will  join  one  of  America's  fastest 
rowing  newspapers.  Send  salary 
islory  and  resume  to  Personnel  Depart¬ 
ment,  Daily  News,  PO  Box  4200, 
Woodland  Hills,  CA  91365. 


TNN,  a  West  Coast  based  newspaper 
marketing  network,  is  seeking  exper¬ 
ienced  SALES  MANAGERS  and  SALES 
PEOPLE  to  participate  in  the  expansion 
of  offices.  Qualified  candidates 
will  hove  a  Bachelors  degree  in  busi¬ 
ness  or  related  field  and/or  four  to  ten 
years  experience  in  mix-media  adver¬ 
tising.  Newspaper  experience  desirable. 
Responsibilities  include  planning, 
supervising  and  participating  in  the 
implementation  of  innovative  and 
customized  sales  presentations  with 
successful  results.  Applicants  must 
have  a  strong  background  in  sales  and 
marketing,  and  proven  interpersonal, 
organizanonal  and  time  management 
skills.  Previous  supervisory  experi¬ 
ence  helpful.  The  ability  to  relocate  may 
be  necessary.  We  offer  an  excellent  com¬ 
pensation  and  benefits  package.  Please 
send  cover  letter,  resume,  and  salary 
history  to  McClatchy  Human  Resources, 
2100  Q  Street,  Sacramento,  CA  95816. 
EOE. 

ART/GRAPHICS 

GRAPHICS  PRO.  In  the  sleepy  little 
village  of  Little  Rock  in  the  state 
Bill  Clinton  made  famous  is  a  great 
newspaper  in  the  making.  If  you  canlead 
a  small,  but  growing  graphics  staff  to 
reater  levels  we  want  to  talk  to  you.  We 
emand  high  quality,  stale  of  the  art 
graphics,  and  we  will  give  you  the  tools 
you  need.  Our  newsroom  is  completely 
paginated  now  including  color  work.  If 
you're  now  number  two  on  your  graph¬ 
ics  staff  with  nowhere  to  go,  send  us  the 
best  clips  you  hove.  If  they're  good  the 
clips  will  go  to  the  top  for  review.  Send 
resume,  clips  and  letter  to  Rhonda 
Owen,  Assistant  Managing  Editor- 
Administration,  Arkansas  Democrat-Ga¬ 
zette,  PO  Box  2221,  Little  Rock,  AR 
72203. 

THE  PALM  BEACH  POST  has  o  position 
open  for  a  quick,  experienced  informa¬ 
tional  graphic  artist. 

Must  have  very  strang  information¬ 
al  graphic  skills,  illustrations  a 
plus.  Macintosh  skills  must  in¬ 
clude  Aldus  Freehand,  Adobe  Illus¬ 
trator,  Quark  XPress.  Adobe  Photoshop 
a  plus. 

Send  cover  letter,  samples  of  graphics, 
illustrations,  resume  and  references 
to: 

Lina  Lawson,  Art  Director 
The  Palm  Beach  Post 
PO  Box  24700 
West  Palm  Beach,  FL  33416 
(407)  820-4451  between  lOam-noon 


_ ART/GRAPHICS _ 

UNPAID  INTERNSHIPS  available 
in  Editor  &  Publisher's  Graphics/ 
Art  Department.  2^one  2  applicants  only. 
Please  send  letters,  resumes  to  Box 
6089,  Editor  &  Publisher.  No  phone 
calls,  please. 

ADMARC  SYSTEMS  ANALYST 

THE  MIAMI  HERALD  PUBLISHING 
COMPANY,  one  of  Knight-Ridder's 
largest  daily  newspaper  is  currently 
seeking  an  Applications  Systems 
Analyst/Programmer  Project  Leader. 

Our  requirements  irKlude: 

-  Experience  as  a  Project  leader  respon¬ 
sible  for  ADMARC  implementation  and 
on  going  support. 

-  Design  of  custom  modules  integrated 
with  ADMARC  software  and  custom 
programs  accessing  lOMOD. 

-  Ability  to  manage  the  implementation 
of  a  multi-year  project  preferably  using 
project  management  software. 

-  Three  to  five  years  of  experience  man¬ 
aging  a  group  of  programmers  and 
analysts. 

-  Language  skills  must  include 
COBOL  and  a  4GL. 

-  Database  design  and  use  of  analyti¬ 
cal  tools  is  necessary. 

-  Other  desirable  languages  would 
include  C,  Pascal,  and  Assembler. 

-  A  plus  would  be  knowledge  of  Net¬ 
working,  Client/Server,  SQL,  Unix 
Operating  System,  PC  DOS  Operating 
System  and  PC  Memory  Management. 

We  offer  a  highly  competitive  salary 
and  benefits  package  along  with  an  ex¬ 
cellent  opportunity  for  advancement.  If 
interested,  please  contact  Yolanda 
Alter  at  (305)  376-2872.  Or  send  your 
resume  to: 

The  Miami  Herald 
Employment  Office 
One  Herald  Plaza 
Miami,  FL  33132 
Equal  Opportunity  Employer 

CIRCULATION 

37,000  plus  Texas  Daily  is  taking 
applications  for  a  Circulation 
Sales  &  Promotion  Manager.  News¬ 
paper  is  located  in  a  growing  market. 
Please  send  resume  and  salary  require¬ 
ments  to  Box  6480,  Editor  &  Publisher. 

DATABASE  MARKETING 

SALES  MARKETING 
Immediate  opening  for  creative,  self¬ 
starter  needed  as  a  sales  person  to  in¬ 
troduce  new  computer  product.  Person 
must  be  a  team  player,  who  is  not  afraid 
to  take  the  initiative.  Copy  writing  skills 
ond  computer  knowledge  a  plus.  Position 
is  based  in  New  York  City.  Send  re¬ 
sume,  salary  requirements  and  history 
to  Box  6496,  Editor  &  Publisher 


_ EDITORIAL _ 

ASSISTANT  COPY  DESK  CHIEF 
needed  for  mid-size  daily  newspaper  in 
West  Texas.  Experience  required.  Pagi¬ 
nation  and  graphics  experience  a  plus. 
Send  resumes  and  layout  samples  to 
Kim  Kirkham,  News  Editor,  The  Odessa 
American,  PO  Box  2952,  Odessa,  TX 
79760-2952. 


EDITORIAL 


2  CREATIVE  COPY  EDITORS  needed  for 
a  9  person  copy  desk  at  52,000  AM 
daily.  Competitive  pay  and  benefits 
package.  Excellent  location  and  quality 
of  life.  SeryJ  resume,  samples  of  your 
best  work  to  Scott  Toole,  News  Editor, 
The  Express-Times,  PO  Box  391 ,  Easton, 
PA  18044-0391. 

30,000-circulation  Mon. -Sat.  news¬ 
paper  in  Salem,  Mass,  seeks  news 
editor  to  oversee  eight-person  copy 
desk.  Copy-editing  and  design  experi¬ 
ence  essential;  kn^edge  of  pagination 
(we  are  currently  operating  with  Hastech 
system)  preferable;  experience  with 
Macintosh  and  AP  Leafdesk  would  be 
helpful.  Contact  Nelson  Benton,  ME, 
Salem  Evening  News,  155  Washington 
St.,  Salem,  MA  01970.  Tel.  (i08) 
744-0600.  Fox  (508)  744-1010. 

AIMING  FOR  THE  TOP 
We  intend  to  be  one  of  the  best  small 
dailies  in  the  nation  and  we're 
recruiting  outstanding  journalists 
to  help  us  get  there.  We're  a  Gannett 
daily  in  a  university  city,  less 
than  two  hours  from  New  Orleans  and 
the  Gulf  Coast  beaches.  Send  resume, 
clips  and  salary  history  to  Ken 
Fortenberry,  Exec.  Editor,  Hattiesburg 
American,  PO  Box  1111,  Hattiesburg, 
MS  39401 .  Minorities  encouraged  to 

apply- _ 

AM  METRO  is  seeking  a  proficient 
sports  copy  editor  with  experience  in 
page  design.  Job  includes  some  rim 
work,  as  well  as  2-3  nights  per  week 
laying  out  sports  section  and  oversee¬ 
ing  a  copy  desk  of  6-8  people.  Women 
and  minorities  are  highly  encouraged 
to  apply.  Contact  Glen  Kemery,  Sports 
Editor,  Indianapolis  Star,  PO  Box 
145,  Indianapolis,  IN  46206. 

ARTS  EDITOR-Award-winning  daily 
seeks  journalist  experienced  in  cover¬ 
ing  the  news  and  feature  aspects  of  the 
arte  —  theater,  dance,  music,  litera¬ 
ture,  visual  arts  and  arts  funding. 
Emphasis  is  on  writing  that  engages 
readers.  This  editor  writes  lead 
stories,  oversees  a  stable  of  communi¬ 
ty  reviewers,  and  coordinates  caveroge 
with  a  popular-culture  tab  on  Fridays. 
Minimum  5  years'  experience.  Send 
resume,  clips  (stories  and/or 
sections  you  hove  edited)  and  references 
to  Kathleen  McCoy,  Features  Editor,  c/o 
Human  Resources,  Anchorage  Daily 
News,  PO  Box  149001,  Anchorage, 
AK  99514-9001.  The  ArKhorage  Daily 
News  is  an  Equal  Employment 
Opportunity  Employer.  Minorities  ore 
encouraged  to  apply. 


The 

communication 
link  of  the 
newspaper 
industry  every 
week  since  1884. 
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HELP  WANTED 


_ EDITORIAL _ 

ASSISTANT  EDITOR/REPORTER  on 
Formweek  regional  form  newspaper. 
Form  knowleoge  not  os  important  os 
copy  reading,  editing.  Moyhill  Publica¬ 
tions,  Knightstown,  IN  (800) 
876-5133. 

ASSISTANT  FEATURES  EDITOR 

Chance  of  a  lifetime  for  energetic  re¬ 
porter  or  recent  grad  looking  to  break 
into  editing  on  some  of  the  oest  beats 
in  journalism.  We're  a  60,000-circu¬ 
lation  Monday-Saturday  paper  in  the 
New  Jersey-New  York  metro  area  look¬ 
ing  for  someone  to  oversee  pages  ded¬ 
icated  to  entertainment,  kids,  religion, 
health  and  community.  While  we  see 
ourselves  as  a  community  paper,  we 
expect  candidates  to  be  idea  machines 
teetering  on  the  cutting  edge  of  culture 
and  subculture.  Excellent  eye  for  copy 
reading  a  must.  Organization,  prob¬ 
lem-solving  and  a  penchant  for  detail 
are  high  on  our  checklist  of  qualities  we 
seek.  An  already  responsible  position, 
the  job  will  grow  with  the  right  person. 
Write  to  Box  6493,  Editor  &  Puolisher. 

BUSINESS  REPORTER 

The  Cincinnati  Enquirer,  a  Gannett 
newspaper  of  200,000  circulation 
daily  and  360,000  Sundays  -  in  a  key 
business-news  town,  seeks  one  of  Ameri- 
ca's  leoding  business  journalists 
for  its  consumer-products  beat,  which 
includes  Procter  &  Gamble.  The  En¬ 
quirer  emphasizes  hard-news  enterprise 
and  sophisticated  business  reporting. 
Candidates  should  hove  at  least  five 
rs'  experience  as  a  business  writer 
a  major  metro  and  the  ideas,  energy 
and  talent  to  help  make  The  Enquirer  into 
one  of  America's  best  newspapers. 
Send  resume,  cover  letter  outlining  your 
goals  and  o  recent  week's  worth  of  clips 
to:  Jon  Tolton,  Business  Editor,  The 
Cincinnati  Enquirer,  312  Elm  Street, 
Cincinnati,  OH  45202. 

The  Enquirer/Gannett  are  equal  oppor¬ 
tunity  employers  who  recognize  and  ap¬ 
preciate  the  benefits  of  diversity  in  the 
workploce. 

OrToESK  EDITOR 

We  need  an  editor  to  handle  local  copy 
and  anchor  a  City  Desk-Copy  Desk 
complex  on  a  45,000  daily  in  Northwest 
Missouri.  Three  years  editing  experi¬ 
ence  minimum.  Send  resume  with  letter 
outlining  your  strengths,  local  news 
philosophy  and  refererKes  to  George  J. 
Lockwood,  Executive  Editor,  News- 
Press,  St.  Joseph,  MO  64502. 

CITY  EDITOR,  Editor  to  leod  city 
reporting  staff,  help  reshape  our  nevrs 
report.  Experience  at  city  editor  or 
assistant  city  editar  level.  Zone  2, 
35,000  circulation.  Box  6491, 
Editor  &  Publisher. 

~  COPY  edItor 

Work  for  a  14,000  daily  newspaper. 
Must  hove  good  command  of  English 
and  journalistic  style  as  well  as  a 
willingness  to  work  night  hours.  Experi- 
efKe  laying  out  and  designing  pages 
helpful.  Send  resume,  work  samples  and 
other  information  to  Shelly  Kulhanek, 
The  North  Platte  Telegraph,  PO  Box 
370,  North  Platte,  NE  69103. 


_ EDITORIAL _ 

COPY  EDITOR  sought  by  oggressive, 
fast-paced  Zone  2  daily.  Must  hove 
ability  to  write  headlines  that  sing 
and  edit  copy  in  conformonce  with  AP 
style.  Resume,  clips  to  Box  6435, 
Editor  &  Publisher. 

COPY  EDITOR  that  excels  in  headlines, 
design  and  editing  wanted  at  The 
Daily  Item  in  Sunbury,  PA.  2  years 
experience  on  daily  preferred. 

GENERAL  ASSIGNMENT  REPORTER  for 
community  bureau  coverage.  Daily 
experience  preferred.  Succes^l  candi¬ 
date  will  hove  a  passion  for  local  news 
coverage  and  know  how  to  tronslate 
local  trends  into  regional  stories  of 
interest. 

PHOTOGRAPHER  to  cover  four-county 
region.  Strong  in  sports.  Doily  experi¬ 
ence  preferred. 

Send  resume,  clips  for  the  above  posi¬ 
tions  to  Editorial  Search  Committee, 
The  Daily  Item,  200  Market  St., 
Sunbury,  PA  17801. 

COPY  EDITORS 

The  Albuquerque  Journal,  New  Mexico's 
statewide  daily,  is  accepting  appli¬ 
cations  for  current  and  future  openings 
for  its  news-oriented  copy  desk.  Daily 
experience,  a  solid  command  of  the 
language,  ability  to  deal  with  tight 
deadlines  and  a  flair  for  headlines  are 
musts.  We  offer  competitive  pay  and 
benefits  in  one  of  the  Southwest's  most 
gorgeous  settings.  Letter,  resume  and 
work  samples  to  Steve  Wingfield,  News 
Editor,  Albuquerque  Journal,  PO 
Drawer  J,  Albuquerque,  NM  87103. 
Deadline  Sept.  3. 

COPY  EDITOR 

The  Anchorage  Daily  News  is  looking 
lor  a  talented  copy  editor  to  be  a  leader 
in  producing  our  main  news  sections. 
This  job  not  only  requires  good  edit¬ 
ing  and  headline  writing  skills  but 
also  ability  in  the  use  of  color, 
graphics  and  design.  A  minimum  of 
five  years  daily  editing  experience 
is  required.  Send  resume,  work  samples 
and  refererKe  list  to: 

Anchorage  Daily  News 
Jim  Mocknicki,  Copy  Desk  Chief 
c/o  Human  Resources 

PO  Box  149001 
Anchorage,  AK  99514-9001 

COPY/lAYOUT  EDITOR 
Versatile,  creative  copy  editor  sought 
for  fast-paced  desk  at  60,000  circula¬ 
tion  New  Jersey-New  York  metro  area 
daily.  Strong  background  in  handling 
local  news  and  lifestyle  copy  and  wrih 
ing  accurate,  lively  headlines  is 
essential.  Applicants  must  show  on 
ability  to  design  pages  on  deadline, 
and  be  able  to  step  into  any  desk  slot. 
Opportunity  for  advancement.  Send 
resume  and  tear  sheets  to  Box  6478, 
Editor  &  Publisher. 

Most  writers  regard  truth  as  their  most 
valuable  possession,  and  therefore  are 
most  economical  in  its  use. 

Mark  Twain 


Editors 

who  can’t  agree 
on  the  weather 
agree.. 

That  they  read 
E&P  more  than 
any  other 
puhlication!* 

Editor&Publisher-78% 

New  Kork  Times -75% 

Wall  Street  Journal -66% 
Presslime-61% 

Newsweek -58% 

*  1 993  survey  of  American  Society  of  Newspaper  Editors 
members,  conducted  by  Hollander  Cohen  &  McBride 

■ _ ■ 
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EDITOR 

Come  (o  work  for  Council  Bluffs,  Iowa. 
Deliver  the  news  (all  of  it)  to  this 
southwest  Iowa  Community  everyday 
Sunday-Saturday.  Deliver  it  fresn 
with  clarity  and  readability. 
Design  it  for  sharpness  and  impact 
and  for  usefulness  by  ALL  of  our  readers. 
Work  for  our  Reporters  and  Photo¬ 
graphers  to  make  them  better.  Work 
with  our  Editors  to  make  this  possible. 
Come  to  work  for  Council  Wuffs  as 
Managing  Editor  of  The  Daily  Nonpareil 
and  help  us  deliver  what  every  com¬ 
munity  wants  and  deserves.  A  great 
community  newspaper.  Send  Resume  to; 
Joseph  Craig,  The  Daily  Nonpareil,  1 1 7 
Peon  Street,  Council  Bluffs,  lA  51503. 

EDITORIAL  PAGE  EDITOR 
The  Mail  Tribune,  a  30,000  circula¬ 
tion  daily  newspaper  in  southern  Ore¬ 
gon,  seeks  an  editor  to  carry  on  a  tra¬ 
dition  of  excellence  in  writing  edito¬ 
rials  and  providing  a  forum  for  voices 
from  throughout  our  communities  and  the 
nation.  Responsible  for  all  aspects  of 
*he  editorial  and  op-edit  pages  and 
serves  as  a  member  of  the  newsroom's 
top  management  team.  Minimum  eight 
years  experience,  with  some  opinion 
writing  background  preferred.  Send 
cover  letter,  resume  and  clips  to:  Gina 
Meyer,  Human  Resources  Director,  The 
Mail  Tribune,  PO  Box  1 1 08,  Medford, 
OR  97501 .  Deadline:  Sept.  1 5. 

EDITOR:  If  you've  got  solid  newspaper 
reporting  experience  and  want  to  help 
build  a  lively,  hard-hitting  weekly 
tab  in  a  challenging,  competitive  news 
market,  send  clips  and  resume  to; 
Whidb^  Press,  Inc.,  7689  Day  Rood, 
Bainbrioge  Island,  WA  98310.  Excel¬ 
lent  benefits,  salary,  fast-growing, 
award-winning  group. 

EDITORS  ITwRITERS  WANTED’ 
Monthly  bulletin  lists  200-h  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  PO  Box 
40550,  5136  MacArthur,  Washington, 
DC  20016;  (703)  506-4400. 

EDITOR  -  The  Congressional  Quarterly 
Weekly  Report,  a  news  magazine  on 
Congress,  legislation  and  poli¬ 
tics,  seeks  a  news  editor  to  manage  a 
section  of  the  magazine  and  to  super¬ 
vise  a  staff  of  three  to  four  beat  repor¬ 
ters.  The  preferred  candidate  will  hove 
Washington  journalism  experience  and 
demonstrated  editing  and  supervisory 
skills.  The  job  involves  the  concep¬ 
tion,  development  and  packaging  of 
stories  and  graphics  for  an  audience  of 
public  policy  experts,  journalists 
and  academics.  Apply  to  David  Rapp, 
Assistant  Managing  Editor,  1414 
22nd  Street  NW,  Washington,  DC 
20037.  No  phone  calls,  please. 

ENT^  TO  SENIOR  JOBS  in  JoumaT 
ism,  writing.  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(oil  non-sales  positions).  Full¬ 
time,  temporary,  internships  and  free¬ 
lance.  For  free  newsletter  call  (310) 
326-2661 . 

MANAGING  EDITOR  FOR  6-day 
12,000  PM  in  Zone  5.  Writing,  edit¬ 
ing,  and  layout  skills  required  for 
this  newsroom  team  player/leader  posi¬ 
tion.  Reply  with  resume  to  Wes  Rowe, 
The  Courier-Times,  PO  Box  369,  New 
Castle,  IN  47362.  No  phone  calls. 


FEATURES  EDITOR 

Gannett's  first  newspaper  (35,000 
daily/50,000  Sunday),  in  scenic, 
family-oriented  Finger  Lakes  area  of 
Upstate  New  York,  seeks  a  creative 
editor  who  can  bring  excitement  to  a 
features  section.  This  is  a  hands-on 
position  that  involves  planning, 
assigning,  editing  and  designing. 
Supervisory  experience  on  a  daily 
features  section  is  essential.  Send 
resume  and  a  recent  week's  features 
sections  to  Charles  Nutt,  Editor, 
Star-Gazette,  201  Baldwin  St.,  Elmira, 
NY  1 4901 .  The  Star-Gazette  and  Gan¬ 
nett  are  equal  opportunity  employers. 

GROWING  NEW  ENGLAND  DAILY^to 
the  beautiful  upper  Connecticut  River 
Valley  seeks  a  talented  editor  with  at 
least  two  years  of  experience  to  work 
with  an  able  local  news  staff.  Successful 
applicant  will  be  challenged  to  bring 
out  the  best  in  others  in  an  environment 
shaped  by  high  standards  of  reporting, 
writing  and  editing.  No  phone  calls. 
Send  resume,  clips,  editing  samples 
to:  Jim  Fox,  Editor,  Valley  News,  PO 
Box  877,  White  River  Junction,  VT 
05001. 

lEG  SPONSORSHIP  REPORT,  the 
world's  foremost  event  marketing  publi¬ 
cation,  seeks  experienced,  oggressive 
reporter.  We  pay  top  dollar  for  the  busi¬ 
ness  reporting  skills  and  vision 
needed  to  lead  our  biweekly  newsletter  to 
the  next  level.  Send  resume,  clips,  refer¬ 
ences  and  salary  requirements  to 
Editorial  Director,  lEG,  213  W. 
Institute  Pi.,  #303,  Chicago,  IL 
60610. 

MANAGING  EDITOR 
Aggressive,  colorful  Northeastern 
daily  seeks  No.  2  editor  for  newsroom 
to  edit  front  page  stories;  dream  up 
great  story,  photo  and  graphic  ideas; 
coach  staffers;  and  tie  all  the  pieces 
together.  The  ideal  candidate  has  strong 
planning  skills  and  is  the  editor  or 
managing  editor  of  a  40,000-plus 
daily  who  is  ready  to  show  what  he/ she 
can  do  at  a  larger  paper.  Great  oppor¬ 
tunity,  with  good  compensation.  Resu¬ 
me,  copy  of  your  paper  to  Box  6474, 
Editor  &  Publisher. 

NEWS  EDITOR 

L.A.  Weekly  is  recruiting  for  a  News 
Editor  to  direct/ supervise  the  paper's 
local  news  coverage.  College  degree  of 
equivalent  in  journalism  desirable. 
Minimum  3  years  experience  as  a  News 
Editor  in  the  publishing  industry 
desirable.  Minimum  3  years  experience 
as  a  News  Reporter  required.  Effective 
written/verbai  communication  skills 
required.  Excellent  knowledge  of 
L.A.  region  required.  We  offer  an  envi¬ 
ronment  that  is  friendly,  non¬ 
corporation  and  fun.  Submit  clips  and 
a  one  page  summary  of  the  editorial 
values  you  would  bring  to  the  job  to 
L.A.  Weekly,  Stephen  Buel,  POB 
29905,  Los  Angeles,  CA  90029.  No 
phone  calls,  please.  EOE  employer. 

MANAGING  EDITOR,  Proven  profes¬ 
sional  to  supervise  newsroom  of  40, 
working  directly  with  executive 
editor.  This  is  a  hands-on  position. 
Paper  redesigning  now.  Send  resume 
and  references  to  Human  Resource 
Director,  The  Altoona  Mirror,  PO  Box 
2008,  Altoona,  PA  16603.  No  phone 
calls,  please. 


EDITORIAL 


NEWS  EDITOR  at  Aspen  (CO)  Daily 
News.  A  writing-editing-leadership 
post.  Enterprise/investigative  back¬ 
ground  preferred.  (303)  925-2221. 
8-1  1  am  MDT  or  PO  Box  DD, 
Aspen,  CO  81612. 

MANAQNG  EDITOR 
Harvard  Medical  School 
Health  Publications  Group 

In  this  high  visibility  role,  you 
will  manage  the  production  of  four  news¬ 
letters  published  by  the  Health  Publica¬ 
tions  Group  of  Harvard  Medical 
School.  These  newsletters  include  the 
Health  Letter,  Heart  Letter,  Mental  Health 
Letter,  and  Women's  Health  Watch.  In 
addition,  you  will  play  a  key  role  in 
producing  a  series  of  on-demand  health- 
related  publications.  You  will  inter¬ 
act  with  numerous  authors,  editors, 
artists,  and  consultants  to  produce 
coherent,  well-written,  factual  issues 
that  reflect  positively  the  image  of 
Harvard  Medical  School. 

Qualified  candidates  will  have  a 
Bachelor's  degree  in  Journalism, 
mass  communications  or  a  related 
field.  You  should  hove  3-5  years'  expe¬ 
rience  as  a  full-time  editor  for  mass 
market  publications  dealing  with 
health,  medicine  or  natural  sciences 
(NOT  to  include  peer-review  jouirxils  or 
scholarly  reference  books).  You  will 
need  first-rate  editing,  copy-editing, 
proofreading,  and  induing  skills  and 
deep  interest/ working  knowledge  of 
subjects  related  to  health  and  medicine. 
We  need  a  collegial,  flexible,  posi¬ 
tive  professional  capable  of  managing 
several  projects  simultaneously. 

Please  send  your  resume  to  Diane  Lamar- 
re,  HMS  Employment  Office,  1 64  Long- 
wood  Ave.,  Boston,  MA  02115.  We 
will  respond  to  applicants  in  a  timely 
manner;  no  phor>e  calls,  please.  Harvard 
upholds  a  commitment  to  affirmative 
action  and  equal  opportunity. 

NEWS  EDITOR 

Mid-size,  seven-day,  AM  paper  in  Zone  2 
seeks  an  editor  with  top  supervisory 
and  technical  skills.  Must  be  able  to 
set  and  enforce  daily  standards  for 
copy  editing,  headlines  and  page 
designs,  while  also  planning  and 
monitoring  longer-rar^e  staff  and 
product  improvements.  This  is  a  chal¬ 
lenging,  hands-on  position  that  offers 
opportunity  for  odvancement.  Send  a 
resume  and  samples  of  your  work  to  Box 
6473,  Editor  &  Publisher. 

SPORTS  COPY  EDITOR/REPORTER. 
50,000  daily  in  Big  Ten  town  seeks 
experiefKed  jouimalist  to  handle  desk 
and  reporting  duties.  Candidates 
should  be  able  to  lay  out  pages  creative¬ 
ly,  edit  copy  for  conciseness,  clari¬ 
ty  and  style,  write  sharp  headlines, 
report  beyond  the  game  stoiy  and  simple 
feature.  Mac,  Quark  experience  helpful. 
Coverage  duties  include  high  school, 
some  college.  Send  resume,  writing  and 
design  samples  to  John  Beck,  Managing 
Editor,  The  News-Gazette,  15  Main  St., 
PO  Box  677,  Champaign,  IL  61 820.  No 
phone  calls. 


NEWS  EDITOR,  A  leader  for  our  copy 
desk.  Do  it  all;  page  design,  copy 
edit,  headlines,  teach  others.  Pagina¬ 
tion,  Quark  preferred.  Zone  2,  35,000 
circulation. 

NEWS  EDITOR  with  strong  editing 
and  supervisory  skills  to  lead 
eight-person  copy  desk  at  Knight- 
Ridder  daily.  Send  resume  and 
samples  to  Managing  Editor,  The  News, 
33  SE  Third,  St.,  Boca  Raton,  Fla. 
33432. 

NEWS  lAYOUT/COPY  EDITORS  needed 
at  suburban  Metro  near  NYC  (circula¬ 
tion  210,179  Sunday;  166,088 
daily).  Strong  editing,  layout  and 
headline-writing  skills  required; 
pagination  a  plus.  Minimum  one  year 
experience.  An  equal  opportunity  em¬ 
ployer.  Send  resume/clips  to  Laura 
Schwed,  Assistant  Managing  Editor, 
Gannett  Suburban  Newspapers,  1 
Gannett  Drive,  White  Plains,  NY  10604. 

NEWS  REPORTER;Windy  City  Times, 
Chicago's  award-winning  gay  and 
lesbian  newsweekly,  is  lowing  for  a 
full-time  news  reporter.  The  position 
involves  covering  all  aspects  of 
Chicago's  gay  community,  from  city 
politics  to  in-depth  investigative 
reporting.  Experienced  reporters  only. 
Competitive  salary.  Please  send 
resume  and  clips  to:  Dan  Perreten; 
Windy  City  Times;  970  W.  Montana; 
Chicago,  IL  60614. 

NIGHT  EOirOR.  We  want  an  expe- 
rierKed  editor  who  passionately  strives 
to  pot  out  a  newspaper  of  excellerKe. 
We  don't  believe  in  factory  journalism. 
We  believe  that  good  storytelling,  su¬ 
perior  writing  (vmich  requires  good, 
imaginative  reporting),  tough  edit¬ 
ing  and  excellent  photography  will  save 
newspapers.  We  seek  someone  with  pre¬ 
vious  reporting  experience  and  at  least 
two  years  as  an  editor.  Help  us  be  the 
best.  You'll  like  our  region,  at  the  edge 
of  the  Adirondocks  but  with  extraordi¬ 
nary  cultural  offerings.  Northeast  condi- 
dates  preferred.  Send  cover  letter, 
resume,  and  clips  to  Stephen  Bennett, 
Managing  Editor,  The  Po^Star,  Po  Box 
21 57,  Glens  Falls,  NY  1 2801 .  No  phone 
calls,  please. 

REPORTER  -  We're  looking  for  a  general 
assignment  reporter  who  can  find  a  good 
story  and  tell  it  well.  We  need  someone 
who  is  adept  at  both  watchdogging 
government  and  writing  srxippy  features. 
This  is  a  full-time,  temporary  position 
that  ends  Dec.  31 .  The  Free  Lance  is  an 
aggressive  5-clciy  paper  that  has  been 
judged  one  of  California's  best  small 
dailies.  We  are  located  in  a  growing 
community  that  is  about  an  hour  away 
from  the  Monterey  Bay  and  Son  Fron- 
cisca  Boy  areas.  Send  cover  letter,  re¬ 
sume  and  clips  to  Mark  Paxton,  Exec¬ 
utive  Editor,  The  Free  Lance,  PO  Box 
1417,  Hollister,  Calif.,  95024. 

SYNDICATED  COLUMNS 
needed.  All  types.  Call 

1-904-492-7249  for  info. 


^  Media  Grapevine 

AINowspaperJobs  Large  ft  SmciPapeis  Inexpensive 

To  start  sutxcriptlon  today  cxil  1  -602-797-251 1 

$6,961  Bwe  $19.96(«)  $36.g6(19«Mn4ctMckkic 
|yledtoGRapMbM,NeiMptperJobt»117W.  H«rinnBM.8uAefM47CttaQO.  iL  60106 

1  -900-787-7800  for  Jobs  via  the  phone  sh99pmmn 
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EDITORIAL 


REPORTERS 

The  York  Daily  Record  seeks  two 
passionate  reporters  who  can  find  good 
stories  and  write  them  well.  We  seek 
candidates  with  sharp  investigative 
and  analytical  skills,  but,  above 
all,  the  ability  to  conceive  and  develop 
stories  that  captivate  readers.  We're 
in  a  hoHy  contested,  growing  county  of 
340,000  people  located  50  miles  north 
of  Baltimore  near  the  ocean,  mountains 
and  Pennsylvania  Dutch  Country.  Excel¬ 
lent  benefit  package.  Send  cover  letter 
and  work  samples  to  Metro  Editor,  York 
Daily  Record,  1750  Industrial 
Highway,  York,  PA  17402.  Equal 
Opportunity/Affirmative  Action 
Employer. 

REPORTER 

Knight-Ridder  newspaper  seeks  a  re¬ 
porter  for  its  Auburn,  AL  bureau.  Look¬ 
ing  for  an  aggressive  reporter  with  at 
least  4  years  of  experience  on  a  daily 
newspaper.  Send  letter  and  resume  to 
David  Dykes,  Metro  Editor,  Columbus 
Ledger-Enquirer,  PO  Box  711, 
Columbus,  GA  31902-0711. 


SLOT/LAYOUT  EDITOR 
The  Miami  Daily  Business  Review 
seeks  an  editor  to  draw  po^  and  super¬ 
vise  a  five-person  copy  desk.  The  abil¬ 
ity  to  design  vibrant  layouts  and  exer¬ 
cise  deft  management  is  a  must.  The 
Daily  Business  Review  is  a  scrappy 
five-day-week  tabloid  with  a  reputation 
for  ambitious,  quality  journalism. 
Reply  to  Lynne,  Miami  Daily  Busi¬ 
ness  Review,  100  NE  7lh  Street,  Miami 
FL  33132. 

SOimiEASTERN  NEW~ VIEXICO  daily 
seeks  bright,  hard  working  general 
assignnKent  reporter  to  cover  regional 
beat. 

Must  have  strong  writing  skills  and 
require  minimal  editing  and  super¬ 
vision.  College  degree  required,  as 
well  as  one  to  two  years  experience  at  a 
daily  newspaper. 

Successful  applicant  will  be  a  moti¬ 
vated  team  player  with  a  nose  for  news 
and  a  flair  for  features.  Must  hove  thor¬ 
ough  knowledge  of  AP  style. 
Application  deadline  is  Sept.  15. 
Send  resume,  clips  and  references 
to:  Editor,  Ho^s  Daily  News-Sun,  PO 
Box  860,  Hobbs,  NM  88240. 

TEXAS  DAILY  is  taking  applica¬ 
tions  for  Editor  for  our  planned  Span¬ 
ish  Language  Weekly.  Must  be  capable 
of  trandation,  layout  and  editing  of  new 
product.  Small  staff  to  start.  Newspa¬ 
per  is  located  in  a  growing  market. 
Please  send  resume  and  salary  require¬ 
ments  to  Box  6479,  Editor  &  Publisher. 

THE  ALTERNATIVE  newsweekly  of  Fair- 
field  and  Westchester  counties  seeks 
an  experienced  editor  to  deliver 
cutting-edge  entertainment  coverage 
arxf  in-your-face  investigative  journal¬ 
ism  to  suburban  New  York.  Must  be 
able  to  manage  a  small  staff  and  an 
even  smaller  budget,  to  plan,  write  and 
copy  edit.  Ideal  candidate  will  be  a 
cross  between  Allen  and  Ruth  Bader 
Ginsberg.  As  one  of  five  Advocate 
newspapers  we  offer  a  competitive 
salary  and  benefits  package.  Send  re¬ 
sume  and  writing  sample  to;  Lawrence 
Gibbons,  Publislier,  The  Weekly,  180 
Post  Rood  East,  Westport,  CT  06880. 


EDITORIAL 


SPORTS  EDITOR 

Are  you  a  creative,  high-energy,  detail- 
oriented  editor  with  supervisory  expe¬ 
rience  on  a  daily  sports  section? 
GannetFs  first  newspaper  (AM,  35,000 
daily/50,000  Sunday),  in  scenic, 
family-oriented  Finger  Lakes  area  of 
Upstate  New  York,  seeks  an  editor  who 
has  demonstrated  that  he  or  she  knows 
how  to  get  the  best  out  of  every  staffer 
and  every  inch  of  space  to  produce  an 
exciting  sports  section.  High  school 
teams,  auto  racing.  Class  A  baseball 
and  college  hockey  are  our  key  sports. 
Send  your  resume  and  a  recent  week's 
sports  sections  to  Charles  Nutt,  Editor, 
Star-Gazette,  201  Baldwin  St.,  Elmira, 
NY  1 4901 .  The  Star-Gazette  and  Gan¬ 
nett  are  equal  opportunity  employers. 

SPORTS  LAYOUT  EDITOR 

Qualified  candidates  must  hove  color 
experience  at  a  medium  to  major  daily 
newspaper.  Experience  on  a  Sports 
Desk  is  essential.  E.O.E.  M/F/Vet/ 
Disabled.  Send  resume  and  clips  to  Box 
6394,  Editor  &  Publisher. 

SPORTS  DESK 

Fulltime  for  Midwest  Mon-Saturday 
daily.  Previous  editing,  layout  and 
headline  experience  helpful.  Good  start¬ 
ing  salary  plus  benefits.  Send  resume 
and  clips  to  Joyce  McCullough,  News- 
Tribune,  426  Second  Street,  LaSalle, 
IL  61301  M/F  EOE. 

SYSTEMS  EDITOR/DESKTOP 
PUBUSHING 

The  San  Francisco  Examiner,  a  Hearst 
newspaper,  is  currently  soliciting 
applications  for  its  Systems  Edi¬ 
tor/Desktop  Publishing  position. 
Primary  responsibilities  include 
support  and  administration  of  the 
Examiner's  Macintosh  system.  We 
require  hands-on  knowledge  of  Quark 
XPress,  Adobe  Illustrator  and  Photo¬ 
shop.  Prior  experience  with  Novell 
servers  and  network  architecture  and/or 
mainframe  (Sll)  publishing  experi¬ 
ence  preferred.  Duties  include 
troubleshooting,  training,  user  support, 
documentation,  new  hardware  and 
software  integration. 

Qualified  candidates  should  send 
resume  (in  confidence)  to; 

San  FrarKisco  Examiner 
Christopher  Caneles, 

Systems  Director 
PO  Box  7260 
San  Francisco,  CA  94120 
FAX;  (415)  957-0954 

We're  looking  for  a  copy  editor  for  the 
night  desk  of  a  1 25,000-circulation 
daily  in  the  Blue  Ridge  Mountains 
area  of  Southwest  Virginia.  We  want 
someone  who  can  work  collaboratively 
with  editors  and  reporters,  who  has  good 
layout  skills,  and  who  can  edit  local 
and  wire  copy.  Macintosh  experience 
will  be  considered  a  plus.  We  boast  a 
moderate  climate,  low  cost  of  living 
and  a  newspaper  that  is  among  the  top 
10  in  metro  penetration.  Send  resume, 
clips,  tear  sheets  of  layouts,  and  two- 
page  autobiography  to  the  managing 
editor,  Roanoke  Times  &  World  News, 
PO  Box  2491 ,  Roanoke,  VA  24010.  An 
equal  opportunity  employer. 


THE  BALTIMORE  JEWISH  TIMES,  an 
independently  owned  national  leader  in 
Anglo-Jewish  journalism,  seeks  an 
ambitious  and  seasoned  assistant 
editor.  Candidates  must  hove  advanced 
copy  desk  skills,  proven  leadership 
with  reporters,  a  knowledge  of  and 
devotion  to  all  things  Jewish.  Send  ma¬ 
terials  immediately  to:  Michael  Davis, 
Editor,  Baltimore  Jewish  Times,  2104  N. 
Charles  St.,  Baltimore,  MD  21218. 


THE  SEDALIA  DEMOCRAT  a  14K, 
7-day  paper  in  west-central  Missouri 
near  Ozarks  vacation  areas,  is  look¬ 
ing  for  a  chief  photographer  to  help 
maintain  its  award-winning  record.  Must 
know  how  to  shoot  and  process  high- 

nle  color  photos,  operate  AP  Leaf- 
,  be  able  to  manage  a  part-time 
assistant  and  turn  in  consistently  first- 
rate  work,  both  news  and  feature. 
Competitive  salary  for  right  person. 
Send  portfolio  to  Mitor  Doug  Kneibert, 
The  Sedalia  Democrat,  PO  Box  848, 
Sedalia,  MO  65302. 

THE  STAR^ERALD,  a  15,000  da^ 
in  Scottsbiuff,  Neb.,  seeks  a  Farm 
Editor  to  continue  its  award-winning 
ag  coverage  Applicants  need  two  years 
experience  at  daily  newspaper  or  ag 
publication.  Resume,  clips  and  refer¬ 
ences  to  City  Editor,  Star-Herald,  PO 
Box  1709,  Scottsbiuff  NE  69363-1709. 


UNPAID  INTERNSHIPS  available 
immediately  in  Editor  &  Publish¬ 
er's  Research  Department.  Zone  2 
applicants  only.  Send  letters,  resumes 
to  6089,  Editor  &  Publisher.  No  phone 
calls,  please. 


_ MARKETING _ 

MID  SIZE  TEXAS  DAILY  is  taking 
applications  for  a  Marketing/ 
Promotion  Manager.  Newspaper  is 
located  in  a  growing  market.  Please 
send  resume  and  salary  requirements  to 
Box  6481,  Editor  &  Publisher. 


SALES/MARKETING 
Immediate  opening  for  creative,  self 
starter  as  a  sales  person  to 
introduce  new  computer  product.  Person 
must  be  a  team  player,  who  is  not  afraid 
to  take  the  initiative.  Copy  writing 
skills  and  computer  knowled^  a  plus. 
Position  is  New  York  City  based. 
Zone  2  applicants  respond  immediate¬ 
ly.  Box  6496,  Editor  &  Publisher. 

METRO 

ENTERTAINMENT  EDITOR.  Seeking 
creative  editor  to  put  out  a  weekly  enter¬ 
tainment  guide  thafs  a  combination  of 
Entertainment  Weekly  (mainstream  hip) 
and  The  Nose  (out  of  control).  The  pop 
culture  scene  -  movies,  TV,  music,  cele¬ 
brities  -  must  be  an  integral  part  of 
your  life.  Good  money,  savvy  co¬ 
workers.  Send  a  resume,  a  (very)  short 
essay  entitled  "How  I'd  Run  An 
Entertainment  Tab,”  and  10  related  story 
ideas.  Box  6469,  Editor  &  Publisher. 


SPECIAL  SECTIONS  EDITOR:  Do 
you  drool  over  Donna  Karan,  M.F.K. 
Fisher,  Mark  Hampton?  Regularly  devour 
fashion,  food  and  design  magazines? 
We  need  an  editor  with  a  sophisticated 
and  creative  view  of  these  specialties 
to  run  our  weekly  sections  and  quarterly 
slick  magazines.  Required:  a  highly 
developed  eye  for  graphic  design  and  a 
poetic  feel  for  the  language.  Good 
money,  excellent,  award-winning  writers 
who  simply  need  o  talented  hand  to 
guide  them.  Send  resume  and  10  re¬ 
lated  story  ideas  ASAP  to  Box  6468, 
Editor  &  Publisher. 


TOP  SHOOTER  SOUGHT  for  news, 
sports,  feature  and  advertising  photog¬ 
raphy.  32,000  daily  in  south-central 
Indiana.  Mostly  color,  with  strong 
local  news  orientation.  Minimum  one 
year  daily  newspaper  experience,  digi¬ 
tal  experience  strongly  preferred.  Send 
letter,  resume  and  slide  portfolio  to: 
Personnel  Director,  The  Herald-Times, 
PO  Box  909,  Bloomington,  IN  47402. 

PRESSROOM 

PRESS/CAMERA  SUPERVISOR  needed 
for  10,000  daily  in  Zone  7.  Must  be 
experienced  operator  and  hove  good 
mechanical/repair  skills.  Hands-on 
position  where  you  will  do  it  all  and 
teach  others.  Salary  plus  good  bonus 
program  tied  to  waste  control  and 
productivity.  Serious  inquiries 
only;  immediate  opening.  Send  resume, 
references  and  wage  expectations  to 
Box  6494,  Editor  &  Publisher. 

PRESS  ROOM  MANAGER 

The  Dominion  Post,  a  7-day  morning 
publication,  in  Morgantown,  West 
Virginia  is  seeking  an  experienced 
manager  for  its  Press  Room  operations. 
Qualified  applicants  should  hove 
5-10  years  off^t  experience  on  Goss 
Urbanite  Presses,  managerial  experi¬ 
ence,  including  quality  control  and 
preventative  maintenance,  along  with 
people  skills  is  essential. 

This  position  reports  directly  to  the 
Production  Director. 

We  offer  a  competitive  salory,  insur¬ 
ance,  pension  and  excellent  working 
environment  in  a  growing  community. 
Please  send  cover  letter,  resume,  salary 
history  and  salary  requirements  to: 

Ms.  Sharon  Mersing 
Personnel 

1251  Earl  L.  Core  Rd. 
Morgantown,  WV  26506-5896 
An  Equal  Opportunity  Employer 

PROMOTION 

PROMOTION  MANAGER  position 
available  with  leading  New  York  area 
trade  magazine.  You  will  be  involved  in 
the  creation  of  sales  presentations, 
brochures,  media  kits,  direct  mail 
promotions,  and  special  section 
sales  materials. 

A  minimum  of  3-5  years  of  newspaper, 
magazine,  or  ad  agency  experience 
required.  Strong  writing  skills  and 
a  good  eye  for  design.  A  position  where 
you  can  make  a  difference. 

Box  6489,  Editor  &  Publisher. 

SALES 

MOVE  INTO  AMNAGEMENT 

You  understand  publishing.  You  know 
how  to  listen,  analyze  customer  needs 
and  present  system  solutions.  You've 
successfully  sold  computer  systems 
and  now  you're  reody  to  manage  others. 
You  value  teamwork  and  like  the  chal¬ 
lenge  of  helping  a  growing  company 
meet  its  objectives.  It  joining  the  man¬ 
agement  team  at  one  of  the  industry's 
most  established  vendors  appeals  to  you, 
send  your  resume. 

Software  Consulting  Services 
3162  Bath  Pike  Nozareth,  PA  18064 
(215)  837-8484  FAX  (215)  837-8080 

The  quality  of  a  person's  life  is  in  direct 
proportion  to  their  commitment  to 
excellence,  regardless  of  their  chosen 
fields  of  endeavor. 

Vince  Lombardi 
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CLASSIFIED  ADVEI^TISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1993 


LINE  ADS 

1  week-S7.50  per  line 

2  weeks-S6.60  per  line,  per  issue. 

3  weel<s-S5.75  per  line,  per  issue. 

4  weeks-$4.95  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S3.96  per  line 

2  weeks-S3.25  per  line,  per  issue. 

3  weeks-$2.75  per  line,  per  issue. 

4  weeks-  $2.55  per  line,  per  issue. 


Add  $8.00  per  Insertion  for  box  sendee.  Add  $4.50  per  insertion  for  box  service. 
Count  os  on  additional  line  In  copy.  Count  as  an  additional  line  In  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion;  1  time,  $90;  2  to  5  times,  $85; 
6  to  13  times,  $80;  14  to  26  times  $75;  27  to  52  times  $70. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


VISA 


Name . 


Company. 

Address _ 

City _ 


State 


Zip. 


Phone . 


I  Classification _ 

Authorized  Signature . 
Copy - 


No.  of  Insertions: 


Amount  Enclosed:  $_ 


EditQr(?Publisher 

1 1  West  19th  Street,  NY,  NY  10011.  (212)  675-4380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 


ADMINISTRATIVE 

EDITORIAL 

GM/AD  DIRECTOR  -  professional 
executive,  willing  to  make  sacrifices 
to  get  results,  strong  in  marketing,  od 
promotions,  sales  and  budget  planning 
seeks  challenging  position  with  a 
paper  or  group  who  needs  a  results  dri¬ 
ven  team  player.  Zones  6-7-8-9.  Re¬ 
spond  to  GM-Ad  Pro,  341 0-F  La  Sierra 
Ave.,  No.  171,  Riverside,  CA  92503. 

REPORTER  WANTS  to  break  new 
ground  for  metro  daily  covering  gay 
and  lesbian  issues  that  extend  beyond 
aids  and  activist  demonstrations.  Four 
years  daily  newspaper  experience  cov¬ 
ering  City  Hall  and  education  beats  could 
be  focused  on  an  area  newspapers  are 
failing  to  adequately  address.  Write  to 
Box  6487,  Editor  &  Publisher. 

CIRCULATION 

SPORTS  WRITER  has  4  )rears  recent 
work  in  high  school  and  college.  Depend¬ 
able  and  eager  for  Zones  2,  5,  9.  Call 
Kim  at  (602)  296-4631. 

CIRCULATION  Zone  Manager,  1 5  years 
experience  with  large  metro.  Self  moti¬ 
vated  with  excellent  sales  and  customer 
service  record.  Home  delivery  and 
single  cc^  experience.  Reply  to  Box 
6465,  Editor  &  Publisher. 

CIRCULATION  PROFESSIONAL 

Self  motivated,  aggressive  revenue 
producer  over  25  years  experience  - 
Home  delivery  -  Single  copy  sales  at 
major  metropolitan  publication.  Seeking 
middle  management  position  with 
opportunity  for  advancement. 

Call  Joe  (516)  679-8549 

SPORTS  WRITER,  with  three  )'ears  expe¬ 
rience  in  coverage  of  high  school  for 
small  daily,  seeks  position  in 
mid-sized  daily  sports  department. 
Reply  to  Box  6488,  Editor  &  Publisher. 

STATEHOUSE  REPORTER/EDITOR  seeks 
Chicago-area  move;  adept  at  local, 
state  politics;  business,  consumer, 
human-interest  features;  photography; 
layout.  Fluent  in  PR  ,  Media  Liaison, 
Ad  copy.  Eager  to  dig,  able  to  cope. 
Diane  (217)  524-0306,  668-2424. 

TIPOFFS!  —  Washington,  DC,  story 
LEADS  (spot  news,  features,  businessl 
and/or  coverage  for  newspaper  of 
5,000  to  major  metro.  Ideas  you  WON'T 
see  elsewhere  crafted  to  meet  your  needs 
by  ex-Wash.  Post/wire  service  reporter- 
editor.  FAX  inquiry  to  (703) 
799-8766  or  Editor,  Jenkins  Hill 
Publishing  Co.,  8416  W.  Blvd.  Dr., 
Alexandria,  VA  22308.  Try  it,  it's 
free  (at  first).  If  you  like  it,  we'll 
make  a  deal! 

Circulation  Manager  15  years  experi¬ 
ence  seeking  position  with  small  to 
medium  daily.  Box  6115,  Editor  & 
Publisher. 

EDITORIAL 

AWARD-winning  business  writer  wants 
to  put  her  sto^-breaking  skills  to 
work  for  1  (X),0O0-plus  paper/maga¬ 
zine.  B.A.  in  economics.  Can  sift  through 
financial  date  and  SEC  documents  to 
find  the  real  story.  Expertise  in  bank¬ 
ing,  real  estate,  insurance  and  busi¬ 
ness  law.  Sleuthing  skills  include 
public  document  and  data  base  re¬ 
search.  For  resume  and  clips  call  (310) 
305-1070. 

WHAT  HAS  58M  ppl,  eco.  chaos,  au¬ 
thoritarians,  feud  w/Russia,  nukes  & 
scant  coverage?  Going  to  Ukraine;  seek 
strings/freelance.  Reply  to  Bax  6455, 
Editor  &  Publisher. 

COPY  EDITOR  and  layout  man.  Big 
daily  experience.  PO  Box  190693, 
Mobile,  AL  36619. 

FREELANCE 

TRAVEL  EDITOR  ready  to  write  busi¬ 
ness  news  and  features  on  the  travel 
destinations,  Mike  (202)  863-2296. 

PROOUCnON/TECH 

HARDWORKING,  talented  Zone  9 
editor;  award-winning  reporter,  seeks 
new  craller^;  now  at  60,000  chain. 
Proven  leader,  teacher,  and  motivator; 
big  on  local  news,  problem-solving.  Lets 
talk;  You'll  hire  me.  Box  6476,  Editor 
&  Publisher. 

BROAD  BASED  MANAGER  in  the  print¬ 
ing  and  publishing  industry.  Over  20 
years  management  experience.  Inter¬ 
ested  in  relocation  any  area.  Large  or 
medium  organizations.  Positions  include; 
Production  Manager,  Composing  Room 
Supervisor.  Experience  in  wage  negotia¬ 
tions.  Knowledge  Camex,  Macintosh 
and  other  software  packages.  Coll  Neal 
(908)  422-9839  or  write  to  Box  6485, 
Editor  &  Publisher. 

HAVE  EXPERIENCE,  ten  years'  clip¬ 
pings,  living  in  southern  England  one 
year.  Seeking  outlets  for  articles: 
travel,  living,  women's  issues,  etc., 
in  UK.  Contact  Jean  Webster,  41  Back 
Lane,  Ceme  Abbas,  Dorset  DT2  7JW, 
U.K. 

\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  initicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  by  Jack  Challem 

MEDICAL  WRITERS  SHOULD  ACT 
LIKE  POLITICAL  WRITERS 


IF  THE  AVERAGE  political  reporter 
related  what  a  senator  or  president  said 
without  seeking  a  contrasting  opinion, 
he  would  be  little  more  than  a  public 
relations  hack  posing  as  a  journalist. 

Of  course,  no  political  reporter  in 
his  right  mind  would  accept  statements 
at  face  value  from  a  politician.  Yet  this 
very  lack  of  critical  perspective  perme¬ 
ates  medical  reporting. 

Most  medical  reporters  report  only 
what  is  described  by  “the  experts”  and 
by  the  public  relations  folk  who  work 
for  hospitals,  pharmaceutical  manufac¬ 
turers  and  other  companies  that  make 
their  profits  from  health  care. 

For  example,  most  medical  reporters 
ignore  the  fact  that  “non-profit”  hospi¬ 
tals  compete  as  fiercely  for  market 
share  as  profit-making  businesses. 
They  report  high-tech  advances  as  if 
they  were  miraculous  benefits  for  hu¬ 
mankind  rather  than  new  profit  cen¬ 
ters  for  their  makers  and  users. 

Reporters  dutifully  describe  the  val¬ 
ue  of  carpal  tunnel  surgery  for  hand 
pain  but  ignore  highly  effective,  low- 


Challem  is  a  medical  journalist  in 
Beaverton,  Ore. 
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Get  your  copy  of 

Adtims 

Ad  News  Is  Australia's  top  selling  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  unique  Insights 
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cost  non-surgical  treatments.  And  they 
faithfully  exhort  the  need  for  more 
donor  hearts  for  transplants  but  again 
remain  oblivious  to  the  medical  litera¬ 
ture  supporting  the  use  of  effective  and 
inexpensive  non-surgical  treatments. 

Let  me  explain  where  I  am  coming 
from.  For  19  years,  I  have  written  regu¬ 
larly  for  a  variety  of  “alternative” 
health  magazines,  including  EastWest 
Natural  Health  and  Let’s  Live.  I  also 
produce  my  own  small-circulation 
newsletter,  the  Nutrition  Reporter, 
which  culls  research  from  medical  jour¬ 
nals  on  therapeutic  uses  of  vitamins 
and  minerals. 


I  have  also  worked  briefly  for  the 
more  established  medical  press,  editing 
legitimate  medical  journals  and  a  few 
of  the  “throwaway”  journals  that  look 
legitimate  —  except  that  they  are 
wholly  paid  for  by  the  drug  companies 
that  advertise  in  them.  I  also  do  public 
relations  writing  —  but  not  for  health- 
food  companies. 

Although  the  average  citizen  be¬ 
lieves  that  medical  officialdom  has  his 
welfare  in  mind,  the  reality  is  that 
medicine  is  every  bit  as  political  as  life 
in  Washington.  For  all  the  different 
types  of  people  and  organizations  with¬ 
in  it,  orthodox  medicine  remains  a 
one-party  system  bent  on  promoting 
itself  and  castigating  those  who  dare  to 
disagree. 

Whether  you  are  covering  political 
or  business  beats,  every  reporter  is 
taught  to  get  a  statement  from  “the 
other  side”  to  ensure  some  semblance 
of  balance.  In  politics,  it  may  be  calling 
a  Democrat  when  a  Republican  makes 


an  announcement  or  getting  a  com¬ 
ment  from  a  consumer  group  when  a 
company  makes  a  pronouncement. 

Medical  reporting  has  largely  been 
devoid  of  this  system  of  checks  and 
balances.  Why?  In  my  opinion,  med¬ 
ical  reporters  have  been  convinced 
that  they  cannot  understand  medicine 
or  details  of  how  the  body  works,  and 
doctors  serving  as  reporters  are  not 
likely  to  take  stands  unpopular  with 
their  fellow  physicians. 

Behind  the  scenes,  medicine  — 
both  conventional  and  unconvention¬ 
al  —  teems  with  controversy.  Put  two 
cardiologists  in  the  same  room,  and 


they  are  likely  to  disagree  about  some¬ 
thing  as  non-controversial  as  how  to 
do  a  balloon  angioplasty.  Widen  your 
field  of  vision,  and  you  will  find  there 
is  not  just  one  minority  party,  so  to 
speak,  in  medicine  but  dozens  of  them. 

As  in  politics,  medical  decisions  are 
not  always  discussed  rationally  or  made 
for  honorable  reasons.  Even  when  in¬ 
telligent  discourse  is  encouraged,  it  is 
rare  to  see  all  the  facts  on  the  table. 
The  name  of  the  game  is  too  often 
power,  not  truth. 

In  my  experience,  medicine  is  no 
more  difficult  to  grasp  than  nuclear 
power,  a  field  in  which  a  lot  of  re¬ 
porters  profess  expertise.  Of  course,  I 
am  not  a  physician,  and  I  recognize  my 
limitations.  I  bite  off  medicine  a  small 
piece  at  a  time. 

Most  reporters  let  themselves  be 
spoon-fed  whatever  the  American 
Medical  Association,  the  Food  and 

(See  Shop  Talk  on  page  38) 
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Most  medical  reporters  report  only  what  is 
described  by  “the  experts”  and  by  the  public 
relations  folk  who  work  for  .  .  .  companies  that 
make  their  profits  from  health  care. 
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Effective  marketing  is  tough... 
the  1993  Editor  &  Publisher  Market  Guide 

makes  it  easier. 


When  you  need  information  about  a  market's  location, 
transportation,  population,  population  by  age, 
households,  total  disposable  income,  number  of  banks, 
total  deposits,  total  electric  and  gas  meters,  total  auto 
registration,  principal  industries,  climate,  tap  water, 
shopping  centers,  retail  outlets,  total  retail  sales, 
newspapers  and  their  circulation  in  3,139  United  States 
counties  and  1,600  +  U.S.  and  Canadian  cities,  you'll  find 
it  in  the  1993  Editor  &  Pubhsher  Market  Guide. 

You  will  also  find  exclusive  1993  market  rankings  of 
leading  U.S.  cities,  counties  and  MSAs...plus  exclusive 
E&P  standardised  14  item  surveys  for  every  U.S.  and 
Canadian  daily  newspaper  market...E&P's  1993  estimates 
of  total  retail  sales  in  various  categories  such  as  food, 
apparel,  general  merchandise  and  more. 

The  Market  Guide  is  the  only  publication  of  its  kind  that 


provides  you  with  complete  market  information  based 
upon  the  breakdowns  by  newspaper  markets.  We  have 
earned  our  reputation  for  accurate  statistics,  year  after 
year.  We  provide  you  with  estimates  for  the  current  and 
coming  year,  giving  professionals  such  as  yourself  a  head 
start  in  planning  programs  and  budgets.  These  figures 
have  been  consistently  on  target  with  final  government 
figures  that  are  not  available  until  at  least  18  months  later. 

Whether  you’re  advising  clients,  buying  or  selling 
equipment,  supplies  or  services,  planning  merchandise 
locations-whatever  your  marketing  aims.. .the  Editor  & 
Publisher  Market  Guide  is  your  single,  most  efficient  facts 
and  forecasts  tool! 

$90  per  copy.  To  order  your  copy,  simply  fill 
out  the  convenient  bind-in  card  in  this  issue  of 
Editor  &  Publisher. 
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"Star  Watch  has  been  great  for  us.  ROP  revenue  is  up 
]  92%  over  our  old  TMC  and  our  preprint  numbers  ore 
up  ]  47%.  In  addition  to  that,  we  are  getting  color 
revenue  thot  we've  never  gotten  before." 


Kyle  Osteen,  Advertising  Director  and 
Vice  President,  The  Sumter  Item  (S.C.) 

Sunday:  20,457  •  Daily:  21,783 


Star 


irsarehot.  They  make  great  copy.  And  readers  love 
them.  Star  Watch  and  Stars.  An  unbeatable 
ccxnbination.  As  a  TMC  in  your  market,  Star  Watch  will; 


★  Supply  ycxj  with  the  top  syndicated  features  and 
columns  from  across  America. 

★  Give  readers  information  that  they  crave. 

★  Turn  your  acivertisers  into  star  performers. 

★  Bcxjst  your  bottom  line  and  market  share  into 
a  higher  orbit. 


"We  hod  0  TMC  last  year.  Since  using  Star  Wotch  we 
are  up  69%  in  revenue  over  lost  year  and  58%  up  in 
lineage.  And  our  advertisers  are  telling  us  that  they  are 
getting  good  results  from  Star  Wotch." 


Don  Ncusley,  Advertising/Morketing  Director 
Chattanooga  Publishing  Co. 


Sunday:  114,617  •  Doily:  88,364 


Don’t  just  gaze  at  this  ad.  This  star  is  shooting  across  the 
sky  in  markets  throughout  the  country  —  Sacramento, 
Minneapolis,  Richmond  —  with  over  1  million  weekly 
circulation.  Don’t  be  left  at  the  launching  pad.  Star 
Watch  prices  start  as  low  as  $179  a  week.  And  several 
flexible  formats  are  available. 


For  more  information  about  Star  Watch,  call 
1  ■000-808-7784  and  ask  for  Jim  Hollis  or  Alan  Cronk. 
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